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Chairman,  Committee  on  Commerce,  Science,  and  Transportation, 
U.S.  Senate,  Washington,  B.C. 

Dear  Mr.  Chairman:  I  am  pleased  to  transmit  herewith  the  Fifth 
Annual  Report  of  the  Federal  Communications  Commission  on  the 
effect  of  Public  Law  93-107,  the  sports  antiblackout  law,  on  profes- 
sional football,  baseball,  basketball,  and  hockey. 
I  trust  this  report  will  be  useful  to  your  committee. 
Sincerely, 

Charles  D.  Ferris 

Chairman . 
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EXECUTIVE  SUMMARY 

In  September  1973,  Congress  moved  to  limit  television  blackouts  of 
professional  teams'  home  games  in  their  franchise  territories  by  enact- 
ing Public  Law  93-107  amending  the  Communications  Act  of  1934.1 
Public  Law  93-107  provided  that  any  professional  game  telecast  by 
virtue  of  a  league  contract  with  a  television  network  could  not  be 
blacked  out  if  all  tickets  were  sold  72  hours  or  more  before  the  game. 
The  amendment  also  provided  for  its  own  expiration,  on  December  31, 
1975,  and  for  the  FCC  to  study  the  effects  of  the  law  and  report  the 
results  of  the  study  annually  to  the  Congress. 

After  expiration  of  the  law,  the  NFL  agreed  to  continue  to  observe 
the  provisions  of  the  law  through  the  1977  season  and  the  Congress 
has  asked  the  FCC  to  continue  its  reports.2  This  is  the  fifth  such  FCC 
report  since  enactment  of  Public  Law  93-107. 

This  report  follows  the  same  format  as  the  fourth  annual  report,3 
although  in  the  interest  of  brevity  some  of  the  background  material 
relating  to  Public  Law  93-107  has  been  omitted  here.4  As  did  the 
fourth  annual  report,  this  report  concentrates  on  the  National  Foot- 
ball League  (NFL)  because  the  other  pro-sports  leagues  broadcast 
far  fewer  of  their  games  by  way  of  a  network  contract  and  have  not 
formally  agreed  to  abide  by  the  provisions  of  Public  Law  93-107  since 
its  expiration.  Also,  the  NFL  has  again  supplied  the  FCC  with  the 
data  necessary  to  conduct  the  analysis  reported  here.  The  other  sports 
leagues  provided  less  extensive  data  and  the  analysis  of  those  leagues  is, 
therefore,  less  extensive. 

The  fourth  annual  report  found  that  lifting  the  blackouts  on  sold 
out  home  games  has  had  an  adverse  impact  on  season  ticket  sales,  but 
that  any  revenue  lost  over  the  period  since  Public  Law  93-107  was 
enacted  was  relatively  small.  The  previous  analysis  also  found  that 
the  local  home  game  telecasts  have  increased  the  percentage  of  ticket 
holders  who  do  not  attend  games  ("no  shows").  Again,  however,  the 
threat  to  the  league's  financial  vitality  was  not  found  to  be  a  serious 
one,  except  possibly  for  the  Atlanta  and  Miami  franchises.  On  the 
positive  side,  the  previous  report  found  that  the  removal  of  blackouts 
on  sold  out  home  games  provided  an  opportunity  for  a  significant 
number  of  fans  to  see  otherwise  unavailable  games.5 

The  results  of  this  fifth  annual  report  do  not  change  the  previous 
conclusions.  The  enactment  of  Public  Law  93-107  is  apparently 
associated  with  the  start  of  a  decline  in  season  ticket  sales  which  con- 
tinued in  1977.  Total  season  tickets  sold  has  declined  14  percent  from 

'47  U.S. C.  331. 

2  The  letter  from  Senators  Magnuson  and  Hollings  to  FCC  Chairman,  Richard  Wiley,  September  28, 1977, 
requesting  this  report  is  included  in  Appendix  H. 

3  Fourth  Annual  Report  of  the  Federal  Communications  Commission  on  the  Effect  of  Public  Law  93-107, 
the  Sports  Anti-blackout  Law,  On  the  Broadcasting  of  Sold-out  Home  Games  of  Professional  Football, 
Baseball,  Basketball  and  Hockey.  U.S.  Senate,  Committee  on  Commerce,  Science,  and  Transportation, 
Committee  Print,  July  1977. 

4  See  fourth  annual  report,  op.  cit.  pp.  4-8  for  a  discussion  of  the  legislative  background. 

5  Technically,  available  only  at  very  high  cost,  i.e.  the  cost  of  traveling  beyond  the  geographic  limits  of 
the  blackout. 
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the  level  in  1973,  the  year  o!  the  enactment  of  Public  Law  93  L07.( 

However,    over    the    paM     thl  JOIlfl       L975    77      total    ticket 

son  tickets  plus  per  game  tickets)  have  fluctuated  within  a  fairly 
narrow  range,  with  the  m»77  total  down  onl\  0.4  percent  from  the  1975 

total. 

Smce  1973,  average  stadium  capacity  has  increased  2.4  percent.  The 
combined  effect  of  larger  average  stadium  capacity  and  low. 

:  sales  has  resulted  in  a  decline  in  the  percentage  of  av< 
stadium  capacity  sold,  from  94.6  percent  in   19  58  percent  in 

'.''.7.    A.alli.  however,   the  last    three  seasons  have  -how  11  little  change 

88  7  percent  in  l(.»7."».  88.2  percent  in  L976,  88  percent  in  1977 
stadium  capacity  sold,  from  94.6  percent  in  1973  t<>  svs  percent  in 
i ' * T ~ .  Again,  however,  the  lasl  three  seasons  have  shown  little  change 
(88.7  percent  in  1975,  88.2  percent  m  L976,  88.0  percent  in  L977).  This 

lack  of  major  change  may  indicate  that  whatever  the  effect  of  the  law 
on  ticket  >ale>.  the  situation  is  stabilizing  and  the  league  may  he  at .  or 
approaching,  a  new  equilibrium  level  in  terms  of  total  tickets  sold.  The 
level  appears  to  he  about  5  percent  below  the  point  reached  in  V 

The  new  lower  level  represents  lost   revenue  of  about   $4.6  million  per 

year  as  compared  to  the  1973  level."  This  represents  approximately 
2.4  percent  of  the  si 02.4  million  total  League  revenue  reported  in 
1975,  the  latest  figure  available.  Subsequent  analysis  suggests  that  a 
substantial    proportion   of   this   lost    revenue   may   1)0   duo    to    locally 

televised  home  games. 

It  appears  also  that  the  problem  of  "no  show-"  has  stabilized  -nee 
the  league  average  has  remained  very  near  8.5  pet-cent  of  Beats  sold 
over  the  last  •'!  years.  This  is  about  2.5  percentage  points  above  the 
average  lot-  1972,  the  year  immediately  prior  to  enactment  of  Public 
Law  1):;  107.  An  meroaso  in  average  "no  shows"  occurred  in  1973  and 
1974,  coinciding  with  enactment  of  Public  Law  93  107.  Thus,  it  would 
appear  that  the  increased  level  of  "no  shows"  is  associated  witli  the 
lifting  of  the  TV  blackouts.  However,  the  average  percent  a 
ticketholders  not  showing  dropped  somewhat  in  1975  and  has  ap- 
parently stabilized.  For  televised  games,  the  apparently  stabilized 
level  of  "no  shows"  over  the  past  three  seasons  is  only  about  1  per- 
centage point  above  the  1972  level.  The  reason  why  "no  diows"  for 
nontelevised  Lrame<  remains  about  3.5  percentage  point-  above  the 
1972  level  is  not  rlear. 

In  1975,  revenue  from  programs,  concession-,  film-  and  royalties 
made  up  only  1.9  percent  of  total  league  revenue  (see  appendix 
C).  Therefore  the  increase  in  "no  shows"  of  one  percentage  point 
(or  713  additional  people  per  televised  game)  that  might  be  directly 
attributed  to  local  telecasts  of  home  games  would  appear  to  have 
minimal  financial  impact/'  According  to  available  information,  fans 
spent  about  $1.50  per  person  per  game  on  "Pro"  magazine  and  ccn- 
ons.10  The  additional  "no  shows"  at   televised  games  avei 


•Public  Law  93-H  d  so  close  to  the  atari  of  the  i'.<73season  (September)  thai  virtually  alt 

etd  already  been  Bold.  Thus,  the  effects  <>f  Public  Law  93-J07on  ticket  sales  would  delayed 

until  '  on. 

two  most  recent  expansion  teams,  which  started  play  in 
.011. 

i  88  for  1975. 
Bowever,  this  Impai  i  would  nol  be  evenly  distributed  amo  the  teams  that 
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over  the  past  three  seasons  and  compared  to  1972,  translate  into 
lost  revenue  of  $91,000  per  year  for  concessionaires,  stadium  owners 
and  those  teams  that  share  in  concession  revenue. 

The  NFL  has  also  expressed  concern  that  televising  home  games  may 
overexpose  the  sport  and  create  a  long-term  apathy  that  will  translate 
into  lower  gate  receipts  and  lower  revenue  from  television  rights. 
The  data  available  tend  to  refute  that  supposition.  Nationwide  TV 
audiences  for  the  network  broadcasts  of  football  games  have  not 
diminished  over  the  period  1972-77,  nor  have  audiences  for  the  locally 
televised  home  games  diminished. 

Recognition  should  also  be  made  of  the  recent  signing  of  a  new  4- 
year  contract  between  the  NFL  and  the  three  television  networks. 
That  contract  reportedly  provides  $5,775  million  for  each  team  each 
year  starting  in  1978,  a  136-percent  increase  in  revenue  per  team 
above  the  approximately  $2,442  million  of  1977. n  Thus  it  would  appear 
that  the  NFL  has  successfully  offset  any  loss  in  gate  revenue  that  may 
result  from  home  game  telecasts  by  an  increase  in  the  revenues  from 
the  sale  of  television  rights. 

The  benefits  of  the  provisions  of  Public  Law  93-107  are  significant. 
The  lifting  of  blackouts  on  sold  out  home  games  has  made  available 
to  a  substantial  number  of  people  games  that  they  would  not  otherwise 
be  able  to  see.  On  the  average,  one-third  of  the  homes  in  NFL  fran- 
chise cities  view  the  locally  televised  games,  almost  twice  as  many  as 
view  other  football  games  not  telecast  at  the  same  time  as  a  game 
involving  the  home  team.  Given  the  choice  of  watching  a  home  team 
game  or  another  game  on  TV  at  the  same  time,  viewers  choose  the 
home  team  game  by  a  5-to-l  margin. 

In  conclusion,  the  available  data  indicate  that  locally  televised 
home  games  are  very  popular  with  the  viewing  audience.  On  the  other 
hand,  Public  Law  93-107  may  have  reduced  NFL  revenues  from  lower 
gate  receipts  and  concession  revenues  by  as  much  as  $4.7  million  per 
year.  The  effect  of  the  law  seems  to  have  stabilized,  however,  so 
that  further  revenue  reductions  from  extension  of  antiblackout 
legislation  should  be  very  small.  Also,  it  appears  that  the  NFL  has 
been  able  to  negotiate  a  very  favorable  contract  with  the  networks 
oyer  the  next  4  years.  This  should  lessen  concern  for  the  financial 
vitality  of  the  league.  Although  the  uncompensated  losses  that  the 
NFL  seems  to  have  incurred  as  a  result  of  Public  Law  93-107  do  not 
appear  to  be  a  serious  problem,  any  consideration  of  extending  the 
provision  of  Public  Law  93-107  to  permanent  legislation  should  give 
them  appropriate  weight  in  comparison  with  the  benefit  derivect  by 
television  viewers  in  the  NFL  franchise  areas. 


11  See:  Broadcasting  Magazine,  Nov.  14, 1977,  p.  5  where  it  is  reported  that  the  television  networks  paid  the 
NFL  $646.8  million  for  the  television  rights  over  the  next  four  seasons.  That  total,  distributed  among  28 
teams  over  the  four  seasons,  results  in  a  $5,775  million  share  per  team  per  season. 


INTRODUCTION 

The  Congress,  in  September  1973,  enacted  Public  Law  93-107 
amending  the  Communications  Act  of  1934  to  require  the  lifting  of 
television  blackouts  of  any  professional  home  game  broadcast  pur- 
suant to  a  network  contract  and  sold  out  72  hours  in  advance.  The  law 
also  required  the  FCC  to  study  the  effects  of  the  law  on  the  profes- 
sional sports  leagues  and  periodically  report  the  findings  of  those 
studies  to  the  Congress.  Although  the  law  expired  at  the  end  of  1975, 
the  National  Football  League  (NFL)  has  agreed  to  abide  by  its 
provisions  through  the  1979  season,12  and  Congress  has  asked  the  Com- 
mission to  continue  its  reports.13  This  is  the  fifth  such  report. 

As  in  the  previous  reports,  the  analysis  and  discussion  in  this  report 
concentrates  on  the  National  Football  League  (NFL)  because  all 
NFL  games  are  broadcast  pursuant  to  network  contracts  and  therefore 
the  effects  of  the  law  are  potentially  significant  for  the  NFL.  The  other 
professional  sports  leagues  have  a  far  lower  incidence  of  network  tele- 
vised games  and  are  thus  less  likely  to  be  affected  by  antiblackout 
legislation.  The  NFL  has  again  cooperated  in  this  reporting  effort  by 
supplying  a  substantial  amount  of  data  for  the  necessary  analysis. 
Comparable  amounts  of  data  were  not  available  from  the  other  sports 
leagues  and  the  analysis  for  those  leagues  is  therefore  far  less  extensive. 

This  report  follows  the  basic  format  of  the  Fourth  Annual  Report 
except  that  some  of  the  background  information  relating  to  the  leg- 
islation has  been  omitted  for  the  sake  of  brevity. 13a 


12  The  other  professional  sports  leagues  have  not  formally  made  such  an  agreement,  but  since  so  few  of  their 
games  are  telecast  via  the  networks  such  agreements  would  be  of  little  importance. 

13  See  letter  from  Senators  Magnuson  and  Hollings  to  FCC  Chairman  Wiley,  Sept.  28, 1977,  in  Appendix  H. 
13a  See:  Fourth  Annual  Report  of  the  Federal  Communications  Commission  on  the  Effects  of  Public  Law 

93-107,  the  Sports  Anti-blackout  Law,  on  the  Broadcasting  of  Sold-out  Home  Games  of  Professional  Football , 
Baseball,  Basketball  and  Hockey.  U.S.  Senate,  Committee  on  Commerce,  Committee  Print,  July  1977, 
pages  4-8,  for  a  discussion  of  the  legislative  background  of  Public  Law  93-107. 
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THE  EFFECTS  OF  LOCALLY  TELEVISED   HOME   GAMES 
ON  PROFESSIONAL  FOOTBALL  FRANCHISES 

Introduction 

Professional  football  is  a  major  source  of  entertainment  in  the 
United  States.  On  an  average  Sunday  afternoon  during  the  season, 
one  can  expect  to  find  over  730,000  fans  in  the  stadiums  at  which 
games  are  being  played.  At  the  same  time,  fans  in  about  22,000,000 
households  around  the  country  are  watching  one  of  the  games  on 
television.  Television,  therefore, .  provides  access  to  the  sport  for  a 
large  number  of  people,  and  televised  football  has  become  a  popular 
source  of  television  entertainment.  That  popularity,  in  turn,  is  a 
significant  source  of  revenue  for  the  football  league  itself.14 

However,  the  NFL  has  viewed  televised  games  as  potentially 
harmful  in  those  cities  that  have  an  NFL  franchise.  Until  1966,  the 
NFL  would  not  allow  any  football  game  to  be  televised  in  the  home 
territory  of  an  NFL  franchise  when  the  team  was  playing  at  home. 
That  policy  was  changed  when  the  other  league  then  in  existence 
(American  Football  League)  began  to  televise  their  games  in  NFL 
franchise  cities.  However,  the  NFL  still  would  not  allow  home  games 
to  be  televised  in  the  teams'  home  territories,  even  when  the  games 
were  sold  out.  The  NFL  was  forced  to  lift  the  local  blackouts  when, 
just  prior  to  the  1973  season,  Congress  passed  Public  Law  93-107. 
That  law  amended  the  Communications  Act  of  1934  to  provide  for  the 
local  carriage  of  games  that  were  to  be  telecast  pursuant  to  a  league 
network  contract  and  that  had  been  sold  out  72  hours  prior  to  game 
time. 

The  NFL  was  concerned  that  the  requirements  of  the  law  would 
have  adverse  effects  on  the  financial  strength  of  the  teams  in  the 
league.  Specifically,  league  members  thought  that  the  availability 
of  home  games  on  television  would  have  a  depressing  effect  on  season 
ticket  sales.  Further,  they  believed  that  when  home  games  were 
available  on  television,  a  greater  number  of  ticketholders  would 
choose  to  stay  home  thus  diminishing  the  revenues  gained  from 
concessions  and  contributing  to  a  negative  psychological  effect  induced 
by  empty  seats.  Finally,  the  NFL  argued  that  locally  televised  home 
games  would  have  a  negative  long-term  effect  by  overexposing  the 
sport  and  causing  fans  to  become  satiated  and  grow  weary  of  it.15 

As  a  result  of  these  concerns,  Congress  asked  the  FCC  to  study 
and  report  on  the  possible  effects  of  the  law.  This  report,  the  fifth 
in  the  series,  is  in  response  to  that  request.  The  following  sections 
provide  an  overview  of  the  trends  in  locally  televised  games,  season 

14  Appendix  C  shows  the  NFL  pro  forma  income  statements  for  1969,  1972,  and  1975.  In  those  statements, 
revenues  from  the  sale  of  TV  and  radio  rights  accounted  for  28  to  33  percent  of  total  revenue.  A  recently 
signed  contract  between  the  NFL  and  the  TV  networks  increased  the  revenue  per  team  by  136  percent 
over  1975.  See  note  11,  supra. 

15  Some  commentators  say  that  this  happened  to  professional  baseball  and  boxing.  See:  James  A.  Michener, 
"Sports  in  America,"  New  York:  Random  House,  1976. 

(9) 


10 

ticket  Bales,  game  attendance  and  television  audience  levels.  These 
sections  are  followed  by  i  team  bj  le.nu  analysis  which  examines 
the  possible  effects  o!  the  provisions  of  Public  Law  93  i<>7  on  the 
individual  N  PL  teams. 

Thk  Eff»  i   or  Public  Law  93-107  on  Professional  Football: 

A\  Uylkyilw   01  NFL  Locally  TELEVISED  Boifl  GAMES,  TlCXEl 

Sales.  "No  Snows,"'  and  A.udien<  i  Ratings 


AN     OVERVIEW 


OF     SOLD   OUT    AND    LOCALLY 
1970-77 


TELEVISED    (JAMES 


In  1973,  the  year  that   Public  Law  93-107  was  enacted,  60  percent  of 
the  home  games  of  NFL  teams  were  sold  out  72  hours  m  advai, 

game  tune  (table   l).   In  subsequent   years,  the  number  of  games 

that  have  been  sold  out  72  hours  m  advance  has  been  hovering  around 
47)  percent .  Data  showing  the  number  of  home  games  Bold  out  72  hours 
m  advance  are  not  available  prior  to  L973.  Table  2,  however,  shows 
that    the  percentage  of  games  sold  out   at   any   time  prior  to  start   of 

play  was  running  above  55  percent  for  the  1970-72  period. 


TABLE  1. 


-SUMMARY  OF  THE  NUMBER  OF  HOME  GAMES  LOCALLY  TELEVISED  BY  INDIVIDUAL  NFL  TEAMS  BETWEEN 

1973  AND  1977 


Team 

1973 

1974 

1975 

1976 

1977 

Percent 
televised 
1973-77 

Atlanta 

Baltimore 

Buffalo 

Chicago .-- 

Cincinnati 

7 
0 
3 
7 
6 
2 
3 
7 
3 
7 
0 
6 
0 
7 
7 
2 
0 
6 
4 
5 
7 
8 
1 
0 
4 
NA 
NA 
7 

7 
0 
4 
6 
7 
1 
0 
7 
0 
7 
1 
0 
0 
3 
5 
5 
0 
0 
4 
4 
7 
7 
4 
0 
0 
NA 
NA 
7 

0 
1 
2 
2 
5 
1 
1 
7 
3 
7 
2 
0 
1 
0 
7 
2 
0 
2 
4 
5 
7 
6 
3 
0 
0 
NA 
NA 
7 

0 
2 

0 
5 

5 
1 
5 

7 
1 
7 
2 
0 
1 
0 
7 
2 
0 
6 
0 
7 
7 
7 
3 
1 
1 
2 
0 
7 

1 
3 
0 
7 
3 
1 
5 
7 
1 
7 
1 
0 
2 
1 
7 
3 
0 
6 
0 
7 
2 
7 
6 
0 
1 
1 
0 
7 

43 
17 
26 
77 
74 

Cleveland 

Dallas 

Denver 

Detroit 

Green  Bay 

17 
40 

100 
23 

100 

Houston 

17 
17 

11 

Miami 

Minnesota 

New  England 

31 
94 
40 

New  Orleans 

0 

New  York  Giants 

57 

New  York  Jets 

34 

Oaklaqd 

Philadelphia . 

Pittsburgh      -. 

80 
86 
97 

St.  Louis 

San  Diego 

San  Francisco - 

49 
3 
17 

Seattle 

21 
0 

Washington ...... 

100 

Total  games  televised 

109 

86 

75 

86 

86  .. 

Total  games  played 

182 

60 

182 

47 

182 

41 

1% 

44 

196  .. 

44  .. 

Percent  of  games  locally  televised 

11 

TABLE  2.— GAMES  LISTED  BY  THE  NFL  AS  SELLOUTS  BETWEEN  1970  AND  1972 

Percentage  sold 

Team  1970  1971                  1972       out,  1970-72 

Atlanta 4  7 

Baltimore 7  3 

Buffalo 2  2 

Chicago 7  7 

Cincinnati 6  7 

Cleveland 5  3 

Dallas 0  3 

Denver 7  7 

Detroit 7  7 

Green  Bay 7  7 

Houston _ _  1  1 

Kansas  City 7  7 

Los  Angeles 3  2 

Miami 0  3 

Minnesota 7  7 

New  England 0  4 

New  Orleans 0  3 

New  York  Giants 7  7 

New  York  Jets ___  7  7 

Oakland 7  7 

Philadelphia 0 

Pittsburgh 3  2 

St.  Louis 2  4 

San  Diego 0  3 

San  Francisco 0  6                                              48 

Washington 7  7                      7                     100 

Total  games  sold  out 103  130                  100 


7 

86 

2 

57 

3 

33 

7 

100 

5 

86 

0 

38 

0 

14 

7 

100 

7 

100 

4 

86 

0 

10 

0 

66 

0 

24 

6 

43 

6 

95 

7 

52 

0 

14 

6 

95 

4 

86 

7 

100 

5 

57 

5 

48 

0 

29 

1 

19 

Percent  of  total. 57  71  55 


Although  the  pre-1973  data  are  not  directly  comparable  to  the  data 
for  1973  and  after,  it  seems  (1)  that  the  league  as  a  whole  has  shifted 
to  a  new,  lower  plateau  in  terms  of  number  of  sold  out  games,  and  (2) 
that  the  shift  occurred  rather  dramatically  after  the  passage  of  Public 
Law  93-107. 

This  decline  in  the  number  of  sold  out  games  appears  to  reflect  a 
decline  in  demand  for  professional  football  tickets.  Stadium  capacity 
has  increased  2.4  percent  since  1973  while  season  ticket  sales  have 
declined  by  almost  14  percent.  These  two  opposite  trends  mean  that- 
more  tickets  are,  on  the  average,  available  for  purchase  on  a  game-by- 
game  basis  making  the  likelihood  of  a  sellout  more  dependent  upon 
the  characteristics  of  the  individual  games  (such  as  the  individual 
teams,  the  weather,  and  the  importance  of  the  game  in  relation  to  the 
playoffs) .  Such  effects  apparently  have  reduced  somewhat  the  propor- 
tion of  games  sold  out  for  the  league  as  a  whole. 

The  NFL  contends  that  the  trend  in  demand  for  tickets,  as  reflected 
in  the  downward  trend  in  season  tickets  and  in  the  reduction  of  sold 
out  games,  is  directly  attributable  to  the  effects  of  Public  Law  93-107. 
The  analysis  of  the  next  section  deals  with  that  contention. 

TICKET  SALES:   AN   OVERVIEW   1972-77 

In  reading  the  following  analysis  it  is  important  to  remember  that 
Public  Law  93-107  was  enacted  in  September  1973  after  most,  if  not 
all,  season  ticket  sales  for  the  1973  season  had  been  made.  Therefore, 
any  effect  of  Public  Law  93-107  on  season  ticket  sales  (which  account 
for  a  substantial  portion  of  stadium  capacity  throughout  the  league) 
would  not  be  evident  until  the  1974  season. 
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A  Dumber  of  facts  can  be  gleaned  from  table  3.  The  average  number 

of  ticket-  sold  per  game  in  1977  was  5  percent  below  the  average  in 

the  number  of  Beason  tickets  sold  was  down  L4  percent .  1  [owever, 

the  average  number  of  tickets  sold  per  game  has  stabilized  over  the 

past    four  seasons,   running  slightly   above   56,000.    The   pereenta 

Btadium  capacity  sold  has  declined  from  nearly  95  percent  in  l(.*7 
^  percent  in  i *. * 7 7  reflecting  an  increase  in  Btadium  capacity  and  a 

decline  in  ticket-  -old.  However,  the  percentage  of  -tadium  capacity 
-old  ha-  changed  only  slightly  over  the  pa-t  three  -ea-on-.  These  data 
suggest   that,  although  there  ha-  been  a  decline  in  demand  relative  to 

stadium  capacity  since  the  enactment  of  Public  Law  93—107,  there 

seems  to  be  a  Leveling  off  of  any  downward  trend. 

TABLE  3.-SUMMARY  OF  TICKET  SALES  ANO  "NO  SHOWS"  FOR  NFL  TEAMS:  1972-77 


1972 


1973 


1974 


1975 


1976' 


1977 « 


10,  445,  827) 

1.  Total  tickets  sold..  }  MO,  730,  933    ■  10,  236,  322     10,207,041     10,308,734      10,198,149 
I  9,  569,  988| 

Percent     change     from     pre- 
vious season 2.7  -4.6  -0.3  1.0  -1.1 

2.  Average  stadium  capacity '58,355  62,135  62,453  63,249  64,217  63,645 

3.  Average  tickets  sold  per  game: 

(a)  All  games '56.964  58,946  56,255  56,083  56,641  56.034 

(b)  Locally      televised 

games 59,522  57,023  57,087  58,161  58.969 

(c)  Nontelevised  games...         »  56, 964  58,089  55,567  55,379  55,338  53,461 

4.  Total  "no  shows"                             '579,294        1.035,831        1.124,879         874,733         942,654  868,542 
Percent     change     from     pre- 
vious season 78.8                  8.6            -22.2                 7.8  -7.9 

5.  Average  "no  shows"  per  game: 

(a)  All  games '3,447  5,691  6,181  4,806  4,841  4.772 

(b)  Locally  televised 

games 5,911  6.411  4,069  4,251  4,161 

(c)  Nontelevised  games..  '3,447  5,363  5,974  5,323  5,346  5,308 

6.  Percentage  of  seats  sold   not 

showing: 

(a)  All  games  (percent)...  » 6. 1  9.7  11.0  8.6  8.5  8.5 

(b)  Locally  televised 

games  (percent) 9.9  11.2  7.1  7.3  7.1 

(c)  Nontelevised     games 

(percent) » 6. 1  9.2  10.8  9.6  9.7  9.9 

7.  Percentage  of  stadium   capac- 

ity sold: 

(a)  All  games  (percent)...  '97.6  94.9  90.1  88.7  88.2  88.0 

(b)  Nontelevised      games 

(percent) '97.6  89.9  83.6  83.0  81.6  79.8 

8.  Total  season  tickets  sold 1,264,058        1,314,389        1,232,459      1,168,710      1,158,363        1,129,954 

Percent  change  from  previous 

season 4.0  -6.2  -5.2  -0.9  -2.5 

9.  Average    number    of    season 

tickets  sold  per  team 48,618  50,553  47,402  44,950  44.552  43,479 

10.  Number    of    locally    televised 

home  games 0  109  86  75  84  85 

'  1976  and  1977  figures  exclude  the  Seattle  Seahawks  and  the  Tampa  Bay  Buccaneers. 

3  Indicates  figure  given  in  NFL  annual  reports. 

3  Figure  excludes  the  Dallas  Cowboys  and  the  New  Orleans  Saints. 

What  appears  to  have  happened  is  that  a  number  of  fan-,  when 
Public  Law  93-107  presented  them  with  a  potential  alternative  way 
6  the  most  popular  games,  felt  they  no  Longer  needed  the  insurance 
of  a  season  ticket.  This  effect  may  have  been  magnified  for  those  team- 
wit  h  expanded  Btadium  capacity.  'Hie  result  lias  apparently  been  l 
shift  of  some  fans'  preference  from  season  ticket  purchases  to  iranie-b\  - 
game  purchases.  In  that  sense  then,  the  enactment  of  Public  Law 
93-107  has  had  an  effect  on  season  ticket  sales. 

It    i-  also   likely   that    total   ticket    Bales  have   been   affected   by   the 

Law  as  some  marginal  fans,  who  only  bought  tickets  to  a  few  games, 
chose  not  to  purchase  any  tickets  because  of  a  preference  for  watching 
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TV  when  and  if  the  games  were  telecast.  This  effect  is  even  more 
pronounced  when  one  considers  that  total  ticket  sales  were  increasing 
prior  to  1974. 

For  teams  that  are  playing  poorly,  an  increase  in  the  number  of 
fans  making  game-by-game  decisions  can  present  trouble  since  fewer 
and  fewer  fans  will  purchase  tickets  for  the  individual  games.  Declining 
season  ticket  sales  for  these  teams  could  also  be  exacerbated  by  Public 
Law  93-107  as  more  fans  chose  to  watch  the  one  or  two  popular  home 
games  on  TV  rather  than  invest  in  a  pass  for  the  entire  season.  This 
effect  is  probably  not  too  severe  however  since  the  teams  that  are 
playing  poorly  generally  do  not  sell  out  and  do  not  televise  many 
home  games. 

A  statistical  analysis  of  season  ticket  sales  from  1970  to  1977  for 
18  teams,16  reported  fully  in  appendix  B,  indicates  that  for  any  given 
team,  the  win-loss  record  at  the  end  of  a  particular  season  is  significant 
in  predicting  the  season  tickets  sold  for  the  following  season.  The 
analysis  also  reflects  the  trend  in  season  tickets  over  time,  finding  that 
there  were  significantly  more  season  tickets  sales  in  1971,  1972,  and 
1973  and  significantly  less  in  1977  than  in  1970.  Season  ticket  sales 
for  1974,  1975,  and  1976  were  not  significantly  different  from  the  1970 
level,  but  that  in  itself  reflects  a  reversal  of  the  1970-73  upward  trend. 

A  variable  measuring  the  number  of  games  televised  in  the  previous 
season  was  also  significant  in  connection  with  season  ticket  sales.  The 
statistical  analysis  suggests  that  the  greater  the  number  of  televised 
home  games  in  one  season,  the  higher  the  season  ticket  sales  in  the 
following  season.  That  result  seems  to  directly  conflict  with  the  NFL's 
assertion  that  more  local  telecasts  will  cause  a  decline  in  season  ticket 
sales.  However,  the  conflict  is  more  apparent  than  real.  The  number  of 
games  televised  may  not  be  a  cause  of  increased  season  ticket  sales, 
but  may  only  reflect  the  real  cause:  more  sold  out  games.17  An  increase 
in  sold  out  games  in  a  season  reflects  heightened  interest  in  the  team 
and  is  likely  to  cause  more  people  to  want  season  tickets  in  the  next 
season  so  as  to  be  assured  of  a  seat  in  the  stadium. 

However,  an  increase  in  season  ticket  sales  following  a  season  with 
an  increase  in  sellouts  may  not  be  enough  to  offset  those  fans  who 
choose  to  switch  to  game-by-game  purchases  because  they  now  have 
the  additional  option  of  watching  the  most  popular  games  on  TV. 
That  possibility,  taken  together  with  the  downward  spiral  in  season 
tickets  for  teams  not  playing  well,  could  explain  the  apparent  incon- 
sistency between  the  downward  leaguewide  trend  and  the  positive 
association,  for  individual  teams,  between  season  ticket  sales  and 
number  of  local  telecasts  in  the  prior  season. 

In  summary,  total  ticket  sales  have  not  grown  since  the  1973 
season,  and  in  fact  have  declined  by  5  percent.  However,  the  decline 
in  total  ticket  sales  has  been  moderate  since  1974  (0.4  percent). 
Further,  the  percentage  of  stadium  capacity  sold  seems  to  have 
stabilized  at  about  88  percent  and  the  number  of  sold  out  games  at 
about  40-45  percent.  This  suggests  that  the  effects  of  Public  Law 
93-107  have  moderated  and  that  demand  for  football  tickets  has 


14  Seven  teams  were  excluded  from  the  analysis  because  the  percentage  of  stadium  capacity  sold  as  season 
tickets  has  been  consistently  very  high.  One  additional  team  was  excluded  because  it  had  moved  to  a  number 
of  different  stadiums  over  the  period  being  analyzed  and  because  the  data  would  not  be  consistent.  Tampa 
and  Seattle  were  also  excluded  because  data  were  available  for  only  2  years.  See  appendix  B. 

17  It  is  possible,  however,  that  to  some  extent,  additional  exposure  to  the  sport  by  way  of  television  may 
heighten  the  interest  in  the  sport  and  thereby  widen  the  market  for  season  tickets. 
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stabilized.    Additional    effects    from    any    extension    of    Public     L.i\\ 
107    Should,    therefore,    hr    vm     alight. 

Nevertheless,  the  5-percent  decline  m  total  tickets  sold  between 

and  1**77.  reflecting  a  14-percent  decline  m  season  tickets  sold, 

is  a  loss  to  the  NFL  that  should  be  considered  m  comparison  with  the 

benefits  that   the  fans  derive  from  the  provisions  of   the   law.    If   total 
Sales  have  Stabilised  at   a  level  .")  percent   below    the   \\)7:\  level. 

<>->  of  530,000  ticket  purchases  per  year  relat ive  to  1973. 
At  the  average  L97fi  ticket  price  of  $8.68  the  approximately  530,000 
ticket  sales  Lost  each  year  translates  into  an  annual  lo  I  •  6  million 
or  about  2.4  percent  of  L975  league  revenue  (see  appendix  ( 

"\o  -now-":  ,\\   OVERVIEW  1972-77 

The  NFL  has  expressed  concern  that  if  a  home  game  is  televised  in  a 
team's  franchise  area,  a  larger  than  usual  number  of  ticket  holders 

would  choose  to  Btay  home.  If  that  occurred,  state.-  the  NFL.  revenues 

from  the  various  concessions  associated  with  the  game  ("Pro"  maga- 
zine, food,  parking)  would  drop.  Teams  sharing  in  concession  revenue 

would  thus  suffer  a  direct  reduction  in  revenue.18  Those  not   sharing 

concession  revenues  might  still  be  affected  if  the  stadium  owners  'who 
do  share  in  concession  revenue)  began  to  charge  higher  stadium  rent 
to  offset  the  reduction  in  concession  revenues. 

Table  :-i  indicates  that  since  an  initial  increase  in  "no  show-."  from 
6.1  percent  in  1972  to  11  percent  in  the  1974  season,  the  rate  of  "no 
shows"  has  stabilized  at  about  8.5  percent.  Further,  the  average  level 
of  "no  shows"  for  televised  games  since  1974  has  been  2\>  percentage 
points  below  the  average  level  for  nontelevised  games. 

The  latter  may  be  attributed  to  the  fact  that  the  televised  games  are 
the  most  popular.  Hence,  for  those  games,  the  fans  who  have  purchased 
tickets  are  less  likely  to  stay  away  from  the  stadium.  The  reasons  why 
the  percentage  of  "no  shows"  for  nontelevised  games  has  remained 
about  3.5  percentage  points  above  the  1972  level  are  not  clear. 

These  data  suggest  that  the  direct  effect  of  televised  home  games  on 
the  level  of  "no  shows"  has  been  slight.  The  average  percentage  of  no 
shows  at  televised  games  for  the  past  three  seasons  is  only  1  percentage 
point  higher  than  the  1972  rate  when  no  games  were  televised.  Some 
individual  teams  have  suffered  more  than  others,  but  unfortunately 
individual  team  financial  data  upon  which  an  analysis  of  financial 
impact  could  be  based  is  not  available.  However,  assuming  that  an 
average  of  $1.50  per  fan  per  game  is  spent  on  "Pro"  magazine  and 
concessions,188  the  increase  of  1  percentage  point  translates  into 
about  $91,000  per  year  lost  to  concessionaire-,  stadium  owners  and 
those  teams  that  share  in  the  concession  revenues. 

TELEVISION   AUDIENCE  RATINGS:  AN   OVERVIEW  1972-77 

Local  telecasts  of  sold  out  home  games  provide  a  large  number  of 
people  with  an  opportunity  to  see  a  game  they  would  otherwise  not  be 

able  to  see.  The  available  data  indicate  that,  on  the  average,  the 
televised  home  games  reach  about  one-third  of  the  homes  in  the  team- 

11  Appendix  Q  indicates  those  teams  that  share  in  concession  revenue  and  t lie  extent  of  the  sharing 
arrangements. 
"•  See  note  10  supra. 
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television  market  (table  4).19  A  comparable,  although  slightly  smaller, 
number  watch  the  home  team's  away  games. 

TABLE  4.— AUDIENCE  RATINGS  FOR  NFL  TEAMS:  1972-77 
AMERICAN  CONFERENCE 


Home 

games 

Away 

Ratir 

gs  for  other  games 

games 

Competing 

Noncompeting 

Baltimore  Colts: 

1972 

NA 

NA 

(2) 

37.4 

(2) 

5.6 

(7) 

14.2 

1973 

(0). 

(2) 

23.1 

(2) 

4.2 

(10) 

16.8 

1974 

(0). 

(2) 

25.7    . 

(2) 

6.6 

(10) 

14.0 

1975 

(0). 

(2) 

37.0 

(2) 

2.7 

(9) 

13.1 

1976 

(1) 

34.8 

(2) 

38.8 

(2) 

9.3 

(9) 

16.8 

1977 

(1) 

39.0 

(2) 

33.9 

(2) 

5.7 

(10) 

1/.3 

Average  ratings 

(2) 

36.9 

(12) 

32.7 

(12) 

5.7 

(55) 

15.4 

Buffalo  Bills: 

1972 

NA 

NA 

(2) 

32.0 

(2) 

5.6 

(6) 

23.1 

1973 

(2) 

45.5 

(1) 

30.7 

(2) 

10.1 

(8) 

22.4 

1974 

(1) 

41.3 

(2) 

48.7 

(2) 

1.3 

(9) 

20.1 

1975 

(0). 

(2) 

39.7 

(1) 

4.0 

(11) 

20.3 

1976 

(0). 

(2) 

32.8 

(1) 

3.3 

(12) 

20.0 

1977 

(0). 

(2) 

30.9 

(1) 

3.0 

CD 

16.3 

Average  ratings.  _ 

(3) 

44.1 

(11) 

36.3 

(9) 

4.9 

(57) 

20.0 

Cincinnati  Bengals: 

1972 

NA 

NA 

(1) 

32.3 

(1) 

2.2 

(7) 

19.2 

1973 

(1) 

19.1 

(3) 

28.6 

(2) 

4.9 

(9) 

16.1 

1974 

(2) 

30.4 

(2) 

29.4 

(3) 

5.2 

(7) 

12./ 

1975 

(2) 

34.2 

(2) 

34.8 

(1) 

.3 

(10) 

14.5 

1976 

(3) 

30.9 

(1) 

36.7 

(1) 

5.8 

(9) 

13.9 

1977 

(1) 

20.3 

(2) 

27.9 

(1) 

2.7 

(9) 

14.2 

Average  ratings...  .. 

(9) 

29.0 

(11) 

30.8 

(9) 

4.0 

(51) 

15.0 

Cleveland  Browns: 

1972 

NA 

NA 

(1) 

34.2 

(0)- 

(8) 

22.5 

1973 

(0). 

(3) 

32.3 

(2) 

7.8 

(8) 

24.5 

1974 

(1) 

29.5 

(2) 

35.8 

(2) 

5.0 

(9) 

20.2 

1975 

(0). 

(3) 

24.7 

(3) 

6.2 

(9) 

19.8 

1976.. 

(0). 

(2) 

33.8 

(2) 

6.1 

(10) 

21.3 

1977 

(0)- 

(2) 

41.0 

(2) 

3.0 

(10) 

21.5 

Average  ratings 

(1) 

29.5 

(13) 

32.8 

(11) 

5.7 

(54) 

21.6 

19  Local  audience  ratings  of  NFL  telecasts  differ,  of  course,  depending  on  the  size  of  the  market  and  the 
popularity  of  the  teams  involved.  Specifically,  audience  ratings  for  all  types  of  programs  including  NFL 
telecasts  tend  to  be  lower  in  very  large  markets  such  as  New  York,  Los  Angeles,  and  Chicago.  Since  viewers 
in  these  cities  enjoy  a  larger  number  of  television  programs  from  which  to  choose,  the  total  audience  is  spread 
over  a  larger  number  of  stations  and  the  average  percentage  of  all  households  watching  a  given  program  is, 
therefore,  lower.  Audience  ratings  for  locally  televised  home  games  also  vary  depending  on  the  popularity 
of  the  home  team. 

These  percentages  are  based  on  local  audience  ratings  for  NFL  games  collected  from  the  Arbitron  Corp.'s 
4-week  fall  audience  sweeps  of  1973,  1974,  1975,  1976,  and  1977.  Audience  ratings  for  25  NFL  markets  were 
analyzed.  This  number  does  not  coincide  with  the  number  of  teams  because  the  New  York  Jets  and  Giants 
as  well  as  the  San  Francisco  Forty-Niners  and  Oakland  Raiders  share  markets,  while  the  Green  Bay 
Packers  play  home  games  in  Green  Bay  and  Milwaukee,  both  of  which  represent  separate  television 
markets.  The  figures  presented  in  the  subsequent  tables  represent  average  audience  ratings  for  home  and 
away  games  played  by  the  home  team  during  each  of  the  4-week  periods. 
Specific  dates  for  Arbitron's  October-November  audience  sweeps  are  as  follows: 

October  24  to  November  20,  1973. 

October  24  to  November  19, 1974. 

October  29  to  November  25,  1975. 

November  7  to  November  29, 1976. 

November  2  to  November  29,  1977. 
Because  ARB  ratings  are  recorded  in  half-hour  segments,  it  was  necessary  to  compute  an  average  game 
figure  by  summing  these  half-hour  periods  and  dividing  by  six  or  seven  (depending  on  perceived  length  of 
the  game).  It  was  assumed  that  most  games  would  run  3  hours  and  any  doubleheaders  were  split  accordingly, 
after  the  first  six  segments.  AD  ratings  were  counted  from  an  on-the-hour  origin  point  with  any  pregame 
segment  (for  example,  a  12:30  p.m.  rating)  excluded.  Average  figures  were  computed  for  each  home  and  away 
game  involving  the  local  team.  Next  an  average  for  all  home  games  and  an  average  for  all  the  away  games 
of  the  team  were  calculated.  It  was  further  assumed  that  American  Football  Conference  teams  have  their 
games  carried  on  NBC  while  the  National  Football  Conference  games  are  broadcast  on  CBS.  In  the  case 
of  an  interconference  game,  the  visiting  team's  network  would  broadcast  the  contest. 
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TABLE  4.-AUDIENCE  RATINGS  FOR  NFL  TEAMS:  1972-77-Contmuwl 
AMERICAN  CONFERENCE-Continued 


Home 

games 

Away 

Ratings  for  other  games 

games 

Competing 

Noncompeting 

Denver  Broncos: 

1972.. 

NA 

NA 

(2) 

36.9 

(2) 

6.1 

(6) 

25  S 

1973.. 

(1) 

36.8 

(3) 

36.6 

(3) 

4.8 

| 

27.4 

1974.. 

| 

41.4 

(2) 

35.0 

(2) 

3.4 

22.0 

1975... 

37.6 

(2) 

37.1 

(2) 

3.6 

(8) 

26.6 

1976. 

(2) 

34.7 

(2) 

38.9 

(1) 

5.8 

(9) 

21  ? 

1977... 

(2) 

50.8 

(2) 

49.2 

(0). 

(10) 

19.6 

Average  ratings 

(9) 

40.6 

(13) 

3J  8 

(10) 

4.6 

(49) 

23.3 

Houston  Oilers: 

1972 

NA 

NA 

(1) 

25.0 

(1) 

7.0 

(8) 

20.8 

1973 

(0). 
(0). 

(3) 

17.1 

(3) 

17.1 

(9) 

23.4 

1974... 

(3) 

25.1 

(3) 

13.5 

(9) 

21.7 

1975.. 

(2) 

39.8 

(2) 

35.5 

(2) 

8.2 

25.2 

1976..                        

(0)- 

(2) 

27.5 

(1) 
(1) 

16.8 

(11) 
(11) 

23.8 

1977 

(0). 

(2) 

24.4 

20.5 

21.1 

Average  ratings... 

(2) 

39.8 

(13) 

25.1 

(ID 

13.9 

(57) 

22  7 

Kansas  City  Chiefs: 

1972 

NA 

NA 

(1) 

48.5 

(1) 

5.0 

8 

(11) 

19.2 

1973... 

::::       ft 

34.6 

(2) 

37.8 

(2) 

7.6 

19.3 

1974 

(2) 

33.6 

(1) 

11.0 

15.6 

1975 

| 

(2) 

30.0 

(1) 

2.3 

(11) 
(11) 
(10) 

16.0 

1976 

(2) 
(2) 

30.0 

(1) 
(2) 

5.7 

16.1 

1977 

$5. 

22.0 

7.0 

15.2 

Average  ratings 

(2) 

34.6 

(11) 

32.3 

(8) 

6.7 

(59) 

16.7 

Miami  Dolphins: 

1972... 

NA 

NA 

(1) 

40.7 

(1) 

6.2 

8 

(ID 

25.3 

1973 

::::      8j 

35.7 

(3) 

41.0 

(3) 

6.4 

22.9 

1974 

34.7 

(1) 

35.2 

(0). 

17.0 

1975... 

(0). 

(2) 

37.3 

(2) 

6.8 

(2) 
(10) 

19.4 

1976 

(0). 

3) 

32.5 

(2) 

4.5 

20.0 

1977 

(0). 

(2) 

30.8 

(2) 

7.7 

(ID 

20.4 

Average  ratings... 

(2) 

35.2 

(12) 

36.1 

(10) 

6.3 

(49) 

20.6 

New  England  Patriots: 

1972 

NA 

NA 

(1) 

12.3 

(1) 

14.0 

(8) 

14.8 

1973 

(2) 

21.0 

(2) 

20.3 

(3) 

5.6 

(7) 

16.9 

1974 

(3) 

38.4 

(1) 

32.8 

(1) 

2.2 

(8) 

12.0 

1975... 

(1) 

18.1 

(3) 

20.0 

(2) 

7.7 

(9) 

11.9 

1976.. 

(1) 

29.3 

(2) 

32.0 

(2) 

3.1 

(10) 

13./ 

1977... 

(1) 

24.2 

(2) 

24.4 

(2) 

2.3 

(9) 

12.2 

Average  ratings 

(8) 

28.6 

(ID 

23.5 

(11) 

5.4 

(51) 

13.4 

New  York  Jets: 

1972 

NA 

NA 

(1) 

23.8 

(0) 

(8) 

17.4 

1973.... 

(3) 

11.6 

(1) 

17.9 

(2) 

15.9 

(10) 

16.8 

1974... 

(0). 
(1) 

(1) 

11.7 

(1) 

10.7 

(ID 
(10) 

14.6 

1975 

18.1 

(1) 

17.8 

(0).. 

14.6 

1976... 

(0). 
(0). 

(1) 
(1) 

8.8 

(1) 

13.5 

(12) 

13.9 

1977 

11.8 

(0).. 

(H) 

14.3 

Average  ratings 

(4) 

13.2 

(6) 

15.3 

(4) 

14.0 

(62) 

15.1 

Oakland  Raiders: 

1972 

NA 

NA 

(2) 

26.3 

(0) 

(8) 
(6) 

19.7 

1973 

(3) 

120.1 

(1) 

9.8 

(2) 

18.9 

18.2 

1974 

(0). 

(1) 

19.8 

(1) 

3.4 

(10) 

1/.  1 

1975 

(1) 

23.1 

(2) 

24.8 

(1) 

2.8 

(10) 

19.0 

1976 

(2) 

20.7 

(1) 

22.7 

(0) .. 

(7) 

22.3 

1977 

(3) 

27.2 

(1) 

24.8 

(1) 

9.7 

(7) 

20.7 

Average  ratings. 

(9) 

22.9 

(8) 

22.4 

(5) 

10.7 

(48) 

Pittsburgh  Steelers: 

1972 

NA 

NA 

(1) 

34.5 

(1) 
(0) 

7.8 

(7) 

22.4 

1973 

(3) 

36.3 

(1) 

40.7 

(10) 

18.6 

1974 

(2) 

33.3 

(2) 

31.6 

(1) 

5.8 

(10) 

1/8 

1975 

(2) 

32.7 

(2) 

39.0 

(1) 

5.5 

(9) 

20.3 

1976. 

(2) 

41.7 

(2) 

41.7 

(1) 

10.2 

(9) 

22.3 

1977 

(2) 

40.2 

(2) 

40.3 

(3) 

4.5 

(7) 

23.2 

Average  ratings. 

(11) 

36.8 

(10) 

38.0 

(7) 

6.1 

(52) 

20.5 

See  footnotes  at  end  of  table. 
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TABLE  4. 


-AUDIENCE  RATINGS  FOR  NFL  TEAMS:  1972-77— Continued 
AMERICAN  CONFERENCE— Continued 


Home 

games 

Away  games 

Ratings  for  other  games 

Competing 

Noncompeting 

San  Diego  Chargers: 

1972. 

NA 

NA 

(1) 

32.3 

(1) 

4.7 

(6) 
(11) 

17.2 

1973... 

(0). 

(2) 

27.6 

(1) 

17.2 

22.0 

1974.. 

(0). 

(2) 

23.7 

(2) 
(1) 

6.5 

(10) 

20.3 

1975. 

(0). 

(2) 

16.5 

5.8 

(11) 

15.8 

1976 

(0). 

(1) 

19.2 

(1) 

6.7 

(ID 

18.4 

1977 

(0). 

(2) 

15.9 

(2) 

7.3 

(10) 

19.7 

Average  ratings 

(0). 

(10) 

21.9 

(8) 

7.8 

(59) 

19.0 

Seattle  Seahawks:2 

1976... 

(0). 
(0). 

(2) 

15.5 

(2) 

6.7 

(10) 

20.6 

1977.. 

(2) 

24.4 

(2) 

4.1 

(10) 

19.3 

Average  ratings 

(0). 

(4) 

20.0 

(4) 

5.4 

(20) 

20.0 

CONFERENCE  AVERAGE 

Home  team 

games 

Other  games 

Non- 

Home  rating 

Away  rating 

Competing  rating 

competin 

l  rating 

1972... 

32.2 

6.2 

20.0 

1973 

29.0 

28.0 

10.0 

20.4 

1974 

35.6 

29.8 

6.2 

17.3 

1975 

29.1 

30.3 

4.7 

18.2 

1976... 

39.9 

30.9 

8.5 

18.7 

1977 

34.7 

29.5 

5.9 

18.1 

NATIONAL  CONFERENCE 

Home 

games 

Away  games 

Ratings  for  other  games 

Competing 

Noncompeting 

Atlanta  Falcons: 

1972 

NA 

NA 

(2) 

27.5 

(1) 

1.7 

(6) 

19.4 

1973 

(2) 

36.3 

(2) 

30.1 

(2) 

5.8 

(9) 

18.6 

1974 

(1) 

34.4 

(3) 

25.3 

(1) 

5.5 

(ID 

15.2 

1975 

(0). 

(2) 

21.9 

(2) 

8.2 

(10) 

17.6 

1976 

(0). 

(2) 

19.9 

(1) 

10.0 

(ID 
(10) 

18.5 

1977 

(0). 

(2) 

26.0 

(2) 

4.8 

19.0 

Average  ratings 

(3) 

35.7 

(13) 

25.2 

(9) 

6.1 

(57) 

17.9 

Chicago  Bears: 

1972 

NA 

NA 

(1) 

25.8 

(1) 

2.3 

(7) 

19.8 

1973 

(2) 

19.2 

(2) 

27.0 

(2) 

6.4 

(8) 

15.2 

1974 

(2) 

24.3 

(2) 

23.9 

(3) 

6.1 

(7) 

15.2 

1975 

(1) 

28.8 

(2) 

18.1 

(1) 

14.5 

(10) 

14.4 

1976 

(2) 

29.8 

(2) 

27.8 

(2) 

4.2 

(8) 

17.1 

1977 

(2) 

27.2 

(2) 

24.9 

(3) 

4.9 

(7) 

19.5 

Average  ratings 

(9) 

25.5 

(ID 

24.5 

(12) 

5.9 

(47) 

16.7 

Dallas  Cowboys: 

1972 

NA 

NA 

(2) 

43.9 

(2) 

3.2 

(7) 

24.2 

1973 

(0). 

(2) 

41.3 

(2) 

2.5 

(10) 

25.5 

1974 

(0). 

(2) 

40.1 

(1) 

10.2 

(ID 

22.2 

1975 

(0). 

(2) 

50.5 

(2) 

3.3 

(10) 

26.3 

1976 

(3) 

47.0 

(1) 

50.1 

(1) 

3.0 

(ID 

25.7 

1977 

(1) 

58.6 

(3) 

51.8 

(1) 

1.5 

(ID 

23.5 

Average  ratings 

(4) 

49.9 

(12) 

46.4 

0) 

3.6 

(60) 

24.6 

Detroit  Lions: 

1972 

NA 

NA 

(1) 

33.2 

(0)- 

(8) 

16.9 

1973 

(0). 

(2) 

27.5 

(1) 

4.0 

(ID 

17.6 

1974 

(0). 

(1) 

25.2 

(1) 

5.8 

(ID 

15.9 

1975 

(0). 

(2) 

29.0 

(1) 

3.6 

(ID 

15.1 

1976 

(1) 

22.1 

(2) 

24.5 

(2) 

6.9 

(10) 

13.9 

1977 

(0). 

(1) 

20.3 

(1) 

5.0 

(12) 

15.7 

Average  ratings... 

(1) 

22.1 

(9) 

26.7 

(6) 

5.4 

(63) 

15.9 

Green  Bay  Packers: 

at  Green  Bay: 

1972 

NA 

NA 

(3) 

50.6 

(3) 

3.3 

(5) 

26.0 

1973 

(2) 

41.2 

(2) 

45.4 

(3) 

4.4 

(7) 

22.7 

1974 

(2) 

48.3 

(2) 

46.0 

(3) 

6.7 

(8) 

22.2 

1975 

(2) 

44.8 

(2) 

45.6 

(4) 

4.6 

(7) 

21.4 

1976 

(3) 

47.0 

(1) 

46.8 

(3) 

4.5 

(8) 

23.9 

1977 

(2) 

50.7 

(2) 

47.3 

(2) 

4.0 

(9) 

22.1 

Average  ratings 

(11) 

46.5 

(12) 

47.3 

(18) 

4.6 

(44) 

22.9 

See  footnotes  at  end  of  table. 
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TABLE  4— AUDIENCE  RATINGS  FOR  NFL  TEAMS    1972-77— Continued 
NATIONAL  CONFERENCE— Continued 


Home  games 


Away  games 


Ratings  for  other  games 


Competing 


Noncompeting 


Green  Bay  Packers— Continued 

at  Milwaukee: 

\r: 

NA 

NA 

(2) 

47.8 

(2) 
(4) 

5.8 

(6) 

25.1 

1973 

(2) 

44  3 

(2) 

38.3 

5.6 

(8) 

22.0 

1974 

(2) 

37.4 

(2) 

38.1 

(3) 

6.6 

(8) 

18.2 

1975 

(2) 
(3) 

41.7 

(2) 

38.7 

(3) 

4.2 

(8) 

19.7 

1976 

37.3 

(1) 

38.8 

(3) 
(2) 

4.8 

(7) 

16.7 

1977 

(2) 

35.5 

(2) 

38.7 

2.6 

(9) 

18.0 

Average  ratings 

(11) 

39.1 

(ID 

40.2 

(17) 

5.1 

(46) 

19  6 

Los  Angeles  Rams: 
1972 

NA 

NA 

(0).. 

(0).. 
(2) 

(7) 

17.8 

1973 

(0).- 

(2) 

6.3 

(10) 
(10) 

20.1 

1974 

(0).. 

(3) 

25.6 

(2) 

5.1 

16.6 

1975 

(0).. 

(2) 

23.4 

(1) 

3.0 

(10) 

15.8 

1976 

(1) 

23.3 

(2) 

26.7 

(0).- 

(11) 

16.9 

1977... 

(0).. 

(3) 

21.8 

(1) 

7.7 

(ID 

16.8 

Average  ratings.. 

(1) 

23.3 

(12) 

25.4 

(6) 

5.6 

(59) 

17.3 

Minnesota  Vikings: 

1972 

NA 

NA 

(1) 

39.2 

(0)-. 

(8) 

17.3 

1973 

(3) 

37.4 

(1) 

45.8 

(0)- 

(9) 

17.2 

1974 

(2) 

32.8 

(2) 

38.6 

(3) 

8.3 

(7) 

16.6 

1975 

(2) 

37.1 

(2) 

40.7 

(2) 

5.1 

(8) 

18.8 

1976 

(2) 

40.9 

(2) 

47.7 

(1) 

4.8 

(9) 

18.3 

1977.... 

(2) 

31.8 

(2) 

47.8 

(2) 

1.5 

(8) 

21.3 

Average  ratings 

(ID 

36.1 

(10) 

43.5 

(8) 

5.4 

(49) 

18  3 

New  Orleans  Saints: 

1972 

NA 

NA 

$ 

38.4 

(3) 

7.4 

$ 

27.4 

1973 

<0)~ 

47.2 

(1) 

4.8 

25.9 

1974 

(0)- 

(1) 

39.8 

(1) 

2.5 

1! 

22.8 

1975 

0).. 

(1) 

31.0 

(1) 

8.3 

23.4 

1976. 

(0  - 
(0).. 

(3) 

35.9 

(2) 

7.4 

(10 

(11) 

24.3 

1977 

(2) 

33.6 

(1) 

1.2 

20.1 

Average  ratings.. 

(0)- 

(12) 

37.9 

(9) 

6.0 

(59) 

23.6 

New  York  Giants: 

1972.... 

NA 

NA 

(2) 

16.9 

(0)- 

(7) 

17.6 

1973..... 

(1) 

14.8 

(2) 

17.1 

(2) 

8.9 

(7) 
(11) 

17.0 

1974 

(0).. 

(2) 

18.5 

(0).. 

13.3 

1975 

(2) 

17.0 

(1) 

15.4 

(1) 

7.3 

(8) 

15.7 

1976 

(3) 

15.0 

(1) 

16.5 

(0).. 

(4) 

11.8 

1977 

(I) 

17.7 

(2) 

16.4 

(0)- 

(9) 

13.2 

Average  ratings 

(7) 

15.9 

(10) 

17.0 

(3) 

8.4 

(46) 

14.8 

Philadelphia  Eagles: 

1972 

NA 

NA 

(1) 

22.3 

(1) 

8.3 

(7) 

22.9 

1973 

(3) 

28.6 

(1) 

35.7 

(1) 

6.7 

(8) 

24.4 

1974 

(2) 

29.7 

(2) 

23.0 

(3) 

4.6 

8 

18.2 

1975 

(2) 

26.3 

(2) 

21.9 

(2) 

6.8 

17.6 

1976 

(1) 

26.2 

(3) 

24.8 

(2) 
(2) 

5.4 

ill 

20.8 

1977 

(1) 

25.0 

(2) 

23.5 

4.7 

18.2 

Average  ratings 

(9) 

27.7 

(ID 

24.5 

(ID 

5.7 

(48) 

20.2 

St.  Louis  Cardinals: 

1972 

NA 

NA 

(2) 

14.0 

(2) 

11.9 

(6) 
(10) 

17.8 

1973 

(0). 

(2) 

20.4 

(2) 

6.5 

16.7 

1974 

(2) 

32.2 

(2) 

34.0 

(2) 

3.9 

(9) 

16.0 

1975 

(1) 

29.1 

(2) 

25.0 

(2) 

3.8 

(9) 

18.4 

1976 

(2) 
(1) 

31.3 

(1) 

37.2 

(2) 

3.1 

(10) 

16.7 

1977... 

27.8 

(2) 

33.9 

(1) 

6.3 

(ID 

15.4 

Average  ratings 

(6) 

30.7 

(11) 

26.5 

(ID 

5.9 

(55) 

16.7 

San  Francisco  Forty  Niners: 

1972 .... 

NA 

NA 

(1) 

22.7 

(1) 

5.3 

(7) 

22.9 

1973 

(0). 

(3) 

•22.7 

(2) 

13.9 

(7) 

21.4 

1974 

(0). 

(2) 

19.6 

(1) 

10.0 

(9) 
(ID 

16. 1 

1975 ... 

(0). 

(2) 

15.9 

(1) 

8.3 

20.5 

1976. 

(1) 

26.2 

(1) 

20.7 

(0). 
(1) 

(9) 

22.0 

1977 

(1) 

3  9.7 

(2) 

16.7 

24.8 

(8) 

24.2 

Average  ratings 

(2) 

18.0 

(ID 

19.6 

(6) 

12.7 

(51) 

21.1 

See  footnotes  at  end  of  table. 
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TABLE  4.— AUDIENCE  RATINGS  FOR  NFL  TEAMS:  1972-77— Continued 
NATIONAL  CONFERENCE— Continued 


Home 

games 

Away  games 

Rat 

ngs  for  other  games 

Competing 

Noncompeting 

Tampa  Bay  Buccaneers:* 

1976 

(0) 

(3) 

22.3 

(2) 

14.6 

(10) 

19.5 

1977 

(0) 

(2) 

25.2 

(1) 

8.5 

(11) 

18.7 

Average  rating 

(0) 

(5) 

23.5 

(3) 

12.6 

(21) 

19.1 

Washington  Redskins: 

1972... 

NA 

NA 

(1) 

18.7 

(1) 

11.0 

(7) 

18.7 

1973 

(2) 

34.1 

(3) 

44.0 

(1) 

4.3 

(9) 

22.8 

1974 

(1) 

45.3 

(3) 

38.3 

(3) 

3.8 

(7) 

19.6 

1975.. 

(2) 

44.4 

(2) 

38.6 

(0)  . 

(10) 

16.7 

1976. 

0) 

41.8 

(3) 

42.1 

(1) 

3.0 

(10) 

19.1 

1977.. 

(2) 

42.4 

(2) 

38.8 

(1) 

3.3 

(10) 

20.5 

Average  ratings 

(8) 

41.1 

(14) 

39.1 

(7) 

4.7 

(53) 

19.5 

CONFERENCE  AVERAGE 

Home  team 

games 

Other 

games 

Competing 

Noncompeting 

Home  rating 

Away  rating 

rating 

rating 

1972. 

33.1 

6.0 

20.7 

1973. 

32.0 

33.9 

6.2 

20.5 

1974. 

35.4 

31.1 

6.1 

17.7 

1975 

33.7 

29.7 

6.2 

18.7 

1976 

34.0 

31.2 

5.3 

18.4 

1977. 

34.3 

31.8 

5.2 

19.3 

LEAGUE  TOTALS  s 

Home  team 

games 

Other 

games 

Home 

Away 

Competing 

Noncomp 
Number 

eting 

Number 

Rating 

Number 

Rating 

Number 

Rating 

Rating 

1972 

39 

33.9 

30 

6.0 

187 

20.4 

1973 

30 

30.5 

55 

30.9 

53 

8.1 

232 

20.5 

1974 

26 

35.5 

F2 

30.5 

48 

6.2 

251 

17.5 

1975 

25 

31.4 

53 

30.0 

42 

5.5 

258 

18.4 

1976 

34 

35.9 

53 

31.1 

40 

6.7 

276 

18.6 

1977 

25 

34.4 

57 

30.8 

42 

5.5 

282 

18.7 

1  Includes  1  simulcast  game  carried  on  CBS  on  Nov.  4,  1973  with  Oakland  and  San  Francisco  sharing  average  rating. 

2  The  Seahawks  were  in  the  NFC  in  1976. 

3  This  game  was  opposite  an  Oakland  TV  game  that  had  greater  significance  for  the  playoffs. 
<  The  Bucs  were  in  the  AFC  in  1976. 

5  Ratines  were  obtained  from  Arbitron's  annual  fall  4  week  sweeps  of  TV  markets  with  the  following  dates:  1972,  Nov. 
5-20;  1973,  Oct.  24-Nov.  20;  1974,  Oct.  24-Nov.  19;  1975,  Oct.  29-Nov.  25;  1976,  Nov.  7-29;  1977,  Nov.  2-29. 

The  local  team's  televised  games,  both  home  and  away,  are  much 
more  popular  than  the  televised  games  of  other  teams.  The  data  in 
table  4  indicate  that  if  viewers  had  a  choice  between  watching  a  game 
involving  the  home  team  or  a  game  involving  other  teams  and  televised 
at  the  same  time,  the  viewers  would,  on  the  average,  choose  the  home 
team  game  by  a  5  to  1  margin.  Further,  only  about  19  percent  of  the 
viewers  choose  to  watch  other  NFL  teams  play  when  there  is  no  home 
team  game  available,  as  compared  to  about  34  percent  who  watch 
the  home  games  and  about  31  percent  who  watch  the  home  team  play 
away  games.  All  of  these  figures  provide  evidence  of  strong  viewer 
preference  for  telecasts  of  games  involving  their  home  teams.  The 
additional  games  made  available  to  those  viewers  who  strongly  prefer 


20 
them   ifl  the  primary  benefit  of  the  provisions  of  Public  Law  <).;    107 

against  which  the  costs  of  the  law  should  be  compared. 

The  NFL  hi  as  ted,  however,  that  locally  televised  home  garnet 

will  overexpose  the  sport  and  result  in  a  Long-run  apathy  and  dis- 
interest among  the  fan-.  If  that  were  the  ease,  one  would  expect  '■ 

•  Tal    downward    trend    m    television    viewer^   for   the   league 

whole.  The  available  data  do  not  provide  any  evidence  of  overexposure, 
at  lea>t  for  the  observed  6-year  period  1 1972  77  .  Data  in  table  4  -how 

no  discernible  decline  in  the  average  percentage  of  homes  m  NFL 
franchise  markets  viewing  football  games,  whether  the  game  involve- 
the  home  team  or  not.  Data  m  table  5,  showing  average  national  net- 
work audiences,  reflect  no  discernible  downward  trend  in  either  the 
proportion  of  households  or  the  number  of  households  viewing  football 
games.  Thus,  it  is  difficult  to  see,  in  these  data,  any  basis  for  con- 
cluding that  the  NFL's  argument  of  overexposure  has  merit. 

TABLE  5.-NATI0NAL  TELEVISION  AUDIENCES  FOR  PRESEASON  NFL  GAMES:  1972-77 

1972  1973  1974  1975  1976  1977 

A  BC 

Rating.... 17.1  13.7 

Total  households  (thousands) 10,620  8,880 

Percent  change -16.4 

CBS ' 

Rating.... 12.8  18.2 

Total  households  (thousands) 8,053  12.020 

Percent  change.. 49.3 

NBC: 

Rating  12.2  13.2 

Total  households  (thousands) 7,600  8.555 

Percent  change 12.6 

All  network: 

Rating 13.2  15.3 

Total  households  (thousands) 8,226  10,006 

Percent  change 21.6 

American  Football  Conference— NBC,  1st  game: 

Rating 11.5  11.9 

Total  households  (thousands) 7,456  7,901 

Percent  change 6.0 

2d  game  of  doubleheader: 

Ratng 17.3  15.3 

Total  households  (thousands). 11,212  10.097 

Percent  change —10.0 

National  Football  Conference— CBS,  1st  game: 

Rating... 14.6  15.1 

Total  households  (thousands) 9,480  10,014 

Percent  change 5.  6 

2d  game  of  doubleheader: 

Rating.. 14.6  13.0 

Total  households  (thousands) 9,410  8,590 

Percent  change -8.  7 

Monday  Night  Football— ABC: 

Rating 20.7  21.3 

Total  households  (thousands)... 13,423  14,015 

Percent  change 4.  4 

AFC  divisional  playoffs: 

Rating 23.1  21.7 

Total  households  (thousands).... 14,935  14,365 

Percent  change -  —3.8 

NFC  divisional  playoffs: 

Rating 22.5  22.7 

Total  households  (thousands) 14,550  15,030 

Percent  change 3.3 

AFC  championship: 

Rating 27.1  30.1 

Total  households  (thousands)           17,560  19,930 

Percent  change ---  13.5 

NFC  championship: 

Rating 31.0  29.7 

Total  households  (thousands)      ..                          20,090  19,660 

Percent  change --  -2.1 

Super  Bowl: 

Rating 41.6  42.7 

Total  households  (thousands) 27,540  27,670 

Percent  change ---  0-5 


14.0 

8,977 

1.1 

10.2 
6,955 
-22.5 

10.3 

7,302 

5.0 

9.9 
7.137 
-2.  3 

11.2 
7.410 
-38.4 

12.0 

8,287 

11.8 

10.2 
7.123 
-14.0 

9.8 
7,000 
-1.8 

12.4 
7.893 
-7.7 

11.9 

8,223 

4.2 

12.7 

8.877 

8.0 

13.1 

9,433 

6.2 

12.5 
8,093 
-19.1 

11.5 

7,930 
-2.0 

11.0 
7.721 
-2.6 

10.9 

7,785 

0.8 

12.6 

8,646 

9.4 

12.3 
8,620 
-0.3 

11.5 
8.191 
-5.0 

11.2 

8,222 

3.8 

16.4 

11.246 
11.4 

17.1 

11,951 

6.3 

16.9 

12,043 

0.8 

17.4 

12,672 

5.2 

14.2 
9,746 
-2.7 

13.8 
8,916 
-8.5 

17.0 

12.171 

36.5 

15.9 

11,627 

-4.5 

12.1 
8,256 
-3.8 

12.5 

8,698 

5.4 

18.0 

12,879 

48.1 

16.0 

11,670 

-9.4 

19.5 

13,320 

-5.0 

20.2 

14,080 

5.7 

20.6 

14,  668 

4.2 

21.1 

15,466 

5.4 

23.8 

16, 300 
13.5 

23.0 

15,970 

-2.0 

25.3 

17,980 

12.6 

23.8 

17.350 

-3.5 

22.7 

15,500 

3.1 

23.1 

16,045 
3.5 

25.8 

18.370 

14.5 

27.5 

20.  010 

8.9 

28.4 

19,450 

-2.4 

30.6 

21,300 

9.5 

29.6 

21,080 

-1.0 

35.6 

25.950 

23.0 

31.0 

21,240 

8.0 

33.3 

23,180 

9.1 

31.0 

22.070 

-4.8 

35.0 

25,520 

15.6 

42.4 

29,  040 

5.0 

42.3 

29,  440 

1.4 

44.4 

31,610 

7.4 

47.2 

34,410 

8.9 
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The  audience  for  televised  football  tends  to  be  very  desirable  for 
certain  kinds  of  advertisers  and  therefore  has  value  to  the  NFL.  The 
most  recent  pro  forma  income  statement  of  the  NFL  (appendix  C) 
indicates  that  the  revenue  generated  by  sale  of  broadcast  rights  to  the 
networks  came  to  over  $2.4  million  per  team,  about  33  percent  of  total 
revenue.  The  NFL  has  recently  signed  a  new  4-year  contract  with  the 
networks  to  start  in  the  1978  season.  That  contract  reportedly  pro- 
vides over  $5,775  million  per  team,  a  136-percent  increase  over  the 
reported  1975  level.20  It  is  not  clear  whether  the  audience  from  the 
additional  85  local  telecasts  of  home  games  had  any  bearing  on  the  in- 
creased revenues  gained  from  television  rights.21  However,  it  is  clear 
that  the  increased  television  revenues,  negotiated  by  the  NFL  for  its 
member  teams,  is  substantially  above  any  financial  losses  that  may 
have  occurred  to  date  as  a  result  of  Public  Law  93-107. 

The  Effect  of  Public  Law  93-107  on  Member  Clubs  of  the 
National  Football  League 

introduction 

Past  analyses  of  the  sports  antiblackout  law  have  generally  con- 
cluded that  the  legislation  has  not  imposed  substantial  costs  on  the 
National  Football  League  as  a  whole.  The  Federal  Communications 
Commission's  First  Annual  Report  on  Public  Law  93-107  noted  that 
locally  televised  games  have  had  a  ''minimal  economic  impact  on  the 
26  member  teams  of  the  NFL  in  its  first  year  of  operation."  The  Com- 
mission's Second  Annual  Report  arrived  at  similar  conclusions,  noting 
that  local  telecasts  did  not  appear  to  appreciably  affect  live  gate  at- 
tendance or  concession  sales  for  the  league  as  a  whole.  However, 
since  individual  teams  may  have  been  affected  differently,  a  team-by- 
team  analysis  was  included  in  the  Commission's  Third  and  Fourth 
Annual  Report.  Consequently,  once  again,  a  team-by-team  analysis  is 
included  in  this  report.  Attendance,  "no  shows"  and  season  ticket 
sales  data  are  provided  for  each  team  along  with  an  analysis  of  same. 
A  complete  discussion  and  results  of  the  statistical  analysis  referred 
to  in  the  individual  team  writeups  can  be  found  in  appendix  A. 

Television  ratings  information  for  each  individual  TV  market  where 
an  NFL  franchise  is  located  is  included  in  the  television  audience 
ratings  overview  section.  The  conclusion  for  each  market  is  generally 
the  same:  large  numbers  of  TV  viewers  watch  the  local  team  and 
prefer  to  view  its  games  as  opposed  to  televised  games  involving  other 
teams. 

Atlanta  Falcons 

At  first  glance,  it  appears  Atlanta  "no  shows"  have  been  severely 
affected  by  local  telecasts  of  their  home  games.  In  1973,  with  all  7 
home  games  televised,  "do  shows"  averaged  9,194,  whereas  a  5,787 
"no  show"  average  occurred  in  1972  when  the  blackout  was  in  effect. 
AgaiD,  wheD  all  7  games  were  televised  hi  1974,  average  "do  shows" 
jumped  to  20,498.  However,  the  tremeudous  increase  in  "no  shows" 
for  1974  correspoDds  with  a  FalcoD  dowDtum  iD  quality  of  play  from  a 
9-5  record  iu  1973  (secoDd  place)  to  3-11  iD  1974  (fourth  place).  Duriug 

20  Broadcasting  Magazine,  Nov.  14,  1977,  page  5,  reports  a  total  4-year  league  contract  of  $646.8  million. 
Distributed  over  the  28  teams,  the  amount  per  team  is  $5,775  million  per  team  per  year. 

21  No  local  home  game  telecasts  were  required  at  the  time  of  the  previous  contract  negotiations. 
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the  next  two  there  were  do  televised  games  and  the  "no  ihow" 

figures  remained  relatively'  high.  But  in  1**77  "no  shows"  declined  over- 
all and  the  "no  shows"  lor  the  one  televised  game  were  lees  than  one- 
half  the  |  "no  shows"  per  nontelevised  game  for  1 (. * 7 7 .  In  fact, 

"no  shows"  Tor  1977,  for  the  fir>t  tune  since  L9/2,  averaged  lower  than 

the  [(  ;••,  coinciding  with  a  Falcon  return  to  the  .">()<>  mark. 

>'  facts  imply  that  Falcon  fans  are  sensitive  to  the  quality  of  then- 
team's  play  and  may  explain  why   the  TV   variable  in  the  stat. 
analysis  is  not  significant.  Indeed,  the  .statistical  analysis  ahowa  home 

team  win  percentage  and  standing,  along  with  cold  weather,  as 
significant  factors  associated  with  the  percentage  of  "no  shows.11 

Season  ticket  sales  also  appear  to  he  influenced  by  team  performance. 
The  year  after  the  1974  fourth  place  finish,  season  ticket  sales  dropped 
rcent.  However,  since  all  seven  games  were  televised  in  I 

may  have  expected  games  to  he  televised  in  I975j  in  this  instance  TV 

may  have  affected  season  ticket  sales.  A  Blight  improvement  by  the 
Falcons  in  n<7">  may  account  for  the  slight  increase  in   l(.<7»'>  Bales; 

however  this  increase  max    also  reflect    fan   anticipation  of  continued 

home-game  blackouts  in  1976.  However,  it  appears  that  TV  cannot  he 

held    responsible   for   the   decrease    in    1U77  sales,    for  no   games   were 

televised  in  1976. 

SUMMARY  OF  ATLANTA  FALCONS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity 58,850 

.2.  Total  seats  sold _ 403,678 

Percent  change  from  previous  season 

"l.  Average  seats  sold  per  game 57,668 

-4.  Total  "no  shows" 40,506 

Percent  change  from  previous  season 

"5.  Average  "no  shows"  per  game 5,  787 

-6.  Percentage  of  seats  sold  not  showing 10.0 

7.  Number  of  televised  games 0 

•  8.  Average  "no  shows"  per  televised  game 

'9.  Average  "no  shows"  per  nontelevised  game 5,787 

10.  Season  ticket  sales 49,872 

Percent  change  from  previous  season 

11.  Percentage  of  games  won _.        0.500 

12.  Divisional  standing 2 

Baltimore  Colt* 

The  Colts  turned  the  corner  rather  dramatically  in  the  1975  season, 
finishing  first  and  remaining  in  first  the  next  two  seasons,  after  poor 
finishes  in  1972,  197.^>,  and  1974.  This  turnaround  is  reflected  m 
increases  of  total  seats  sold  as  well  as  in  additional  season  ticket  sales. 
In  the  last  three  seasons,  more  Coll  games  were  sold  out  72  hours  in 
advance,  allowing  one,  two,  and  three  games  respectively,  to  be 
televised.  There  had  been  no  televised  games  in  the  1973  or  1974 
seasons.  However,  "no  shows"  did  increase  in  1977  substantially  due 
to  18,500  fans  not  attending  the  final  game,  although  the  contest  was 
crucial  to  the  Colts'  playoff  bid.  This  18,500  figure  accounts  for  almosl 
all  of  the  increase  in  total  "no  shows"  for  the  1977  season.  Since  that 
game  was  televised,  it  caused  the  substantial  difference  between 
"no  shows"  per  TV  game  and  average  "no  shows"  per  nontelevised 
game  in  1977  shown  in  the  table.  The  statistical  analysis  suggests  thai 
attendance  is  significantly  affected  by  temperature  and  the  Colts' 
winning  percentage  rather  than  by  televised  home  game 
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Since  season  ticket  sales  increased  in  the  last  two  seasons  when 
more  home  games  were  telecast,  televised  games  do  not  appear  to 
have  affected  season  ticket  sales.  Further,  since  the  Colts'  performance 
also  improved  in  the  last  two  seasons,  it  appears  that  gate  receipts 
are  directly  related  to  team  performance  rather  than  to  the  effects  of 
local  telecasts  of  home  games. 

SUMMARY  OF  BALTIMORE  COLTS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity 60,000       60,000       60,000       60,000 

2.  Total  seats  sold 392,320      375,572    -269,806      328,394 

Percent  change  from  previous  season —4.3        —28.2  21.7 

3.  Average  seats  sold  per  game 56,046       53,653     -38,544       46,913 

4.  Total  "no  shows" 37,062        56,977      *  36,  018         9,623 

Percent  change  from  previous  season 53.7        —36.8  —73.3 

5.  Average  "no  shows"  per  game 5,295         8,140      -5,145  1,375 

6.  Percentage  of  seats  sold  not  showing 9.4           15.2      *    13.3  2.9 

7.  Number  of  televised  games 0                0                0  1 

8.  Average  "no  shows"  per  televised  game ► 1,141 

9.  Average  "no  shows"  per  nontelevised  game 5,295          8,140      •   5,145  1,415 

10.  Season  ticket  sales 48,315       47,233     -32,593       27,377 

Percent  change  from  previous  season -2.2  —31  -16 

11.  Percentage  of  games  won 0.357         0.285         0.143         0.714 

12.  Divisional  standing 3  4  5  1 

Buffalo  Bills 

Despite  the  team's  move  to  a  new  stadium  for  the  1973  season, 
increasing  seating  capacity  from  45,748  to  80,000,  Buffalo  sold  out  and 
televised  9  games  during  the  1973  through  1975  seasons  when  the  Bills 
had  winning  records.  In  contrast,  no  games  were  televised  thereafter 
as  the  Bills'  record  fell  to  2-12  in  1976  and  3-11  in  1977.  Not  only 
were  "no  shows"  for  televised  games  far  below  league  averages  for 
1973-75  seasons,  but  the  statistical  analysis  also  reveals  that  TV 
was  not  significant  in  predicting  "no  shows."  However,  temperature 
and  the  Bills'  division  standing  were  significant  in  the  "no  show" 
analysis.  Poor  play  on  the  field  in  the  1976  and  1977  seasons  accounted 
for  plummeting  average  seats  sold  per  game  but  the  "no  show" 
average  was  still  below  the  league  average. 

Season  ticket  sales  have  declined  in  the  last  3  years.  Fans  may  have 
expected  more  games  to  be  televised  in  1975  after  the  Bills  attained 
playoff  status  in  1974.  In  this  respect  televising  home  games  may  have 
contributed  to  declining  ticket  sales.  Since  then,  however,  it  would 
appear  poor  play  accounted  for  the  continuing  drop  in  sales. 

SUMMARY  OF  BUFFALO  BILLS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity 45,748     i  80,  000 

2.  Total  seats  sold 309,814      544,772 

Percent  change  from  previous  season 75.8 

3.  Average  seats  sold  per  game 44,259       77,825 

4.  Total"no  shows" 8,310        17,964 

Percent  change  from  previous  season 116 

5.  Average  "no  shows"  per  game 1,187  2,566 

6.  Percentage  of  seats  sold  not  showing 2.7  3.3 

7.  Number  of  televised  games 0  3 

8.  Average  "no  shows"  per  televised  game 2,  813 

9.  Average  "no  shows"  per  nontelevised  game 1,187  2,381 

10.  Season  ticket  sales 24,700        52,474 

Percent  change  from  previous  season 112. 4 

11.  Percentage  of  games  won 0.321         0.643 

12.  Divisional  standing 4  2 

1  Buffalo  moved  to  a  new  larger  stadium  in  1973. 
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Chicago  Bmn 

Chicago  has  sold  out  and  locally  televised  27  of  35  home  games  >ince 
197--5.  After  poor  record-  in  1972-75,  the  Bears  achieved  a  .">()(>  windows 

percentage  in  1976  and  made  the  playoffs  in  1977  with  a  9  .")  record. 

Although   CI  -'-lis  out    easily   m   a   metropolitan   area  of  over   7 

million  people,  '"no  shows"  over  the  years  have  been  higher  than  the 

league  average.  "No  shows"  where  relatively  high  in  1973  and  1974 

when  13  of  14  games  were  televised,  hut  then  dropped  off  in  1975  and 

1976  when  7  of  14  games  were  televised:  they  reversed  form  Again  in 

1977  by  increasing  about  32  percent  with  all  7  games  televised.  The 

1977   "no  show"   average  would  have  been  substantially  lower     ap- 
proximately 26  percent)  than  the  9,288  average  were  it  not  f< 
ticket  holders  that  did  not  show  when  Chicago  hosted  Greet)  Bay  in 
extremely  cold  weather  on  December  11,  even  though  Chicago  was  on 
a  winning  streak  that  eventually  culminated  in  a  playoff  berth.  Indeed 
the  statistical   analysis  revealed   attendance   at   the  Bears'   gam- 
sensitive   to  precipitation  as  well  as  temperature.  Televising  Lrame> 
may  have  contributed  to  "no  shows"  in  1973  and  1974  but  does  not 
appear  to  be  significant  in  subsequent  years  since  "no  shows''  avei 
more  for  nontelevised  games  than  televised  games. 

Season  ticket  sales  have  fluctuated  but  have  maintained  a  47,000 
bottom  threshold  in  the  6  years  analyzed.  The  1976  season  record  of 
7-7,  after  several  poor  seasons,  probably  accounts  for  the  5  percent 
increase  in  season  ticket  sales  m  1977. 

It  appears  that  Public  Law  93-107  has  probably  negatively  affected 
attendance  in  1973,  1974,  and  possibly  1977,  but  not  in  1975  and  1976, 
and  has  benefited  those  not  able  to  attend  the  games  by  allowing  the 
games  to  be  televised. 

SUMMARY  OF  CHICAGO  BEARS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity 52,500       52,500 

2.  Total  seats  sold 385,906      385,715 

Percent  change  from  previous  season 0 

3.  Average  seats  sold  per  game 55,129       55,102 

4.  Total  "no  shows" 24,828        71,102 

Percent  change  from  previous  season 186.4 

5.  Average  "no  shows"  per  game 3,547        10,157 

6.  Percentage  of  seats  sold  not  showing 6.4  18.4 

7.  Number  of  televised  games 0  7 

8.  Average  "no  shows"  per  televised  game 10, 157 

9.  Average  "no  shows"  per  nontelevised  game 3,547  

10.  Season  ticket  sales 49,124       48,996 

Percent  change  from  previous  season -0.  3 

11.  Percentage  of  games  won 0.321  0.214 

12.  Divisional  standing 4  4 

(  incinnati  Bengals 

The  Bengals  have  had  relatively  successful  seasons,  finishing  first  in 
their  division  in  1973  and  second  in  1974  through  1977,  resulting  in 
two  playoff  appearances.  Cincinnati  fans,  however,  may  be  becoming 
increasingly  complacent  about  that  second  place  finish  (always  to 
Pittsburgh);  although  average  seats  sold  per  game  have  remained 
fairly  constant,  "no  shows"  per  game  over  time  are  increasing  and  are 
high  by  league  comparison.  For  televised  home  game-,  of  which  there 
were  26  of  the  last  35,  "no  shows"  exceeded  the  "no  shows"  for  non- 
televised games  in  three  of  the  last  five  seasons.  The  statistical  analysis, 
however,  implies  that   precipitation,  temperature,  and  visiting  team 
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winning  percentage  are  significant  in  explaining  "no  shows,' '  whereas 
TV  is  not. 

Season  ticket  sales  have  remained  above  85  percent  of  stadium 
capacity  but  have  declined  slightly  each  year  since  1973.  This  sug- 
gests televised  home  games  may  be  contributing  to  the  continuing 
decline,  but  not  enough  to  threaten  the  financial  vitality  of  the  fran- 
chise. Apparently,  televising  home  games  has  had  some  eftect  on  the 
Bengal  organization,  but  the  effect  appears  to  be  slight. 

SUMMARY  OF  CINCINNATI  BENGALS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity '    56,000       59,754 

2.  Total  seats  sold 403,616      407,500 

Percent  change  from  previous  season 1.0 

3.  Average  seats  sold  per  game... 57,659       58,214 

4.  Total  "no  shows" 21,789       26,059 

Percent  change  from  previous  season 19.6 

5.  Average  "no  shows"  per  game 3,113  3,723 

6.  Percentage  of  seats  sold  not  showing 5.4  6.4 

7.  Number  of  televised  games 0  6 

8.  Average  "no  shows"  per  televised  game 3,829 

9.  Average  "no shows"  per  nontelevised game 3,113  3,085 

10.  Searon  ticket  sales 53,634       53,610 

Percent  change  from  previous  season 0 

11.  Percentage  of  games  won 0.571         0.714 

12.  Divisional  standing 3  1 

Cleveland  Browns 

The  Browns,  after  finishing  second  and  making  the  playoffs  in  1972, 
could  do  no  better  than  third  in  the  central  division  in  subsequent 
years.  Relatively  poor  seasons  since  1973  account  for  only  6  of  35  home 
games  selling  out  in  time  to  be  televised.  Having  one  of  the  larger 
stadiums  in  the  league  may  also  have  contributed  to  the  low  number 
of  sold  out  games  Although  the  average  "no  show"  percentage  for  the 
Browns  has  been  lower  than  the  league  average  in  4  of  the  last  5  years, 
there  is  no  discernible  pattern  in  "no  shows"  for  either  televised  or 
nontelevised  games  over  the  same  five  seasons.  The  statistical  analysis 
suggests  that  "no  shows"  are  directly  affected  by  temperature  and 
visiting  team  standing  rather  than  by  television. 

Season  ticket  sales,  after  increasing  in  1973  (following  the  Browns' 
strong  finish  in  1972),  have  steadily  declined  since  1974.  Again  this 
does  not  appear  to  be  attributable  to  TV  games  as  only  6  of  35  have 
been  televised  over  the  past  5  seasons.  Therefore,  the  provisions  of 
Public  Law  93-107  may  have  affected  the  Cleveland  franchise  only 
minimally,  if  at  all. 

SUMMARY  OF  CLEVELAND  BROWNS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity 79,282       79,282 

2.  Total  seats  sold 505,247      520,903 

Percent  change  from  previous  season 3. 1 

3.  Average  seats  sold  per  game 72,178       74,415 

4.  Total  "no  shows" 30,094       38,787 

Percent  change  from  previous  season 28.9 

5.  Average  "no  shows"  per  game 4,299  5,541 

6.  Percentage  of  seats  sold  not  showing 6.0  7.4 

7.  Number  of  televised  games 0  2 

8.  Average  "no  shows"  per  televised  game 9,  717 

9.  Average  "no  shows"  per  nontelevised  game 4,  299  3, 871 

10.  Season  ticket  sales 48,901        49,670 

Percent  change  from  previous  season 1.6 

11.  Percentage  of  games  won 0.714         0.571 

12.  Divisional  standing 2  3 
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Dal la.<  ( -owh 

Dallas  baa  been  one  of  the  more  consistent  teams  in  the  Lee 

making  the  playoffs  every  year  since  1972,  except  in  i  *. »74  when  the 
( lowboys1  record  was  8  6,  their  worst  over  the  6-year  period  1 1972 

Indeed,  QO  games  were  sold  out  m  1974,  indicating  that  Dallas  fans 
are  influenced  by  BUCCessful  play.  ( )n  t  be  other  hand,  in  1  076  and  1 (. + 7 7 , 
when  Dallas  finished  first,  five  of  BOTOD  games  were  sold  out  and  tcle- 

each  year.  The  "no  Bhow"  average  for  locally  televised  games  is 
much  higher  than  average  "no  shows"  for  aon  tele  vised  games  in  each 
of  the  last  5  years,  indicating  that  TV  is  a  significant  factor  in  keeping 

fans  home.  The  statistical  analysis  shows  that  attendance  is  influenced 

by  Cowboy  winning  percentage  and  visiting  team  standing  as  well  as 

TV.  Average  >eat>  sold  per  game  has  increased  each  year  since  1(.*74 
and  average  "no  shows"  per  game  has  been  consistently  lower  than 
the  league  average  each  year,  suggesting  that  Dallas'  attendance  is 
healthy  in  spite  of  televised  home  games. 

Season  ticket  sales  seem  to  coincide  with  team  performance,  although 
TV  also  appears  to  be  significant  as  a  determinant  of  season  ticket 
sales.  The  fact  that  three  home  games  were  televised  in  1973  may  have 
led  some  fans  to  believe  more  games  would  be  televised  in  1974,  espe- 
cially in  view  of  Dallas'  first-place  finish  in  1973.  Such  was  not  the  i 
Xo  games  were  televised  in  1974.  After  the  1975  season  the  Cowboys 
returned  to  form  and  season  ticket  sales  increased  in  1976  and  again 
in  1977  although  five  of  seven  games  were  televised  in  1976.  All  of  this 
implies  team  performance  is  a  more  important  influence  than  televised 
home  games.  Therefore,  although  local  telecasts  of  home  games  may 
increase  "no  shows"  somewhat  and  may  influence  fans'  decisions  to 
purchase  season  tickets,  it  appears  doubtful  that  the  provisions  of 
Public  Law  93-107  have  seriously  hurt  the  Cowboy  organization. 

SUMMARY  OF  DALLAS  COWBOYS'  ATTENDANCE  DATA:  1972-77 

1972     1973     1974     1975     1976      1977 

1.  Stadium  capacity . 65,000       65,000       65,111       65,101        65,101         65,101 

2.  Total  seats  sold.. NA      424,030      384,785      404,627      433,206        435,413 

Percent  change  from  previous  season -9.3  5.2  7.1  0.5 

3.  Average  seats  sold  per  game NA       60,576       54,969       57,804       61,886         62,202 

4.  Total  "no  shows" NA        28,309        19,855        11,661        32,518  14,105 

Percent  change  from  previous  season -29.9  -41.3         178.9  -56.6 

5.  Average  "no  shows"  per  game NA         4,044         2,836  1,666         4,645  2,015 

6.  Percentage  of  seats  sold  not  showing NA            6.7             5.2  2.9             7.5  3.2 

7.  Number  of  televised  games 0                3                0  15  5 

8.  Average  "no  shows"  per  televised  game 5,614. 3,361         6,063  2,256 

9.  Average  "no  shows"  per  nontelevised  game....            NA         2,867         2,836  1,383         1,100  1,412 

10.  Season  ticket  sales 35,256        36,053        32,297        29,000        36,814  39,039 

Percent  change  from  previous  season 2.3        -10.4        -10.2  26.9  6.0 

11.  Percentage  of  games  won 0.714         0.714  0.571  0.714  0.766  0.857 

12.  Divisional  standing 2  13  2  1  1 

Denver  Broncos 

Finishing  second  in  their  division  but  out  of  playoff  contention  from 
1973-76  did  not  seem  to  dampen  Broncos  fans'  enthusiasm  as  all 
games  have  been  sold  out  and  televised.  These  sellouts  occurred  despite 
increasing  seating  capacity  (by  20  percent  in  1976  and  again  in  1977 
by  another  18  percent).  Bronco  fans  were  rewarded  in  1977  with  a 
phenomenal  12-2  season,  finishing  ahead  of  Oakland  for  the  first  time, 
and  by  a  playoff  performance  which  culminated  in  a  trip  to  Super 
Bowl  XII.  Denver  has  consistently  had  fewer  "no  shows"  per  game 
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than  the  league  average  and  in  1977  had  tho  lowest  of  all  the  teams  in 
the  NFL  with  an  average  of  144  ticketholders  not  showing.  Thus,  it 
seems  as  though  television  has  had  little  if  any  effect  on  attendance. 
The  statistical  analysis  reveals  temperature  and  precipitation  as  being 
consistently  significant  in  predicting  "no  shows,"  although  again  this 
figure  is  very  small  by  league  comparison. 

Denver  has  consistently  sold  in  excess  of  90  percent  of  stadium 
capacity  as  season  tickets  in  spite  of  the  increase  in  capacity  the  last 
2  years.  Given  the  popularity  of  Bronco  football,  it  is  reasonable  to 
say  that  the  local  telecasts  of  home  games  has  not  affected  the  Denver 
franchise  and  has  benefited  those  fans  who  could  not  attend  the  games. 

SUMMARY  OF  DENVER  BRONCOS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity.. 50,000 

2.  Total  seats  sold. 355,693 

Percent  change  from  previous  season 

3.  Average  seats  sold  per  game. 50,  813 

i.  Total  "no  shows"... 12, 150 

Percent  change  from  previous  season 

t>.  Average  "no  shows"  per  game 1,736 

6.  Percentage  of  seats  sold  not  showing 3.4 

7.  Number  of  televised  games. 0 

8.  Average  "no  shows"  per  televised  game 

9.  Average  "no  shows"  per  nontelevised  game 1,  736 

10.  Season  ticket  sales 48,000 

Percent  change  from  previous  season 

11.  Percentage  of  games  won. 0.357 

12.  Divisional  standing 3 

Detroit  Lions 

Detroit  has  finished  second  in  the  central  division  in  4  of  the  last  6 
years  and  third  the  other  2  years.  Relatively  consistent  play  (hovering 
around  the  .500  mark)  for  those  six  seasons  helps  explain  the  consistent 
average  "no  shows"  per  game  from  1974  through  1977.  1975  marked 
the  year  the  Lions  moved  to  a  new,  larger,  domed  stadium  in  Pontiac, 
Mich.,  which  had  54  percent  more  total  seats.  The  novelty  of  the  new 
stadium  as  well  as  its  larger  capacity  probably  account  for  the  56 
percent  increase  in  total  seats  sold  for  the  1975  season,  as  compared  to 
1974.  Even  with  the  larger  stadium  capacity  and  no  apparent  improve- 
ment in  team  performance,  the  Lions  managed  to  sellout  and  televise 
three  home  games  in  1975  after  having  no  televised  contests  in  1974. 
In  1976  only  one  game  was  sold  out  and  televised,  followed  by  one 
televised  game  in  1977  with  interconference  rivals.  The  percent  of  "no 
shows"  has  been  lower  than  the  league  average  for  the  past  four 
seasons,  with  no  discernible  pattern  regarding  televised  games  versus 
nontelevised  games. 

Televised  home  games  may  be  significant  in  affecting  season  ticket 
sales.  In  1974  and  1976,  after  three  games  were  televised  each  preceding 
season,  season  ticket  sales  declined  12  percent  and  9  percent  respec- 
tively. After  each  of  two  seasons  of  no  televised  games,  season  ticket 
sales  went  up  2  percent  and  25  percent  in  1973  and  1975  respectively 
(the  latter  figure  probably  enhanced  by  the  move  to  the  new  stadium). 
In  this  respect,  local  telecasts  of  home  games  may  have  influenced 
season  ticket  sales.  However,  there  is  not  a  definitive  relationship 
between  the  two  because  1077  season  ticket  sales  were  down  1 1  percent 
following  a  1976  season  with  only  one  televised  game.  A  third  place 
finish  in  1976  and  the  waning  novelty  of  a  new  facility  may  account 
for  the  drop. 

35-9S9— 7S 3 
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SUMMARY  OF  DETROIT  LIONS'  ATTENDANCE  DATA:  1972  77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity.  54.082        52,418        52.418      >  80. 638        80.638         80.638 

2.  Total  seats  sold  374.053      372.675      344.977      536.662      500.674        479  %9 

Percent  change  from  previous  sejson  M  7.4  55.6  -6.7 

.ergame  S3. 436        53.239        49.282        76.666        71.525  68.567 

4.  Total  "no  s"  21.895        50.102        32.289        34.776        29.901  31.183 

Percent  change  from  previous  season.  128.1  ib.  6  7.7  4  3 

5.  Average  "no  shows  '  per  game                                    3.177  7.157  4,613  4,968  4.272  4.455 

6.  Percentage  of  seats  sold  not  showing                              5.9  13.4  9.4  6.5  6.0  6  5 

7.  Number  of  televised  games                                                0  3  0  3  1 

8.  A.erage  "no  shows     per  televised  game     6,169 6,424  2.596  2,066 

9.  Average  "no  sho*s     per  nontelevised  game     ..         3,177  7.899  4.613  3.876  4.984  4.853 

10.  Season  ticket  sales  44.742        45.560        40.019        50.000        45.307  40.320 

Percent  change  from  previous  season.  1.8        -12  2  24  9  -9.4  — 11.0 

11.  Percentage  of  games  won 0.607         0.464         0. 500         0.500         0.429  0.429 

12.  Divisional  stand ln|  2  2  2  2  3  3 

'  The  Lions  moved  into  the  new  Pontiac  Metropolitan  Stadium  in  1975. 

n  Bay  rack*  n 
Green  Bay  bas  sold  out  and  televised  all  35  home  games  since  L973 
in  spite  of  the  Packers  falling  from  first  place  in  n ' 7 J  to  third  place 

in  L973  and  1974,  and  finally  to  fourth  place  thereafter.  "No  shows" 
at  Packer  games  are  consistently  below  League  averages  eacb  year 
with  the  exceptions  of  games  played  at  Green  Bay  in  197")  (the  Packer- 
split  home  games  4-3  between  Stadiums  at  Green  Bay  and  Milwaukee 
respectively)  and  the  games  at  Milwaukee  in  1977.  The  latter  could 
be  explained  by  64  percent  of  total  Milwaukee  "no  Bhows"  for  the 
Beason  occurring  at  the  Last  game  of  the  season  between  two  non- 
contenders.  The  statistical  analysis  would  blame  the  cold  temperature 
for  the  alterations  in  1975  and  1977  as  temperature  was  the  variable 

with  the  most  significance.  TV  appeared  to  be  insignificant  in  the 
same  analysis. 

Nothing  seems  to  deter  season  ticket  sales  as  96  percent  of  Green 
Bay's  stadium  capacity  lias  been  accounted  for  by  season  tickets 

every  year  since  1972  and  Milwaukee  has  also  consistently  -old  90 
percent  or  better  of  its  stadium  capacity  as  season  tickets  since  1972. 

These  figures  could  be  influenced  by  the  fact  consumer-  are  more 

willing  to  purchase  a  three  or  four  ticket  package  (depending  on  which 
city)   at   a   lower  price  than   they  would  a  full  seven  game  package. 
In  any  case,  the  local  telecasts  do  not  appear  to  have  harmed  m 
ticket  sales  and  may   only  have   affected   "no  show-"    marginally. 
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SUMMARY  OF  GREEN  BAY  PACKERS'  ATTENDANCE  DATA:  1972-77 


1972 


1973 


1974 


1975 


1976 


1977 


1.  Stadium  capacity: 

At  Green  Bay 56,263 

At  Milwaukee  ■ 47,  826 

2.  Total  seats  sold: 

AtGreen  Bay 220,861 

Percent  change  from  previous  season 

At  Milwaukee 140,441 

Percent  change  from  previous  season 

3.  Average  seats  sold  per  game: 

At  Green  Bay 55,  215 

At  Milwaukee 46,  814 

4.  Total  "no  shows ": 

AtGreen  Bay 6,103 

Percent  change  from  previous  season 

At  Milwaukee 2,074 

Percent  change  from  previous  season 

5.  Average  "no  shows''  per  game: 

At  Green  Bay 1,526 

At  Milwaukee 691 

6.  Percentage  of  seats  sold  not  showing: 

AtGreen  Bay . 2.8 

At  Milwaukee 1.5 

7.  Number  of  televised  games 0 

8.  Average  "no  shows"  per  televised  game: 

At  Green  Bay 

At  Milwaukee 

9.  Average  "no  shows"  per  ncntelevised  game: 

AtGreen  Bay 1,526 

At  Milwaukee _  691 

10.  Season  ticket  sales: 

AtGreen  Bay 54,155 

Percent  change  from  previous  season 

At  Milwaukee 46,699 

Percent  change  from  previous  season 

11.  Percentage  of  games  won 0.714 

12.  Divisional  standing 1 
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1  The  Packers  play  three  regular  season  home  games  at  Milwaukee. 

Houston  Oilers 

Total  seats  sold  for  the  Oilers  generally  fluctuate  with  team  per- 
formance. In  1975,  when  the  Oilers  were  making  a  strong  bid  for  the 
playoffs,  seats  sold  were  up  28  percent  over  the  previous  year.  Surpris- 
ingly, a  10-4  record  earned  them  only  a  third  place  finish  in  a  four 
team  division.  The  following  year,  the  Oilers  slipped  to  a  5-9  record 
and  total  seats  sold  were  down  slightly.  In  1977,  total  seats  sold 
increased  again  by  3  percent,  coinciding  with  an  improved  8-6  record 
and  a  second  place  finish.  "No  shows"  follow  a  similar  pattern: 
Decreases  when  Oilers  were  playing  well  and  increases  when  they 
played  poorly.  "No  shows"  at  televised  home  games  (6  of  35)  were 
generally  lower  than  "no  shows"  at  nontelevised  games  with  the  lone 
exception  of  the  only  televised  game  in  1977  when  "no  shows"  exceeded 
average  "no  shows"  for  nontelevised  games  by  about  1,150.  The 
statistical  analysis  shows  that  Oiler  fan  attendance  is  apparently 
sensitive  to  cold  temperature  (undoubtedly  attributed  to  travel 
rather  than  to  actually  being  at  the  game  as  the  stadium  is  domed 
and  climate  controlled)  and  Oiler  winning  precentage,  but  not  to  TV. 

Season  ticket  sales  are  also  sensitive  to  Oiler  performance.  The 
season  after  an  improved  winning  percentage  produced  an  increase 
in  season  ticket  sales.  A  decline  in  winning  percentage  produced  a 
decrease  in  season  ticket  sales  for  the  following  year.  Given  the  few- 
number  of  home  games  that  were  televised,  it  is  doubtful  that  the 
telecasts  have  seriously  affected  the  Houston  franchise. 


SUMMARY  OF  HOUSTON  OILERS'  ATIf.DV,  .!    DATA:   1972   77 


1972  197J  1974  1975  1976  1977 
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10.  Season  ticket  27,  160  135  26.'  179 

P«'                       m  pre  ious  season  .  -19.4  7  1 

11.  Percental  0.071          0.071  0.500  0  714 

12.  Division  standini  4433 

I  y  CI  lefs 
The  Chiefs'  misfortunes  on  the  playing  field  are  reflected  in  their 
attendance  figures.  There  has  been  a  decline  in  the  Chiefs'  quality 
of  |>l:i\  since  L972  and  total  --('.•it-  sold  has  dropped  each  year.  Kansas 
City  averaged  more  "no  shows"  per  game  than  the  league  average, 
with  the  except  ion  of  I  he  1 975  season  in  which  Kansas  ( 'in  unaccount- 
ably averaged  only  3,881  "no  show.-"  versus  5,323  for  the  league 
average.  In  197:;,  six  of  seven  games  were  sold  out  and  televised  but 
averaged  only  9,100  "no  shows,"  compared  to  the  39,300  that  did  not 
show  for  the  nontelevised  home  finale.  In  no  other  season  since  1973 
did  Kansas  City  sellout  or  televise  a  home  game.  These  facts  explain 
why  the  TV  variable  did  not  show  up  as  significant  in  the  statistical 

analysis.   Temperature  was  the  only   variable  that    was  significant    in 
accounting  Tor  "no  shows." 

Season  ticket  sales  have  also  experienced  a  decline  that  parallels 
the  Chiefs'  play  on  the  field,  with  the  Largest  percentage  drops  occur- 
ring in  L975  and  1977.  These  reduct  ions  in  sales  likely  are  not  attributa- 
ble to  TV  as  no  games  were  televised  in  either  i(.)74  or  L976,  after 
which  season  ticket  purchases  in  197/>  and  1977  would  have  been  most 
influenced.  Public  Law  93-107  apparently  is  not  a  facto!'  in  declining 
season  ticket  sale-,  although  it  may  have  had  a  minimal  effect  on 
"no  shows"  in  197.1. 

SUMMARY  OF  KANSAS  CITY  CHIEFS'  ATTENDANCE  DATA:  1972-77 


1972  1973  1974  1975  1976  1977 


1.  Stadium  capacity 77,472  77,472  78,000  78.099  78,000  78,198 

2.  Total  seats  sold                                     546,124  538.891  515,438  442,663  415,020  397,212 

Percent  change  from  previous  season  -1.3  -4.4  -14.1  -6.2  -4.3 

3.  Average  seats  sold  per  game  78,017  76,984  73,634  63.238  59.288  56.745 

4.  Total  "no  shows  '  68,363  93,910  109,940  27.166  45.681  49,305 

Percent  change  from  previous  season   .  37.4  17.1  —75.3  68.2  7.9 

5.  Average  "no  shows"  per  game  9.766  13,416  15, 7C6  3,881  6.526  7.044 

6.  Per:entage  of  seats  sold  not  showing  12.5  17.4  21.3  6.1  11.0  12.4 

7.  Number  of  tele. ised  games  0  6  0  0  0  0 

8.  Average  "no  shows "  per  televised  game  9,  099 

9.  Average  "no  shows"  per  nontelevised  game  9,766  39.314  15.706  3.881  6,526  7.044 

10.  Season  ticket  sales  72,885  70,555  65.564  47.370  45,251  40,500 

Percent  change  from  previous  season  -3.2  -7.1  -2/.0  -5.5  -10.5 

11.  Percentage  of  games  won  0.571  0.571  0.357  0.357  0.357  0.143 

12.  D  visional  standing  2  2  3  3  4  5 
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Los  Angeles  Rams 

The  Rams  have  finished  first  in  their  division  every  year  since  their 
third  place  finish  in  1972.  Despite  this  success,  the  Rams  rarely  sellout 
in  time  to  televise  a  contest;  only  4  of  35  games  have  been  sold  out, 
2  of  them  in  1977.  One  reason  for  this  is  that  the  91,000  plus  seating- 
capacity  of  the  Los  Angeles  Coliseum  from  1974  to  1976,  was  the 
largest  in  the  league.  Only  two  games  were  sold  out  and  televised 
prior  to  the  reduction  in  seating  capacity  to  71,432  for  the  1977  season. 
Apparently  Ram  ticketholders  are  either  very  sensitive  to  the  TV  factor 
or  to  undesirable  seats  since  "no  shows"  for  TV  games  were  substan- 
tially higher  (300  percent)  for  the  two  early  TV  games  in  the  larger 
stadium  and  about  10  percent  higher  for  the  two  1977  TV  games  than 
for  nontelevised  games.  The  statistical  analysis  shows  that  TV  is  the 
most  significant  factor  in  predicting  "no  shows."  Judging  from  the 
1977  experience  for  televised  game  "no  shows,"  both  televised  and 
nontelevised  game  "no  shows"  now  appear  to  be  approaching  the 
league  average.  Sellouts  could  be  more  frequent  considering  the  reduc- 
tion in  seating  capacity,  especially  if  the  Rams  continue  to  win  their 
division.  Therefore,  local  telecasts  in  the  future  could  affect  "no  shows'7 
at  individual  games.  But  with  only  four  observations  of  home-tele- 
vised games,  as  of  1977,  it  is  difficult  to  assess  the  possible  impact  of 
the  telecasts. 

Season  ticket  sales  have  hovered  around  the  46,000  mark  since  1973 
and  with  only  two  televised  home  games  prior  to  1977,  it  is  not  likely 
that  televised  home  games  have  affected  season  ticket  sales  signifi- 
cantly. It  is  possible  that  fans  could  have  anticipated  more  televised 
sellouts  in  view  of  the  reduced  capacity  for  the  1977  season  which 
resulted  in  a  5.7-percent  decline  in  season  ticket  sales. 

SUMMARY  OF  LOS  ANGELES  RAMS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity 76,000        79,281        92,000        91,038 

2.  Total  seats  sold 473,914      510,923      501,744      470,867 

Percent  change  frcm  previous  season 7.8  —1.8  —6.2 

3.  Average  seats  sold  per  game 67,702        72,989        71,679        67,267 

4.  Total  "no  shows" 31,397        18,547        34,159        54,441 

Percent  change  from  previous  season —41.2           85.1  59.4 

5.  Average  "no  shows"  per  game 4,485         2,637         4,880  7,777 

6.  Percentage  of  seats  sold  not  showing 6.6             3.6             6.8  11.6 

7.  Number  of  televised  games 0                 0                 0  1 

8.  Average  "no  shows"  per  televised  game 21,  649 

9.  Average  "no  shows"  per  nontelevised  game 4,485         2,637         4,880  5,465 

10.  Season  ticket  sales 50,037        45,917        46,251        47,413 

Percent  change  from  previous  season —8.2  0.7  2.5 

11.  Percentage  of  games  won 0.464         0.857         0.714         0.857 

12.  Divisional  standing 3  111 

Miami  Dolphins 

Miami  has  sold  out  and  televised  11  of  35  home  games  since  1973. 
Seven  of  the  eleven  were  in  1973,  the  year  after  the  Dolphins'  pheno- 
menal 17-0  record  through  the  Super  Bowl;  1973  also  produced  a 
Super  Bowl  winner  with  an  outstanding  12-2  regular  season  record.  In 
1974  Miami  was  again  a  division  winner,  and  had  three  televised 
sellouts,  but  the  Dolphins  were  eliminated  in  the  first  game  of  the 
playoffs.  Miami  finished  second  in  1975  and  did  not  make  the  play- 
offs despite  a  10-4  record.  No  games  were  televised  in  1975  or  in  1976 
when  the  Dolphins  slipped  to  a  6-8  record.  Miami  improved  to  a  10-4 
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rd  m  1977  and  bad  one  Bold  out  and  televised  game.  All  <>f  the 
games  bad  higher  uno  show"  averages  than  nonteta 
games  in  tbeir  respective  years,  Indeed,  it  would  appear  from  past 
data  that  Miami  baa  been  one  of  the  the  most  severer)  affected  teams 
m  the  "no  show"  category  and  could  experience  similar  figures  lb  the 
future  given  Dolphin  fans  apparent  sensitivity  to  a  number  of  factors. 
The  one  televised  sellout  in  1977,  however,  mitigates  tl  •  \  of 

the  TV  factor  as  "no  -how-'  exceeded  the  aontelevised  "no  show" 
average  by  only  1,287.  The  statistical  analysis  shows  the  TV  variable 
to  he  very  significant  in  explaining  "no  shows."  Temperature  and 
Qg  team  winning  percentage  also  are  significant  in  the  analysis. 
In  Miami's  case,  Public  Law  93  107  may  very  well  bave  had  a  detri- 
mental effect  bj  increasing  "no  shows"  for  televised  games  as  compared 
to  nontelevised  games. 

son  ticket  sales  do  not  appear  to  bave  such  a  definitive  relation-* 
ship  to  the  number  of  telecasts  of  home  games.  Sales  declined  after 
seasons  in  which  all  games  were  televised  and  after  seasons  with  no 
televised  .^ale>  went  down  m  all  cases  when  the  winning  per- 

centage  declined  from  the  previous  season,  indicating  season  ticket 
sales  are  sensitive  to  team  performance  rather  than  to  televised  games. 

SUMMARY  OF  MIAMI  DOLPHINS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity 75,385 

2.  Total  seats  sold 544,162 

Percent  change  from  previous  season.. 

3.  Average  seats  sold  per  game 77,  737 

4.  Total  "no  shows'' „ 20,567 

Percent  change  fr"m  previous  season 

5.  Average 'no  shews"  per  game 2,938 

6.  Percentage  of  seats  sold  not  showing 3.8 

7.  Number  of  televised  games 0 

8.  Average  "no  shows"  per  televised  game.  

9.  Average  "no  shows"  per  nontelevised  game 2,938 

10.  Season  ticket  sales 69,303 

Percent  change  from  previous  season 

11.  Percentage  of  games  wen 1.000 

12.  D. visional  standing 1 

Minnesota  Vikinga 

After  finishing  third  in  1972,  the  Vikings  have  won  their  division 
each  year.  Total  seats  sold  have  remained  constant  over  the  (i  years 
observed,  1972  to  1977.  "No  shows"  per  game  have  remained  con- 
sistently lower  than  the  League  average  despite  the  fact  that  :->:•;  of  35 
games  have  been  televised  since  1973.  The  two  games  not  televised  in 
1974  produced  an  average  of  930  "no  shows"  as  compared  to  a  1,218 
"no  -how"  average  for5 televised  games  that  year.  This  fact  accounts 
for  the  TV  variable  showing  up  as  significant  in  the  statistical  analysis 
although    temperature   and    precipation    are   also   significant.    Since 

"no  -how-"  are  higher  in  each  of  the  last   :'»  years  than  in    L972,   the 

year  the  blackout  provision  was  in  effect,  TV  seems  to  have  marginally 

affected  live  gate  attendance.  However,  as  long  as  the  Vikings  con- 
tinue to  play  well,  there  is  no  reason  to  believe  that  televising  home 
games  will  he  harmful  to  the  franchise. 

In  addition,  season  ticket  sales  do  not  appear  to  be  affected  by 

televised  games.   Fluctuations  m  sales  between  the  year-  averse  Less 

than  l  percent  although  nearly  all  games  have  been  televised.  There- 
fore, it  appears  Pubhc  Law  93-10/  has  not  affected  season  ticket 
sales. 
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SUMMARY  OF  MINNESOTA  VIKINGS'  ATTENDANCE  DATA:  1972-77 


1972  1973  1974  1975  1976  1977 


1.  Stadium  capacity 47,693  47,693 

2.  Total  seats  sold 329,037  331,898 

Percent  change  from  previous  season 0.  9 

3.  Average  seats  sold  per  game 47,005  47,414 

4.  Total"no  shows" 10,393  8,293 

Percent  change  from  previous  season —20.  2 

5.  Average  "no  shows"  per  game 1,485  1,185 

6.  Percentage  of  seats  sold  not  showing 3.2  2.5 

7.  Number  of  televised  games 0  7 

8.  Average  "no  shows"  per  televised  game 1, 185 

9.  Average  "no  shows"  per  nontelevised  game 1,485 

10.  Season  ticket  sales 41,984  41,500 

Percent  change  from  previous  season — 1.  2 

11.  Percentage  of  games  won 0.500  0.857 

12.  Divisional  standing 3  1 
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New  England  Patriots 

The  Patriots  have  sold  out  and  televised  14  of  35  games  since  1973  J 
5  of  those  14  occurred  in  1974,  when  it  appeared  the  Patriots  were 
playoff  contenders  by  winning  6  of  their  first  7  games.  They  lost  six 
of  the  next  seven  games  and  finished  the  season  at  the  .500  mark. 
The  two  games  televised  in  1973  and  the  five  in  1974  had  a  greater 
"no  show"  average  than  nontelevised  games  for  those  same  years.  The 
seven  televised  games  since  1975  averaged  fewer  "no  shows"  than  non- 
televised games.  Results  for  the  analysis  of  the  complete  6-year  period 
1972  through  1977,  were  therefore  mixed.  The  TV  factor  apparently 
affected  "no  shows"  prior  to  1975  but  not  thereafter.  The  statistical 
analysis  shows  TV  as  insignificant  in  predicting  "no  shows"  but  pre- 
cipitation and  Patriot  winning  percentage  did  emerge  as  significant. 
TV  may  have  affected  "no  shows"  when  it  rained  or  snowed;  however, 
this  compounding  effect  was  not  isolated  in  this  analysis.  In  any  case, 
Patriot  "no  shows"  were  lower  than  the  league  average  each  year  and 
appear  onty  marginally  influenced  by  the  provisions  of  Public  Law 
93-107. 

Season  ticket  sales  on  the  other  hand,  do  not  appear  to  be  affected 
at  all  by  televising  home  games.  If  they  were,  sales  likely  would  have 
gone  down  after  the  year  with  the  most  televised  games  (1974).  Sales 
actually  increased  in  1975  by  6  percent  as  a  result  of  the  Patriots' 
better  play  in  1974  and  the  promise  of  a  better  season  in  1975.  As  it 
turned  out,  however,  only  a  3-11  record  was  tallied  in  1975,  after  the 
7-7  finish  in  1974.  The  result  was  a  33  percent  decline  in  season  ticket 
sales  in  1976.  In  1976  the  Patriots  had  their  best  finish  in  the  6-year 
period,  11-3.  Once  again,  season  ticket  sales  increased  (38  percent)  for 
1977.  Therefore,  season  ticket  sales  appear  to  be  dependent  on  the 
quality  of  Patriot  play  and  appear  not  to  be  adversely  affected  by  the 
televising  of  home  s:ames. 
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;UMMARY  OF  NfW  ENGLAND  PATRIOTS*  ATTENDANCE  DATA:  1972-77 


1972     1973     1974     1975     1976      1977 


1.  Stadium  capacity 61,043  61.279 

2.  Total  seats  sold  421,243  403,922 

Percent  change  from  previous  season.  —4. 1 

3.  Average  seats  sold  per  game  60.  178  57.  703 

4.  Total  ••noshow*  19.358  6  232 

Percent  change  from  previous  season  -67.8 

5.  Average  "no  shows "  per  game  2. 765  890 

6.  Percentage  of  seats  sold  not  showing  4. 6  1.5 

7.  Number  of  televised  games  0  2 

8.  Average  "no  shows "  per  televsed  game  2, 183 

9.  Average  "no  shows "  per  nontelevised  game 2,765  373 

10.  Season  ticket  sales.  ...       55,007  47,938 

Percent  change  from  previous  season .  -  12.  9 

11.  Percentage  of  games  won 0.214  0.357 

12.  Divisional  standing 5  3 
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\>  w  Orleans  Saints 

With  one  of  the  larger  stadiums  in  the  league,  and  without  a  win- 
ning season  since  l(.)72.  New  Orleans  has  yet  to  sell  oul  or  televise  a 
single  home  game.  Additionally,  with  New  Orleans1  best  record  of  5  9 
over  the  past  six  seasons,  i1  is  no1  surprising  that  "no  show-"  .-it  Saints 
games  averaged  higher  than  the  league  average,  except  for  1977  when 
the  Saints  "no  -how"  average  was  slightly  lower.  Without  TV 
factor,  "no  shows"  are  apparently  most  affected  by  consistently  poor 
play  and  temperature  according  to  the  statistical  analysis.  Moreover, 
season  ticket  sales  have  been  decreasing,  presumably  attributable  to 

the  same  poor  play.  Thus,  there  is  no  evidence  that  the  provisions  of 

Public  Law  9."   l()7  have  affected  the  New  Orleans  franchise. 

SUMMARY  OF  NEW  ORLEANS  SAINTS'  ATTENDANCE  DATA:  1972  77 

1972     1973     1974     1975     1976      1977 

1.  Stadium  capacity 80,997        80,997        80,997        74,704        72,000         71.330 

2.  Total  seats  sold NA      445,108      444,590      389,209      391,396        351,483 

Percent  change  from  previous  season -0.1        -12  5  0.6  -9.4 

3.  Average  seats  sold  per  game NA        63,587        63,513        55,601        55,914  50,  6'.0 

4.  Total  "no  shows" NA        48,619        59,132        76,945        40,775  29.277 

Percent  change  from  previous  season. 21.6  30.1  -47.0  -28  2 

5.  Average  "no  shows"  per  game NA          6,946          8,447  10,992  5,825  4,182 

6.  Percentage  of  seats  sold  not  showing 10.9           13.3  19.8  10.4  8.3 

7.  Number  of  televised  games 0                 0                 0  0  0  0 

8.  Average  "no  shows"  per  televised  game 

9.  Avergae  "no  shows"  per  nontelevised  gamo                   NA          6,946         8,447  10,992  5,825  4,182 

10.  Season  ticket  sales.    . 53,319        50.005        49,252        46,000        40,093         33.600 

Percent  change  from  previous  season.. —6.2  -1.5  -6.6        —12.8  —16.2 

11.  Percentage  of  games  won 0.179  0.357  0.357         0.143         0.286  0.214 

12.  Divisional  standing    4  3  3  4  3  4 

A'r  W  York  (i i<i  it  is 

Ai'ter  playing  in  several  different  home  stadiums  since  1972,  the 
Giants  finally  settled  into  Giants'  Stadium  in  East  Rutherford,  V.I., 
in  l(.*7o.  providing  8  seating  capacity  of  over  76,000.  The  H  games 
played  there  over  the  last  2  seasons  produced  12  televised  sellouts,  in 
spite  of  poor  records  both  years.   Only  in    1972  did   the   Giants  play 

slightly  better  than  .500  (g  6).  Over  the  entire  6-year  period  there 
does  not  seem  to  be  a  definitive  relation-hip  between  -cut-  -old  and 
team  record.  Nor  is  there  a  definitive  relationship  between  "no  -how-'' 
jind  televised  games.  Although  in  the  last  two  seasons,  "n<>  shows"  for 
televised  games  were  higher  than  for  nontelevised  panics,  the  reverse 
is  true  prior  to   L976.  'The  moves  to  the  different  stadiums  may  have 
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clouded  any  discernible  patterns  in  the  data.  However,  the  statistical 
analysis  suggests  that  temperature,  precipitation,  and  the  quality  of 
the  visiting  team  are  significant  and  not  TV  in  explaining  "no  shows." 
In  any  case,  "no  shows"  were  higher  than  the  league  average  in  each 
of  the  last  six  seasons  (1972  through  1977). 

Season  ticket  sales  decreased  in  1973  and  1974  then  increased  in 
1975  and  1976;  1977  sales  matched  the  1976  sales  response  to  the  new 
facility.  Televised  games  may  have  influenced  season  ticket  sales  in 

1974  (a  24  percent  decrease)  since  6  games  were  telecast  in  1973. 
After  the  1974  season,  in  which  no  games  were  televised,  fans  expecting 
all  games  to  be  blacked  out  in  1975  may  have  purchased  sufficient 
season  tickets  to  account  for  the  36  percent  increase  for  that  year. 
Again,  frequent  moves  to  different  stadiums  could  also  be  affecting  the 
data.  Consequently,  Public  Law  93-107  may  have  affected  season 
ticket  sales  initially  but  likely  not  after  1974  when  at  least  90  percent 
of  stadium  capacity  has  been  accounted  for  by  season  tickets  (96  per- 
cent over  the  last  two  seasons). 

SUMMARY  OF  NEW  YORK  GIANTS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity ..      63,350     i  64,  892        70,874        60,416        76,891  76,500 

i  70,  200 

2.  Total  seats  sold 439,669      470,273 

Percent  change  from  previous  season 7.2 

3.  Average  seats  sold  per  game 62,667        67,182 

4.  Total  "no  shows" 26,881        59,991 

Percent  change  from  previous  season 123.2 

5.  Average  "no  shows"  per  game 3,840  8,570 

6.  Percentage  of  seats  sold  not  showing 6.1  12.8 

7.  Number  of  televised  games 0  6 

8.  Average  "no  shows"  per  televised  game... 7,  551 

9.  Average  "no  shows"  per  nontelevised  game 3,840  14,688 

10.  Season  ticket  sales 57,214        52,686 

Percent  change  from  previous  season -7.9 

11.  Percentage  of  games  won 0.571  0.179 

12.  Divisional  standing. 3  5 

'  The  Giants  used  both  Yankee  Stadium  and  the  Yale  Bowl  (New  Haven,  Conn.)  for  their  home  games  in  1973. 

New  York  Jets 

The  Jets,  after  placing  second  in  1972,  have  finished  fourth  in  a 
five-team  division  for  five  consecutive  seasons.  Total  seats  sold  have 
remained  fairly  constant  (adjusting  for  only  six  home  games  in  1973) 
until  an  8  percent  drop  occurred  in  1977.  "No  shows"  have  fluctuated 
over  the  years  and  have  been  consistently  higher  than  the  league 
average  each  year.  Twelve  games  were  televised  in  1973,  1974,  and 

1975  (four  each  year)  and  none  thereafter.  In  the  1973  and  1975 
seasons,  "no  shows"  averaged  higher  for  nontelevised  games;  in  the 
1974  season  the  reverse  was  true.  Televised  games,  therefore,  likely 
cannot  be  held  accountable  for  New  York  "no  shows."  Indeed,  the 
statistical  analysis  shows  climate  conditions,  if  anything,  are  mainly 
responsible  for  "no  shows." 

Season  ticket  sales  have  experienced  only  slight  decreases  over  the 
years  until  1977  when  an  11-percent  drop  occurred.  This  drop  may  be 
attributable  to  fan  response  to  the  Jets'  continuing  fourth-place 
finishes.  In  any  case,  since  the  Jets  televised  no  home  games  in  1976, 
Public  Law  93-107  appears  not  to  be  responsible  for  the  large  decrease 
in  season  ticket  sales  in  1977. 
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SUMMARY  OF  NEW  YORK  JETS'  ATTENDANCE  DATA:  1972-77 


1972  1973 »  1974  1975  1976  1977 

1.  Stadium  capac  t,  60. 000        60. 000        60. 0O0        60,416        60.000         60.000 

»  76.  WO 

2.  Total  seats  sold  430.442      355.718      411,442      413.103      399  771        368  008 

Percent  change  from  previous  season  -17  4  15  7  0  4  -3.2  -7  9 

3.  Average  seats  sold  per  game  61.492        59.286        58,777        59,015        57   110 

4.  Total  "no  sho*s"  32.597        56.836        71,865        60.225        78.469  6l!  456 

Percent  change  from  previous  season  74.4  26.4  -16  2  30  3  -21   7 

5.  Average  "no  shows"  per  game  4,657  9.473  10,226  8,382  11.209  8  779 

6.  Percentage  of  seats  sold  not  showing  7.6  16.0  17.5  14.2  19  6  16  7 

7.  Number  of  televised  games.  0  4  4  4  0  0 

8.  Average  "no  shows"  per  televised  game  8,568  12,056  6,382 

9.  Average  "no  shows"  per  nontelevised  game  ...  4.657  11,283  7. 880  11.566  11209  8  779 

10.  Season  ticket  sales  58,226        56,500        56,500        53,500        52.825  47]  000 

Percent  change  from  previous  season  —3.0  0  —5.3  -13  -11  0 

11.  Percentage  of  games  won  0.500  0.286  0.500  0.214  0.214  0.214 

12.  Divisional  standing  2  4  4  4  4  4 

1  For  six  games. 

JThe  Jets  played  one  home  game  at  Giants'  Stadium. 

Oakland  Raiders 

Oakland,  for  the  first  time  since  1971,  did  not  finish  first  in  the 
western  division  but  did  go  to  the  playoffs  in  1977  as  the  wild-card 

team,  with  the  second  best  record  in  the  conference.  Oakland  fans  have 
enjoyed  exceptional  play  in  regular  season  competition  but  have  be<  n 
disappointed  in  playoff  competition  until  the  1976  season,  when  the 

Haiders   completed    their  season   with    a   victory   over   the    Minne 

Vikings  in  Super  Bowl  XI  on  January  9,  1977.  Since  L973,  28  of  the  35 

home  games  have  been  televised.  Indeed,  in  1970  and  1977,  all   Raider 

home  games  were  sold  out  and  televised. 

With  such  success  over  t  he  years,  ( Oakland  has  had  fewer  "no  show  s" 
than  the  league  average  each  season;  but  "no  shows"  were  higher  for 
televised  games  than  nontelevised  games.  However,  in  the  past  two 

Seasons,  when  all  home  games  w  ere  sold  out  and  televised,  "no  show  5" 
fell  to  the  same  level  as  nontelevised  games  in  previous  seasons. 
Indeed,  the  "no  shows"  for  Oakland  home  -nines  over  the  past  two 
seasons  were  a  hoi  it  one-hall'  the  league  average.  The  statistical  analysis 
reveals   "no   shows"   are   somewhat    affected    by    televised   games    hut 

precipitation  is  probably  more  significant  in  keeping  the  fans  home. 
Oakland  has  had  no  trouble  in  selling  season  tickets.  Ninety-six 

percent  of  stadium  capacity  has  been  accounted  for  by  season  tickets 
over  the  past  six  seasons.   It   can  therefore  be  concluded   that    Public 

Law  93  -107  has  not  appreciably  affected  season  ticket  sales.  However, 
the  law  may  have  affected  attendance  at  televised  games  in  1973,  1974, 
and  1975. 

SUMMARY  OF  OAKLAND  RAIDERS'  ATTENDANCE  DATA:  1972-77 


1972  1973  1974  1975  1976  1977 


1.  Stadium  capacity _.      53.800  54,041  54,041  54,037  54,037  54,615 

2.  Total  seats  sold ...     367,078  390.367  369,465  369,948  367,692  372,337 

Percent  change  from  previous  season..    .    ...              .  6.3  —5.4  0.1  —0.6  1.3 

3.  Average  seats  sold  per  game 52.440  55.767  52,781  52,850  52.527  53.191 

4.  Total  "no  shows '..                                                    21,507  31,796  27,112  31,598  17,417  16.011 

Percent  change  from  previous  season 47.8  -14.7  16.5  -44.9 

5.  Average  "no  shows"  per  game 3,072  4,542  3,873  4,514  2.488  2.287 

6.  Percentage  of  seats  sold  not  showing                              5.9  8.1  7.3  8.5  4.7  4.3 

7.  Number  of  televised  games                                                0  5  4  5 

8.  Average  "no  shows"  per  televised  game 6.015  4,791  5,231  2,488  2.287 

9.  Average  "no  shows"  per  nontelevised  game  . ..        3,072  860  2,650  2,720.. 

10.  Season  ticket  sales 50,793  50.802  50,840  51,107  51.121  51,657 

Percent  change  from  previous  season .  0  0.1  0.5  0 

11.  Percentage  of  games  won 0.750  0.679  0.857  0.786  0.929  0.786 

12.  Divisional  standing 11111  2 
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Philadelphia  Eagles 

After  4  years  when  all  28  of  Philadelphia's  home  frames  were  sold 
out  and  televised  only  2  games  were  sold  out  in  time  to  be  televised  in 
1977.  It  may  be  that  Eagle  fans  are  finally  tiring  of  weak  finishes  in 
the  eastern  division.  Although  "no  shows"  for  the  four  seasons  when 
all  games  were  televised  averaged  higher  than  in  1972  when  no  games 
were  televised,  the  "no  shows"  for  the  two  televised  games  in  1977 
were  substantially  below  the  average  for  nontelevised  games.  One 
could  conclude  that  TV  has  had  some  effect  on  live  gate  attendance, 
but  the  1977  data  mentioned  above  makes  this  conclusion  more  tenta- 
tive. The  statistical  analysis  puts  temperature  and  precipitation  as 
being  significant  rather  than  television  in  explaining  "no  shows."  How- 
ever, the  fact  that  a  particular  game  is  televised  could  influence  game 
"no  shows"  when  bad  weather  occurs. 

In  the  last  2  years,  season  ticket  sales  have  declined,  after  hovering 
around  the  64,000  level.  TV  may  have  contributed  to  this  i'alloff.  as  all 
seven  games  were  televised  in  the  previous  season.  However,  the  de- 
cline has  been  very  slight  until  1977,  when  other  indicators  (high  "no 
shows,"  fewer  sold  out  games)  point  to  a  higher  level  of  fan  dissatisfac* 
tion.  Thus,  while  the  provisions  of  Public  Law  93-107  appear  to  have 
had  some  negative  effect,  the  degree  of  the  effect  appears  to  be  slight. 

SUMMARY  OF  PHILADELPHIA  EAGLES'  ATTENDANCE  DATA:  1972-77 

1972     1973     1974     1975     1976     1977 

1.  Stadium  capacity 65,000        65,000        65,954        66,095        66,052         66.052 

2.  Total  seats  sold 455,013      453,082      456,502      455,555      451,924        440,728 

Percent  change  from  previous  season —0.4  0.8  -0.2  —0.8  -2.5 

3.  Average  seats  sold  per  game 65,002        64,726        65,215        65,079        64,525         62,961 

4.  Total  "no  shows'' 31,000        44,417        42,032        33,075        65,754         78.717 

Percent  change  from  previous  season 43.3          —5.4        —21.3           98.8  13.7 

5.  Average  "no  shows"  per  game 4,429          6,345         6,005          4,725         9,393  11.245 

6.  Percentage  of  seats  sold  not  showing 6.8             9.8             9.2             7.3            14.5  17.9 

7.  Number  of  televised  games 0                 7                 7                 7                 7  2 

8.  Average  "no  shows"  per  televised  game 6,345         6,005         4.725         9,393  2.645 

9.  Average  "no  shows"  per  nontelevised  game 4,  429 14,  685 

10.  Season  ticket  sales 64,106        64,001        64,361        64,300        62,605  59.452 

Percent  change  from  previous  season -0.2  0.6  —0.1  —2.6  —5.0 

11.  Percentage  of  games  won 0.179         0.393         0.500         0.286         0.286  0.357 

12.  Divisional  standing 5  3  4  5  4  4 

Pittsburgh  Steelers 

The  Steelers  have  won  their  division  every  year  since  1972,  except 
in  1973  when,  although  Pittsburgh  and  Cincinnati  had  identical  10-4 
records,  Cincinnati  was  awarded  first  place  by  virtue  of  tie-breaker 
criteria.  Still,  the  Steelers  went  to  the  playoffs,  therefore  not  breaking 
a  string  of  six  consecutive  plaA'off  appearances.  Two  of  those  appearances 
resulted  in  Super  Bowl  conquests  of  XFC  teams.  Total  seats  sold  have 
remained  constant  since  1972  falter  adjusting  for  an  eighth  home  game 
played  in  1973).  The  first  year  Public  Law  93-107  was  in  effect, 
Steeler  "no  shows"  increased  400  percent,  as  all  eight  home  games 
were  televised.  It  appears  that  televising  home  games  has  caused  an 
increase  in  "no  shows"  as  compared  to  nontelevised  games,  but  with 
only  the  1972  figures  and  one  nontelevised  game  in  1975  as  a  bas 
comparison  to  televised  game  figures,  it  is  difficult  to  assess  Public 
Law  93-107's  impact  on  Steeler  attendance.  However,  "no  show-" 
have  remained  consistently  below  the  league  average  over  the  years, 
in  spite  of  the  fact  that  35  of  36  home  games  have  been  televised.  The 
statistical  analysis  shows  bad  weather  and  the  quality  of  the  visiting 
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team  as  being  significant   in  determining  "no  shows,"  not  TV.  Tele* 
:i  iiim\  influence  attendance  in  tandem  with  bad  weather,  bu(  this 
effect  bas  not  been  isolated  in  the  analye  s. 

kef  sales  in   1973,  reflecting  the  Steeler's  strong  shov 
in  L972,  soared  l>\   59  percent  to  over  44,000.  That  sales  figure  has 
it'm;;  :,•.!  constant  d  jed  games  since  1973.  It  app* 

therefore,  that  Public  Law  93   L07  has  not  affected  Beason  I  cket  sales. 

SUMMARY  OF  PITTSBURGH  STEALERS'  ATTENDANCE  DATA:  1972-77 

1972         1973 1  1974  1975  1976  1977 

1.  Stadium  CtptcH)  .50.066 

2.  Total  seats  sold 

Percent  change  from  previous  season 

3.  Ave  age  seats  bol.1  per  game     47,905 

4.  Total  "no  shows  5,011 

Percent  change  from  previous  season    

5.  Average  "no  shows"  per  game                     716 

6.  Percentage  of  seats  sold  not  showing  1.5 

7.  Number  of  televised  gan.eb  0 

8.  Average  "no  shows"  per  televised  game 

9.  Aveiage  "no  shows"  per  nontelevised  game  716 

10.  Season  ticket  sales 28,159 

Percent  change  from  previous  season 

11.  Percentage  of  games  won 0.786 

12.  Divisional  standing ..  1 

1  For  eight  games. 

St.  Louis  (  Ordinate 

Seventeen  of  the  Cardinals'  35  home  games  have  been  televised  in 
the  past  5  seasons.  Six  of  those  games  occurred  in  1977  when  "no 
shows"  increased  by  about  150  percent  from  L976,  when  only  three 
games  were  televised.  This  increase  in  "no  shows"  in  1977  also  co- 
incides with  a  marked  decrease  in  Cardinal  playing  quality  as  the 
team  fell  to  a  7-7  record  and  third  place  after  3  consecutive  years  of 
being  in  playoff  contention,  a  run  that  included  two  divisional  crowns. 
Although  "no  shows"  per  game  were  lower  than  the  League  ave 
every  year  since  L973,  "no  shows"  for  televised  games  were  generally 
substantially  higher  than  "no  shows"  for  nontelevised  games.  The 
statistical  analysis,  however,  does  not  show  TV  as  being  significant 
in  explaining  "no  shows";  cold  weather  and  the  quality  of  the  visiting 
team  are  significant.  TV  not  being  significant  could  he  explained  by 
the  fact  average  "no  shows"  for  1972,  when  no  games  were  televised, 
exceeded  the  average  "no  shows"  for  televised  games  for  each  year 
since  1972,  although  Cardinal  play  improvement  should  he  taken  into 
account  here. 

Total  Beats  sold  does  not  appear  to  he  affected  by  TV  as  sales  have 
remained  fairly  stable  with  only  small  fluctuations.  However.  TV 
may  have  affected  season  ticket  sales,  especially  when  considering 
that  -ale-  should  have  gone  up  in  1975  after  a  division  crown  m  1974 
Omplete  reversal  ol  form  from  1973).  But  after  four  games  were 
televised  in  1974,  fans  may  have  expected  more  to  he  televised  in 
1975;  therefore  season  ticket  sales  dropped  3  percent.  Unaccountably, 
d  ticket  sale-  went  up  by  VA  percent  in  l '. * 7 7 .  perhaps  reflecting 
fan  expectation  of  only  three  games  being  televised  after  2  consecutive 
years  of  three  televised  names,  or  because  of  fan  expectation  that  a 

'poorer  season  ahead  would  result  in  fewer  72-hour  sellout-  and  there- 
fore fewer  televised   games.    In   any  Case,   the   local   telecast-  of  home 

games  may  have  had  a  marginal  effect  on  season  ticket  sal 
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SUMMARY  OF  ST.  LOUIS  CARDINALS'  ATTENDANCE  DATA:  1972-77 


1972  1973  1974  1975  1976  1977 


1.  Stadium  capacity 49,818  49.818 

2.  Total  seats  sold 337,545  342,685 

Percent  change  from  previous  season 1.5 

3.  Average  seats  sold  per  game 48,221  48,955 

4.  Total  "no  shows" 38,808  20,091 

Percent  change  from  previous  season —48.  2 

5.  Average  "no  shows"  per  game 5,544  2,870 

6.  Percentage  of  seats  sold  not  showing 11.5  5.9 

7.  Number  of  televised  games 0  1 

8.  Average  "no  shows"  per  televised  game 2,228 

9.  Average  "no  shows"  per  nontelevised  game 5,544  2,977 

10.  Season  ticket  sales 41,332  40,672 

Percent  change  from  previous  season —1.6 

11.  Percentage  of  games  won 0.321  0.321 

12.  Divisional  standing 4  4 
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San  Diego  Chargers 

The  Chargers  had  finished  below  .500  every  year  since  1972,  before 
achieving  a  7-7  record  in  1977.  During  this  period,  they  had  finished 
either  third  or  fourth  in  the  western  division,  generally  dominated 
by  Oakland.  Total  seats  sold  decreased  in  1973,  1974,  and  1975.  then 
increased  in  1976  and  1977  probably  because  of  the  Chargers'  improved 
performance  on  the  field.  Only  one  game  has  been  sold  out  and  tele- 
vised during  the  5-year  period.  "No  shows"  have  fluctuated  over  the 
years  but  have  declined  during  the  last  two  seasons.  In  spite  of  San 
Diego's  relatively  poor  showing  each  year,  average  "no  shows"  per 
game  have  been  substantially  below  annual  league  averages.  In  fact, 
their  marked  improvement  last  year  resulted  in  San  Diego  experienc- 
ing the  second  lowest  average  "no  shows"  per  game  in  the  AFC.  In 
1976,  when  the  Chargers  had  their  only  TV  sellout,  only  2,023  "no 
shows"  were  recorded  (700  over  the  average  1,300  "no  shows"  for 
nontelevised  games  that  year).  If  the  Chargers  continue  to  improve, 
more  sellouts  may  occur  and  the  TV  factor  may  come  into  play.  Until 
this  happens,  it  is  apparent  Public  Law  93-107  will  not  affect  the 
Charger  organization. 

What  holds  true  for  most  teams  also  applies  to  the  Chargers: 
Season  ticket  sales  generally  are  dependent  upon  the  previous  season's 
quality  of  play.  Only  after  their  1976  improvement  to  a  6-8  record 
(from  2-12  in  1975)  did  the  franchise  experience  an  increase  in  st 
ticket  sales  from  the  previous  season;  this  was  the  first  such  instance 
since  1973.  With  only  one  televised  game  since  1973.  it  can  be  con- 
cluded that  Public  Law  93-107  has  not  materially  affected  the 
Chargers'  season  ticket  sales. 

SUMMARY  OF  SAN  DIEGO  CHARGERS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

.•Stadium  capacity.. 50,000        54,572        52,572        52,572        52,568 

2.  Total  seats  scld 347,349      330,722      264,269      228.124      260,220 

Percent  change  from  previous  season -4.8        -20.1        -13.7  14.1 

3.  Average  seats  sold  per  game 49.621        47,246        37,753        32.539        37.174 

4.  Total  "no  shows" 12.149        22,247        14,009        15.148  9.838 

Percent  change  from  previous  season 83.1        —37.0             8.1  —35.1 

5.  Average  "no  shows"  per  game 1,736         3,178         2,001          2.164  1.    05 

6.  Percentage  of  seats  sold  not  showing 3.5             6.7              5.3             6.6  3.8 

7.  Number  of  televised  games 0                0                0                0  1 

8.  Average  "no  shows"  per  televised  game 2.  023 

9.  Average  "no  shows'   per  nontelevised  game...        1,736          3,178         2,001          2.164  1,303 

10.  Season  ticket  sales 36,310        39,681        29,595        22.  2o0        19,716 

Percent  change  from  previous  season 9.3        —25.4        —  2'*.  7        —11.5 

11.  Percentage  of  games  won 0.321  0.179         0.357         0.143         0.429 

12.  Divisional  standing 4  4  3  4  3 
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The  Forty-\  dropped  from  first  place  In  L972  to  fourth  place 

in   1973  nn«l  total  "no  shows"  increased  200  percent.  Total  ticket! 
sold,  however,  increased   l   percent  and  four  sellouts  were  tele* 
m  1973.  TV  did  not  seem  to  be  a  factor  here  because  average  "no 
sho*  sM  for  televised  games  w  ere  virtually  equal  to  average  "no  anon  s" 
for  nontelevised  The  Forty-Niners  climbed  back  into  second 

place  in  1974  and  remained  there  until  in;;  when  they  dropped  to 

third   place.  Total  "no  -how-"  followed  a  pattern  that    paralleled  the 

team'-  performance.   When   the  team  improved,  total   "no  -how-" 
lown  and  vice  versa.  Since  only  one  game  was  televised  in  1976 

and  one  m  l<*77  after  none  n  1974  and  197.").  TV  would  not  appear  to  be 

.'■cant    for  thes  3.    Indeed,   "no  show-"   for  each  of  those  two 

-i-<\    Lame-    were    lower    than    the    "no   -how"    average    for   QOn- 
mes   in   each   of  their  respective  years.   The  stat  - 
analysis  also  shows  TV  a-   insignificant  but    precipitation   and  the 
j  of  the  visiting  beam  are  significant  in  explaining  "no  shows.'' 
S     -on  ticket  sales,  reflecting  the  Forty-Niners'  strong  1972  Hi 
-how  I'd  a  small  increase  in   L973,  but  declined  steadily  until  the  Blight 
2-percent  Increase  occurred  in  1977.  The  resurgence  in  fan  interest 
mdoubtedly  sparked  by  the  Forty-Niners'  first  better  than 
d  since  1972.  Indeed,  sales  appear  to  be  particularly  >en-itive 
.in  performance  rather  than  to  TV.  Although  San  Francisco's 

St  drop  in  -ales  occurred  after  four  games  were  televised  m 

the  Forty-Niners'  sharp  drop  to  fourth  place  in  L973,  after  winning 

their  division  in  197:2.  was  probably  of  greater  importance.  TV  may 
have  exacerbated  the  1974  decrease  in  sales  that  was  induced  by  poor 

play,  but  apparently  has  had  no  effect  after  1974. 

SUMMARY  OF  SAN  FRANCISCO  FORTY-NINERS'  ATTENDANCE  DATA:  1972-77 

1972  1973  1974  1975  1976  1977 

1.  Stadium  capacity 60.000  60,000 

?.  Total  seats  sold 410,811  414,517 

Percent  change  from  previous  season 0.9 

3.  Average  seats  sold  per  game 58,687  59,217 

4.  Total  "no  shows'..         .. 16,464  49,963 

Percent  change  from  previous  season 203.  5 

5.  Average  "no  shows "  per  game 2,352  7,138 

6.  Pe'centage  of  seats  sold  not  showing 4.0  12.1 

7.  Number  of  televised  games 0  4 

8.  Average  "no  shows"  per  televised  game 7,190 

9.  Average  "no  shows"  per  nontelevised  game 2,352  7,068 

10.  Season  ticket  sales 53,876        55,506 

Percent  change  from  previous  season 3.0 

11.  Percentage  of  games  won 0.607  0.357 

12.  Divisional  standing 1  4 

Seattk  Seahawks 

The  novelty  of  the  new  team  and  stadium  in  Seattle  had  perhaps 
worn  oil  slightly  after  the  1970  season.  A  poor  'J  12  record  in  1976, 
not  unusual  for  a  first-year  expansion  team,  probably  also  contributed 
to  a  fall-off  in  season  ticket  sales  of  12.5  percent  in  1977.  However, 
total  -eat-  -old  dropped  only  3.3  percent  from  197ft  as  fan-  responded 
to  ;m  improved  •",  9  record  in   1977. 

Only  three  games  were  televised  in  Seattle's  initial  two  seasons. 
"No  -how-"  for  those  games  were  only  slightly  higher    2.8  percent 

on  the  average)   than   "no  -hows''  for  nontelevised  games.  With  only 
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three  observations,  it  is  difficult  to  assess  televised  home  games' 
impact  on  ticketholders'  decision  to  actually  attend  a  game,  but  the 
impact  appears  to  be  minimal. 

Adjustment  to  the  reality  of  an  NFL  franchise  probably  best 
accounts  for  the  changes  in  ticket  sales  and  "no  shows."  Inferences 
about  the  impact  of  televised  home  games  would  be  tenuous  due  to 
the  lack  of  experience  regarding  Seattle. 

SUMMARY  OF  SEATTLE  SEAHAWKS'  ATTENDANCE  DATA:  1976  77 

1976  1977 

1.  Stadium  capacity 65,000  64,752 

2.  Total  seats  sold . 440,096  425,704 

Percent  change  from  previous  season —3.  3 

3.  Average  seats  sold  per  game.. 62,870  60,815 

4.  Total  "noshows" 23,577  24,827 

Percent  change  from  previous  season 5.3 

5.  Average  "no  shows"  per  game 3,368  3,547 

6.  Percentage  of  seats  sold  not  showing 5.4  5.8 

7.  Number  of  televised  games  2  1 

8.  Average  "no  shows"  per  televised  game 3,  456  3,  576 

9.  Average  "no  shows"  per  nontelevised  game 3,333  3,542 

10.  Season  ticket  sales 55,623  48,681 

Percent  change  from  previous  season —12.  5 

11.  Percentage  of  games  won 0.143  0.357 

12.  Divisional  standing 5  4 

Tampa  Bay  Buccaneers 

No  home  games  have  been  televised  in  Tampa's  2-}^ear  history. 
Season  ticket  sales  dropped  16  percent  in  1977  probably  because  of  the 
dismal  0-14  1976  season;  however,  total  seats  sold  increased  almost  19 
percent  indicating  fan  desire  to  see  individual  games  is  high.  Also  the 
number  of  "no  shows"  decreased  from  the  1976  season  by  about  25 
percent.  Perhaps  this  figure  was  reduced  by  the  unlikelihood  of  any 
games  being  televised  and  the  anticipation  of  Tampa  winning  their 
first  game  which  did  not  occur  until  the  end  of  the  season  when  Tampa 
won  its  last  two  games. 

SUMMARY  OF  TAMPA  BAY  BUCCANEERS'  ATTENDANCE  DATA:  1976-77 

1976  1977 

1.  Stadium  capacity.. 71,000  71,600 

2.  Total  seats  sold 325,284  385,884 

Percent  change  from  previous  season... 18.  6 

3.  Average  seats  sold  per  game 46,  469  55, 126 

4.  Total  "noshows"... 38.039  28,664 

Percent  change  from  previous  season —24.6 

5.  Average  "no  shows"  per  game 5,434  4,095 

6.  Percentage  of  seats  sold  not  showing 11.7  7.4 

7.  Number  of  televised  games. 0  0 

8.  Average  "no  shows"  per  televised  game 

9.  Average  "no  shows"  per  nontelevised  game 5,434  4,095 

10.  Season  ticket  sales 35,114  29,400 

Percent  change  from  previous  season —16.  3 

11.  Percentage  of  games  won 0  0.143 

12.  Divisional  standing 5  5 

Washington  Bedskins 

Since  1972,  Washington  has  been  in  the  playoffs  four  of  the  six 
seasons  as  a  result  of  one  division  crown  in  1972,  four  second-place 
finishes,  and  one  third.  The  1972  regular  season  record  of  11-3  was 
the  Redskins'  best  during  the  period  and  culminated  in  their  only 
Super  Bowl  appearance.  All  of  Washington's  games  are  sellouts  and 
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are  therefore  televised.  "No  -how-"  have  averaged  lower  than  the 
league  av<  <t\   \^'•^r.  However,  because  .-ill  of  tin*  averages  are 

higher  than  the  420  per  same  that  did  notation  in  1072  when  blackouts 
were  in  effect,  TV  would  n i >| >t*;i r  to  be  significant  In  explaining  "no 
ahows"  thereafter.  TV  does  appear  as  significant  in  the  statistical 
analysis  as  does  temperature  and  |>r-t*<-ij»it sit  i<>ii ;  however,  because  the 
total  "no  -how-"  are  extremely  low  by  league  comparison,  TV's  effect 
likely  i-  minimal  here.  TV  may  influence  ticketholders'  decision  to 
attend  a  game  in  bad  weather  on  game  day,  hut  this  effect  has  not 
been  isolated  in  the  statistical  analysis. 

Part  1\  because  of  its  having  one  of  the  -mailer  NFL  stadiums,  Wash- 
ington has  sold  at  least  95  percent  of  stadium  capacity  in  the  form  of 
on  ticket  sales  since  l!>7o.  Demand  for  season  ticket-  apparently 
cannot  he  met  in  the  Washington  area,  even  though  all  games  are 
televised.  Thus,  it  appears  that  Public  Law  '.»:>  L07  has  not  had  a 
significant  effect  on  season  ticket  sales. 

SUMMARY  OF  WASHINGTON  REDSKINS'  ATTENDANCE  DATA:  1972-77 

1972     1973     1974     1975     1976      1977 


1.  Stadium  capacity 50,000  50,000  54,380  55,004  55,004  55,004 

2.  Total  seats  sold                                                    ._     365,346  374,993  375,003  380,527  380,603  380,753 

Percent  change  from  previous  season 2.6  0  1.5  0  0 

3.  Average  seats  sold  per  game 52,192  53,570  53,571  54,361  54,372  54.393 

4.  Total  "no  shows    3,000  8,906  3,333  8,499  21,020  5,484 

Percent  change  from  previous  season 196.9  -62.6  155  147.3  -73.9 

5.  Average  "no  shows"  per  game                    429  1,272  476  1,214  3,003  783 

6.  Percentage  of  seats  sold  not  show, 112             0.8  2.4  0.9  2.2  5.5  1.4 

7.  Number  of  televised  games 0  7  7  7  7 

8.  Average  "no  shows"  per  televised  game 1,272  476  1,214  3,003  783 

9.  Average  "no  shows "  per  nontelevised  game 429 

10.  Season  ticket  sales 51,076  51,969  52.049  52,400  52,529  52,660 

Percent  change  from  previous  season 1.7  0.2  0.7  0.2  0.2 

11    Percentage  cf  james  won 0.786  0.714  0.714  0.571  0.714  0.643 

12.  Divisional  standing ........               1  2  2  3  2  2 


Effect  of  Public  Law  93-101  on  NFL  Playoff  Games  of  the 

l(.)77  Season 

In  the  1  * > 7 7  playoffs,  two  of  seven  games  were  not  locally  televised: 
Oakland  at  Baltimore  and  Minnesota  at  Los  Angeles.  Since  1973, 
Los  Angeles,  which  has  hosted  four  playoff  games,  ha-  televised  only 
one  of  those  contests.  This  can  probably  be  attributed  to  the  Large 
seating  capacity  of  the  Los  Angeles  Coliseum  (90,000  plus)  that 
existed  as  of  the  1975  playoffs.  The  capacity  was  reduced  to  7 
for  the  1  *  *  7  7  season  but  was  not  sold  out  in  time  to  lift  a  blackout 
>s  Angeles  hosted  Minnesota  on  December  6,  1977.  Indeed, 
it  rained  the  daj  of  the  game  and  12  percent  of  paid  attendance  did 
not  show.  The  two  nontelevised  games  averaged  6.8  percent  "no 
show-"  as  a  percent  of  paid  attendance  (weighed  heavily  by  the  12 
percent  "no  shows"  for  the  Minnesota  at  Los  Angeles  game). 

The  five  televised  games,  including  the  Super  Bowl,  had  onlj    ;i 
i.l-perceni  "no  show"  average.  It  is  apparent  that  televising  pit 
games  localh  did  not  adversely  affect  attendance  which  is  the  same 
conclusion  drawn  in  the  Fourth  Annual    Report   winch  provided  a 
4-year  overview  of  the  playoffs   (1973  7o). 
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Seats  sold 


No  shows 


Percent  no 

shows 


Nontelevised: 

Oakland  at  Baltimore _. 

Minnesota  at  Los  Angeles 

Non-TV  total 

Televised: 

Pittsburgh  at  Denver 

Chicago  at  Dallas 

Minnesota  at  Dallas 

Oakland  at  Denver 

Dallas  versus  Denver  at  New  Orleans  Super  Bowl 

TV  total 

Playoff  game  totals  1973-76: 

Nontelevised  (4) 293,  584 

Televised  (24) 1,  347,  218 


59,  925 
70,  203 

321 
8,501 

0.5 
12.1 

130,  128 

8,822 

6.8 

75,059 

63,  260 

64,  293 
75,  044 
75,  804 

48 

1,838 

2,783 

62 

143 

.06 
2.9 
4.3 

.08 

.2 

353,  460 

4,874 

1.4 

9,970 
48,  968 


3.4 
3.6 


Complaints 

In  the  period  from  April  15,  1977,  through  April  14,  1978,  only 
three  written  complaints  were  received.  All  referred  to  professional 
football.  One  of  the  letters  objected  to  the  "veto"  exercised  by  the 
Houston  Oilers  to  prohibit  the  televising  of  Dallas  Cowboy  games  in 
Houston  on  days  when  the  Oilers  are  playing  at  home.  Such  "veto" 
rights  are  permitted  by  the  league.  The  other  letters  were  concerned 
about  the  telecast  of  professional  football  exhibition  games  on  Friday 
evenings  early  in  September,  and  their  impact  on  interscholastic 
games  played  at  the  same  time.  However,  for  the  purposes  of  the  anti- 
trust laws,  title  15,  United  States  Code,  section  1293,  defines  the 
interscholastic  football  season  as  beginning  on  the  second  Friday  in 
September.  No  information  was  received  to  indicate  a  violation  of  the 
antitrust  laws.  Further,  counsel  for  the  XFL  informally  advised  the 
Commission's  staff  that  the  NFL  had  passed  a  resolution  to  the  effect 
that  league  games  would  not  be  televised  on  Friday.  Sept  ember  9 
(the  second  Friday  in  September)  in  an  XFL  team's  hometown  if  it 
would  adversly  affect  college  or  high  school  games.  The  three  written 
complaints  received  for  the  most  recent  season  compare  to  four  com- 
plaints received  in  the  1976-77  season. 


35-9S9— 78- 


THE  EFFECT  OF  PUBLIC  LAW  93-107  ON 
PROFESSIONAL  BASEBALL 

Of  approximately  2,100  regular  season  games  in  1977,  93  were 
network  telecasts  (4.4  percent).  Of  those  games,  2  were  sold  out  72 
hours  in  advance.1  Since  the  latter  figure  represents  only  one-tenth  of 
1  percent  of  all  regular  season  games,  it  must  be  concluded  that  the 
provisions  of  Public  Law  93-107  have  not  negatively  affected  pro- 
fessional baseball.  Furthermore,  as  a  matter  of  policy,  baseball's 
major  events  are  telecast  locally  whether  or  not  sold  out. 

i  Sellouts  of  baseball  games  at  any  time,  not  only  those  occurring  72  hours  prior  to  game  time,  arc  exti  i  mi  I  y 
infrequent.  Traditionally,  many  fans  purchase  their  tickets  at  the  gate  just  prior  to  game  time.  Additionally, 
by  comparison  to  other  sports,  there  are  relatively  few  season  tickets  sold  by  baseball  clubs.  Letter  from 
James  J.  Fitzpatrick  to  Charles  Ferris  (May  12, 1978).  See  appendix  H. 
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THE  EFFECT  OF  PUBLIC  LAW  93-107  ON  PROFESSIONAL 

BASKETBALL 

After  five  seasons,  there  does  not  appear  to  be  any  clear  evidence 
that  Public  Law  93-107  has  adversely  affected  the  National  Basketball 
Association.  Throughout  that  term,  the  league  has  pooled  its  game 
telecast  rights  for  less  than  6  percent  of  all  games  played.  Furthermore, 
based  on  leaguewide  figures,  no  more  than  2  percent  have  ever  been 
televised  in  the  locality  of  the  home  team.  These  figures  lead  to  the 
conclusion  that  the  league  has  suffered  no  adverse  impact;  there 
simply  have  not  been  enough  games  telecast  locally. 

Focusing  on  the  1977-78  season,  and  thereby  updating  last  year's 
report,1  902  games  were  played  during  the  regular  season.  Pursuant  to  a 
league  contract  with  the  CBS  network,  17  national  games  were  to  be 
televised.  A  single  national  game  can  be  made  up  of  two  to  six  regional 
games.  Using  these  figures  supplied  by  the  NBA  2  and  counting  each 
regional  game  as  one  unit,  there  were  22  locally  televised  games  for 
which  the  figures  for  total  tickets  sold  and  "no  shows"  were  available. 
"No  shows"  for  those  22  games  averaged  3.3  percent  of  total  tickets 
sold  or  439  "no  shows"  per  game.  Moreover,  10  of  those  22  TV  games 
were  televised  according  to  the  provisions  of  Public  Law  93-107. 

The  remaining  12  games  were  voluntary  waivers  of  the  blackout, 
televised  locally  for  promotional  purposes.  For  the  10  games  televised 
pursuant  to  Public  Law  93-107,  "no  shows"  averaged  only  37  per 
game.  The  32  other  televised  games,  blacked-out  locally,  averaged 
a  10.3  percent,  or  1,082  "no  shows"  per  game.  It  is  evident  that 
televising  home  games  has  not  appreciably  affected  attendance. 

1  See  Fourth  Annual  Report  of  the  Federal  Communications  Commission  on  the  effect  of  Public  Law 
93-107,213-214  (1977). 

*  See  letter  in  appendix  H  from  George  Faust,  director  of  Broadcasting  and  Operations  of  the  NBA  to 
Charles  Ferris,  Chairman,  Federal  Communications  Comission,  May  10,  1978. 
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THE  EFFECT  OF  PUBLIC  LAW  93-107  ON  PROFESSIONAL 

HOCKEY 

Public  Law  93-107  does  not  appear  to  have  adversely  affected  the 
National  Hockey  League;  600  games  were  played  in  the  United  States 
during  the  regular  season.  Of  those  games,  20  were  televised  pursuant 
to  a  league  contract  (3.3  percent),  14  of  which  were  televised  locally 
(2.3  percent).  With  less  than  3  percent  of  all  games  being  telecast 
locally,  it  must  be  concluded  that  there  has  been  little  impact  on 
NHL  gate  receipts. 

With  one  exception,  the  "no  show"  figures  for  the  season  were  not 
provided  by  the  league.  A  snowstorm  resulted  in  a  70-percent  "no 
show"  figure  for  one  TV  game  in  which  TV  may  have  exacerbated  the 
"no  show"  statistic.1  However,  no  conclusion  can  be  drawn  from  this 
lone  statistic.  Consequently,  Public  Law  93-107  seems  to  have  had 
little  or  no  influence  on  live  irate  attendance. 


«  See  letter  in  appendix  H  from  NHL  attorney  Philip  Hochberg  to  Charles  Ferris,  Chairman,  FCC, 
May  10, 1978. 
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APPENDIX  A 

Statistical  Analysis  of  "No  Shows"  for  Individual  NFL  Clubs 

1.  Introduction 

The  purpose  of  the  subsequent  discussion  is  to  explain  the  statistical  techniques 
used  to  analyze  "no  shows"  experienced  by  individual  NFL  teams  from  1972 
through  1977  and  to  list  the  results  of  those  analyses  which  can  be  found  in  the 
tables  below. 

The  objective  of  the  analyses  was  to  ascertain  whether  and  to  what  extent 
various  factors  such  as  local  telecasts  of  home  games,  weather,  and  team's  per- 
formance influence  the  proclivity  of  NFL  ticket  holders  to  attend  games.  A  specific 
explanation  of  the  econometric  model  employed  for  this  purpose  follows. 

2.  Methodology 

The  model  used  to  assess  the  impact  of  Public  Law  93-107  on  the  number  of 
"no  shows"   experienced   by  individual   NFL  teams   between    1972   and    1977. 

THE  VARIABLES 

While  there  may  be  a  number  of  factors  which  influence  a  ticket  holder's 
decision  on  whether  or  not  to  attend  an  NFL  game,  it  is  likely  that  most  decisions 
will  be  influenced  by  a  relatively  small  number  of  factors.  Specifically,  it  can  be 
assumed  that  the  number  of  "no  shows"  wTill  be  sensitive  to  the  following  con- 
siderations : 

(a)  Televised  games:  According  to  the  NFL  mandatory  local  telecasts  of  home 
games  increase  the  number  of  "no  shows."  A  variable  indicating  whether  or  not  a 
game  was  televised  was  incorporated  into  the  model  to  test  the  validity  of  this 
argument. 

(6)  Temperature :  Ticket  holders  are  assumed  to  be  less  inclined  to  attend  games 
on  a  cold  day  than  they  would  be  if  the  weather  was  mild.  The  variable  employed 
in  the  analysis  reflects  the  temperature  during  the  game. 

(c)  Precipitation:  Ticket  holders  are  also  assumed  to  be  less  inclined  to  attend 
a  game  where  it  is  raining,  sleeting  or  snowing.  The  variable  utilized  in  the  anal- 
ysis indicates  the  presence  or  absence  of  some  form  of  precipitation  during  the 
game. 

(d)  Attractiveness  of  the  home  game:  Whether  or  not  ticket  holders  attend 
NFL  games  is  expected  to  depend  on  the  perceived  attractiveness  or  "importance" 
of  the  game.  For  example,  fans  are  expected  to  be  more  inclined  to  attend  games 
if  the  home  team  is  having  a  winning  season  or  is  in  contention  for  the  divisional 
championship.  The  same  could  be  true  if  the  visiting  team  is  having  a  "good" 
year.  The  attractiveness  of  the  game  is  measured  by  both  the  won-loss  records 
and  the  divisional  standings  of  the  contestants.1 


1  Consequently,  three  separate  analyses  were  done  on  the  "no  shows"  of  each  of  the  26  NFL  teams.  The 
first  analysis  utilizes  the.  "won-loss"  percentage  of  the  home  and  visiting  team  as  a  measure  of  the  attractive- 
ness of  the  game.  "No  shows"  are  expected  to  decrease  as  the  percentage  "won-loss"  record  of  the  home  team 
and/or  the  visiting  teams  increases. 

The  attractiveness  of  individual  NFL  games  could  also  be  reflected  in  the  divisional  standing  of  the  home 
and/or  the  visiting  team.  If  one  team,  particularly  the  home  team,  is  in  contention  for  the  divisional  champi- 
onship, then  "no  shows"  would  be  expected  to  be  lower  than  if  one  or  both  teams  had  no  chance  of  getting 
into  the  playoffs.  The  second  analysis  of  "no  shows"  utilizes  the  divisional  standings  of  both  teams  as  a 
surrogate  for  the  attractiveness  of  the  game. 

A  third  measure  of  the  attractiveness  of  particular  games  was  also  defined.  This  was  done  by  simply 
multiplying  the  "won-loss"  percentages  of  both  home  and  visiting  teams  and  incorporating  thai  variable 
into  the  model.  This  particular  measure  yields  an  overall  indication  of  the  quality  of  the  game  by  reflecting 
the  combined  success  of  both  teams.  This  measure  of  the  quality  of  the  game  was  used  in  the  third  analysis 
of  the  number  of  "no  shows"  experienced  by  each  NFL  team 

It  was  thought  necessary  to  do  the  three  separate  analyses  since  attendance  fluctuations  may  be  more 
sensitive  to  divisional  standings  than  to"  won-loss"  records.  This  is  particularly  true  if  a  team  in  one  division 
ranks  higher  in  the  divisional  standings  but  has  a  poorer  "won-loss"  record  than  a  team  in  another  division. 
Additionally,  fans  in  other  markets  may  be  more  sensitive  to  the  measure  of  overall  attractiveness  of  i  he  game 
than  they  are  to  the  home  team's  or  the  visiting  team's  prior  victories.  If  so,  this  "quality  of  the  game" 
variable  (i.e.,  the  product  of  the  "won-loss"  percentages  of  both  teams)  should  prove  to  be  the  more  relevant 
determinant  of  "no  shows." 

The  "won-loss"  percentages  and  divisional  standings  for  games  played  during  the  first  three  weeks  of  the 
season  used  in  the  analysis  are  the  final  "won-loss"  percentages  and  divisional  standings  from  the  previous 
season.  The  rationale  for  those  measures  is  based  on  the  assumption  that  the  fans'  perceptions  of  expected 
team  success  are  determined  to  a  large  extent  by  the  teams  previous  season  record,  at  least  for  the  first  three 
weeks.  It  was  assumed  further  that  after  that  time,  fans  would  have  a  good  idea  of  actual  or  potential  team 
performance  for  the  current  season  and  would,  accordingly,  make  their  game  attendance  decisions. 
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Keeping  in  mind  that  subsequent  analyses  performed  on 
NFL  teams  are  based  on  home  games  played  during  197*,  1973,  1974, 
1976,  and   l * » 7 7  seasons,  it  i-  iiiipi.it ant  to  account  for  variations  in  "no 
shows"  which  can  be  attributed  to  individual  Beasons.  A-  a  result,  each  analysis 
•  rat--  variables  designating  whether  or  not  a  game  was  played  in   1973, 
1974    1975,  1976,  or  l  •. » 7  7 .  inclusion  of  these  variables  allows  one  to  test  whether 
<.i  not  "no  Bhows"  were  significantly  greater,  all  other  things  being  equal,  during 
an\  of  tin-  past  five  Beasons  than  they  were  in  1972,  tin-  year  prior  to  the  implemen- 
tation <>f  the  -port-  anti-blackout  law. 

Finally,  •"no  Bhows"  Were  compute. 1  as  the  ratio  (.f  "no  Bhows"  to  total  tickets 

Bold.  This  measure  was  used  instead  <>f  the  absolute  number  of  "no  -how-.''  since 

n  accounts  for  relative  ticket  -ale-  differences  and,  a-  a  result,  better  reflects  the 
relative  importance  of  "bo  -how-'"  to  individual  teams.  By  defining  "no  Bhows" 
a-  a  percentage  of  ticket^  Bold,  we  are  aide  to  measure  the  relative  Importance  of 
the  impact  of  Public  Law  93   hit  "ii  tram-  v. Inch  have  different  seating  capacities 
which  subsequently  -ell  different  numbers  »>f  tickets  to  their  home  gam<  -• 
It  should  be  understood  that  "no  -how-"  will  also  likely  be  influenced  by  factors 
Qther  than  those  defined  in  the  model.  For  example,  if  a  team  has  been  eliminate. I 
from  the  playoffs  during  the  latter  part  of  the  season,  "no  Bhows"  could  in.  ■ 
Attendance  may  also  depend  on  the  month,  day  and/or  time  of  the  game.  Pans 
may  l..-  more  inclined  to  attend  games  during  the  early  part  of  the  season.  They 
may  also  be  more  willing  to  attend  tram--  which  are  played  in  the  early  afternoon 
i.e.,  l  p.m. )  instead  of  later  in  the  day  (i.e.,  4  p.m.).    No  shows"  could  also  depend 
on  whether  the  game  is  played  on  a  Monday  night. 

ag  rivalries  or  tic  appearance  of  superstars  such  a-  ( ).  J.  Simpson  could  also 

attendance.  Similarly,  "no  shows"  may  depend  on  how  well  the  team  has 

.lour  in  the  pa-t.  The  NFL,  for  example,  believes  that  attendance  i-  subject  to  a 

certain  degree  of  fan  loyalty  which  generally  results  from  outstanding  performances 

■    team  and  or  selected  player-  in  past  year-. 
Finally,  "no  Bhows"  could  depend  on  the  availability  of  other  type-  of  enter- 
tainment, including  other  professional  sport-.  Professional  baseball,  basketball 
and  hockey  seasons  overlap  with  the  professional  football  season.  Consequently, 

attendance  at  football  games  may  lie  affected  by  attendance  at  other  Bporting 
events.  Similarly,  fan-  residing  in  certain  cities  may  have  more  recreational  op- 
portunities and,  as  a  consequence,  could  be  less  inclined  to  attend  NFL  games. 
Unfortunately,  most  of  these  factors  are  highly  qualitative  in  nature.  As  a  result , 
they  could  not  Le  quant  it  at  ively  measured  ami  were  therefore  not  incorporated 
into  the  model.  Even  bo,  the  methodology  employed  in  the  "no  -how.-"  analysis 

should  provide  an  accurate  a -ment  of  the  impact  of  Public   Law  '.);;    107  on 

live  gate  attendance  at  NFL  games. 

THE    1>\TA 

Data  on  the  number  of  "no  showV  tickets  sold,  and  whether  or  not  the  game 
was  televised  were  obtained  from  the  National  Football  League.  Data  on  tempera- 
ture and  precipitation  were  al80  obtained  from  the  NFL.  When  weather  conditions 
not  reported  by  teams,  this  information  was  obtained  from  the  National 
Weather  Service.  Data  on  divisional  standings  and  "won-loss"  percentages  were 
obtained  from  the  Sporting  News,  the  New  York  Times,  the  Washington  Post,  and 
:h<-  NFL.  Finally,  "no  <hows"  at  Seattle  and  Tampa  Ha}'  were  not  statistically 
analyzed  due  to  insufficient  data. 

THK    STATISTICAL    TKCHNIQUE 
Multivariate  regression  analysis  was  employed  to  measure  the  extent  to  which 

each  of  these  factors  influence  the  percentages  of  ticket  holders  who  i\n  not  attend 
games.  Briefly,  this  particular  statistical  technique  permits  one  to  ascertain 
whether  and  to  what  extent  a  change  in  one  variable  "no -how-"  in  this  instance  - 
i-  influenced  bv  changes  in  any  or  all  of  the  other  variables  (i.e..  temperature, 

precipitation,    "won-loss"    record-,    etc.)    which    are   included    in    the   model.    The 

analyses  empirically  a-<e-s  the  impact  the  BDOrtS  ant  i-blackout  law  has  had  on  the 

number  of  "no  -how-"  experienced  by  each  of  the  26  NFL  clubs  over  the  5 
period  effected  by  Public  Law  03   107. 

Finally,  the  reader  Bhould  note  that  "V  values"  Listed  on  the  tables  below  simply 

indicate  whether  particular  variables,  or  groups  of  variables  significantly  influence 

"no  -how-."  If  the  F  value  i-  followed  by  an  asterisk,  then  it  can  be  assumed  that 
the  variable  or  variables  had  an  impact  on  attendance.  The  term  "K?"  listed  for 

..i'h  equation  refer-  to  the  proportion  <>f  variation  in  the  ratio  of  "no  show-'' 
to  Total  ticket-  -old  which  b  "explained"  or  accounted  for  by  the  independent 
variables  defined  in  the  equation.   For  example,  if   II2  equals  ().*(),  then_one  can 
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no   shows' 
of    home 


assume  that  80  percent  of  the  variation  in 
independent  variables,  i.e.,  local  telecast 
performances,  etc. 

RESULTS  OF  THE  REGRESSION    ANALYSES  OF  ATLANTA 


were  explained  by  the 
games,    weather,    team 


'NO  SHOWS":  1972-77 


Independent  variables 


Regression 
coefficients 


F  values 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.82113;  F(10,  31)  equals  14.23089:  i 

Televised  games 

Temperature 

Precipitation 

Home  team's  win-loss  percentage • 

Visiting  team's  win-loss  percentage 

1973 

1974 

1975 

1976 * 

1977 

Constant 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.79116:  F(10,  31)  equals  11.74389:i 

Televised  games 

Temperature 

Precipitation 

Home  team's  divisional  standing 

Visiting  team's  divisional  standing 

1973 

1974 

1975 

1976 

1977 

Constant 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.78726;  F(9,  32)  equals  13.15746: » 

Televised  games 

Temperature 

Precipitation 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

1973 

1974 

1975 

1976 

1977 

Constant 


-0. 00938 

0.008 

-.00982 

i  63.  864 

.  09048 

'  4.410 

-.40191 

U0.  977 

-.04292 

.462 

-.04366 

.800 

.17331 

2.342 

.  08952 

.634 

-.00688 

.011 

-.01066 

.035 

.91099  .... 

-.01760 

.024 

-. 00969 

i  52. 134 

. 09265 

3.855 

. 06025 

15.177 

.01035 

.627 

-.03345 

.394 

. 16455 

1.751 

.05732 

.216 

-. 05897 

.863 

-.01894 

.(38 

.55272  .... 

-.03297 

.088 

-.00973 

153.387 

. 08864 

3.675 

-. 30093 

16.293 

-. 04828 

.850 

. 16801 

1.876 

. 04592 

.147 

-.09814 

3.174 

-.06727 

1.444 

.82336  .... 

RESULTS  OF  THE  REGRESSION  ANALYSES  OF  BALTIMORE  "NO  SHOWS":  1972-77 


Equation  1— Dependent  variable:  The  rati    <  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.64422;  F(10,31)  equals  5.61326: i 

Televised  games 

Temperature 

Precipitation 

Home  team's  win-loss  percentage 

\isiting  team's  win-loss  percentage 

1973 

1974 

1975 

1976 

1977 

Constant 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.59424;  F(10,31)  equals  4.53995 :• 

Televised  Games 

Temperature 

Precipitation 

Heme  team's  divisional  standing 

\isiting  team's  divisional  standing 

1973 

1974 

1975 

1976 

1977 

Constant 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.60735;  F(9,32)  equals  5.49981: ' 

Televised  games 

Temperature 

Precipitation 

Heme  win-loss  percentage  times  visitor's  win-loss  percentage 

1973 

1974 

1975 

1976 

1977 

Constant. 


0.01661 

0.335 

-.00228 

112.072 

. 04777 

2.856 

-. 14367 

U.623 

-.02114 

.396 

-.02833 

.626 

. 03330 

.443 

.05373 

1.493 

.04829 

1.533 

. 04957 

2.829 

.  26920      - 

.01268 

.144 

-.00226 

U0.048 

. 05461 

'3.300 

. 00557 

.167 

. 00363 

.186 

.00451 

.012 

.09871 

2.708 

.10713 

4.081 

.08764 

3.765 

. 04347 

1.917 

.12998 

.01813 

.355 

-.00228 

111.304 

. 05065 

3.C07 

-.06749 

1.328 

.00754 

.059 

. 10344 

i  9.  599 

.11068 

111.363 

. 09029 

17.676 

.04760 

2.246 

.17003  .... 

See  footnotes  at  end  of  table. 


i  OF  THE  REGRESSION   ANALYSES  OF  BUFFALO  "NO  SHOWS":  1972-77 


Independent  variables 

Regression 
coefficients 

Equation  1— Depend                     I   e  ratio  of  "no  shows"  to  total  tickets  sold  R~-  equals 
0.59761;  F(9.  32)  equals  5J2S 

-ed  games  . .     

-O.OKQq 

-.00198 

.00418 

.07653 

0  948 

Temperature 

'  19  719 

Preci                                                                      

090 

Home  team  s  win- loss  percentage   

3  131 

Visiting  team  s  win-loss  percentage3.                        

19                         . 

.00954 
-.01719 
-.02205 
-.04893 
-.01825 

.20091  ... 

-.01547 
-.00203 

.00527 

.01995 

139 

1974                                                

381 

1975 

871 

1976 

'  5  569 

1977      

635 

Const3"           

Equation  2— Depencie  I                                of  "no  shows  '  to  total  tickets  sold  R?  equals 
.839: ' 
Televised  games. 

.854 

Temperature 

1  22  202 

Pre:,    bll 

.155 

Home  team's  dm  lonal  standing 

»  5.  667 

Vi si'mg  team  s  )i visional  standin,  -        

1973      

.01573 
-.01118 
-.01353 
-.04993 
-.02015 

.10255  ... 

-.00193 

.00807 
-.03158 
-.01205 
-. 04305 
-.04052 
-.03972 
-. 00369 

.17721       . 

415 

1974 

.182 

1975                        

.337 

1976  

» 6.  364 

1977 

.883 

Constant 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.56564;  FC9.  32)  equals  4.63024:' 
Televised  games 

Temperature 

'  18.420 

Precipitation 

.310 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

.546 

1973 

.283 

1974      

3.296 

1975 

3.360 

1976 

3.673 

1977 

.C29 

Consta nt 

RESULTS  OF  THE  REGRESSION  ANALYSES  OF  CHICAGO  "NO  SHOWS 

':  1972-77 

Equation  1  — Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R 2  equals 
0.54411:  F(9,32)  equals  4.24368:' 

-0.  07695 

.08136 

.17233 

-.(5903 

. 12647 

-.13721 
.01510 
-57  ... 

-.13062 

.07337 

-.07373 

.01835 

.11223 

. 19563 
-. 09342 

.58802  ... 

-.07309 

-.00469 

P7545 

. 12084 
.07335 
-.13450 
.02877 
. 39628  ... 

1.606 

Tern  peratu  re 

'14.693 

Precipitation         

'4.831 

Home  team's  win-loss  percentage  

.551 
.549 

1973                                                                                 

1.623 

1974                                     

3.528 

1975 

1.521 

1976                                                        

3.925 

1977 

.056 

Constant                                

Equation  2— Dependent  variable:  The  ratio  of  "no  shoes''  to  total  tickets  sold  R-  equals 
0.58n31.  F(10.31)  equals  4.393'.5'' 

'4.251 

'  19.3^5 

'4.431 

Home  team's  divisional  standing... 

Visiting  team's  divisional  standing 

1973                                       

1.577 
2.958 

1974                                                      

'  6.  859 

1975 

'  4.  f  38 

1976                              --- 

1.775 

1977                                                    

.528 

Equation  3—  Depend--                         e  ratio  of  "no  shows"  to  tohl  tickets  sold  R-  equals 
0.52939;  F(7,34)  equals  5.46378:' 

1.710 

'17.709 

'4.473 

Home  win-loss  percentage  tiaes  visitors  win-loss  percent;*"'                             

1973                                     - 

i."2l"6 

1974 

»  4.  405 

1  639 



1976                            

3.921 

1977 

.236 

See  footnotes  at  end  of  table. 
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RESULTS  OF  THE  REGRESSION  ANALYSES  OF  CINCINNATI   "NO  SHOWS":  1972-77 


Independent  variables 


Regression 
coefficients 


F  values 


Equation  1— Dependent  variable:  The  ratio  of 
0.77802;  FO,  32)  equals  12.46190:  ■ 

Televised  games 

Temperature _ 

Precipitation 

Home  team's  win-loss  percentage* 

Visiting  team's  win-loss  percentage 

1973 


'no  shows"  to  total  tickets  sold  R*  equals 


-0.00986 

-.00270 

. 08596 


1974. 
1975. 
1976. 


1977 

Constant 

Equation  2— Dependent  variable:  The  ratio  of  "no. shows"  to  total  tickets  sold  R2  equals 
0.76915;  F(10,  31)  equals  10.32863: i 

Televised  games 

Temperature 

Precipitation 

Home  team's  divisional  standing 

Visiting  team's  divisional  standing .     

1973 


1974. 
1975. 
1976 


1977 

Constant 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R  -  equals 
0.77422;  F(9,32)  equals  12.19266: ' 

Televised  games 

Temperature 

Precipitation 

Home  win-loss  percentage  times  visitors  win-loss  percentage 

1973 


1974 

1975.... 

1976 

1977 

Constant. 


-.07125 
.02512 
.03332 
.02122 

-.04487 
.11053 
.24821 


0.172 
i  30.  286 
'21.532 


U.795 

.877 

1.392 

.570 

2.037 

115.340 


02103 

.678 

00278 

i  28. 656 

09106 

U8.597 

00174 

.015 

01329 

2.859 

01656 

.346 

03109 

1.054 

02230 

.383 

05255 

2.484 

09861 

■  8.  250 

19400  .... 

00564 

.050 

00267 

129.301 

08558 

i  20. 956 

09618 

14.176 

03016 

1.224 

02628 

.827 

01059 

.141 

05106 

2.658 

09675 

•12.318 

24535  ... 

RESULTS  OF  THE  REGRESSION  ANALYSES  OF  CLEVELAND  "NO  SHOWS':  1972-77 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.36142;  F(10,31)  equals  1.75453:* 

Televised  games 

Temperature 

Precipitation 

Home  team's  win-loss  percentage 

Visiting  team's  win-loss  percentage 

1973 

1974 

1975 

1976 

1977 

Constant 

Equation  2— Dependent  variable:  The  ratio  of  '"no  shows"  to  total  tickets  sold  R-  equals 
0.41210;  F(10,31)  equals  2.17304:i 

Televised  games 

Temperature 

Precipitation 

Home  team's  divisional  standing 

Visiting  team's  divisional  standing 

1973 

1974 

1975 

1976 

1977 

Constant 

Equation  3 — Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.33378;  F(9,32)  equals  1.78131:' 

Televised  games 

Temperature 

Precipitation 

Home  win-loss  percentage  times  vistor's  win-loss  percentage 

1973 - 

1974 

1975 

1376 

1977 - 

Constant 


0.  C0679 

0.028 

-.00270 

17.875 

.  03176 

.887 

-.03026 

.085 

-.09162 

2.541 

. 05879 

1.190 

.  10501 

i  4.  352 

.07161 

1.893 

.02516 

.252 

.  05398 

1.108 

.21637  .... 

. 01964 

.256 

-.00261 

18.038 

. 03691 

1.301 

.02218 

1.926 

.  02698 

i  4.  962 

. 05835 

1.653 

. 10363 

•4.775 

.08167 

3.111 

.05170 

1.151 

. 07440 

2.349 

.01486  .... 

. 00874 

.046 

-.00261 

'7.315 

.03-' 20 

.999 

-.11360 

1.241 

.04168 

.740 

. 09323 

3.997 

.07350 

2.260 

.  02964 

.401 

. 05300 

1.108 

.18108  .... 

See  footnotes  at  end  of  table. 


RESULTS  OF  THE  REGRESSION  ANALYSES  OF  DALLAS  "NO  SHOWS  ":  1972  77 


Independent  variables 

Regression 

coeftic  ents 

F  values 

Equation  1— Oependent  variable:  The  ratio  of  "no  shows    to  total  tickets  sold  R  equals 
0.535.1 '                        ils  3.74326  > 

Tele,  sel  g*me; 

0  05736 
-.00058 
-.00448 
-.15054 
-.07518 
-.02585 
-.01137 

>  9  844 

Temper  •' 

2  612 

I 

091 

••^am  s  win-loss  percentage 

'6  667 

. 

>  9  008 

1973 

2  205 

197: 

283 

197t 

197t 

-  02455 
.22305  ... 

.04120 
-.00062 
-.00524 

.01089 

.01015 
-.02569 

Constant 

Equation  2  -Dependent  variable:  The  ratio  of  "no  shows    to  total  tickets  sold  R  equals 
0.44225    F(8.  26)  equals  2.57696: ' 
Televised  games   . 

»5  453 

Tempt 

' 

Precipitat  on 

107 

Home  team  s  divisional  standing 
Visiting  team's  divisional  standing 

1.374 
I  4  213 

1973    .      

2  MO 

1974                                    

197b 

.00945 

271 

1977                            

-.03725 
.03742  ... 

. 04940 
-.00065 
-.00158 
-.09452 

-.01974 
.01232 

.01417 

'  3  734 

Constant  .. 

Equation  3-Dependent  variable:  The  ratio  of  "no  shows'"  to  total  tickets  sold  R-  equals 
.49403    F(8.  25)  equals  3.17333:' 
Televised  games 

17  271 

Temperature                                                       

2.867 

Precipitation 

.010 

Home  win-loss  percentage  times  visitor  s  win-loss  percentage. 

17.289 

1973            . 

.881 

1974...    

.310 

1975    

.  521 

1977            . 

2.533 

Constant 

RESULTS  OF  THE  REGRESSION  ANALYSES  OF  DENVER  "NO  SHOWS":  1972-77 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R1  equals 
0.72053:  F(9.32)  equals  9.16679:  i 

Teleisei"  gimes.    . 

0.01013 

-.00210 

.05751 

-.09059 

-.02878 

.02951 

.00706 

-.01335 

0.  153 

Temperature     .                                                                  .. 

'36  897 

Precipitn'ion                          

i  6.  778 

Home  team  s  win-hss  percentage  

Visiting  team's  win-loss  percentage                                                                 

1.857 
1.720 

1973         

2.227 

1974                                                                               

.120 

1975                     

.426 

1976 » 

1977 

.03354 
.18861   .... 

Constant 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows'"  to  total  tickets  sold  R'  equals 
0.75720:  F(9.32)  equals  11.08822:' 
Televised  games                      - 

.03172 
-.00222 
.05275 
.02748 
.OC712 
. 03878 
.01355 
-.01310 

1.260 

U4.416 

Precip'tat'rn                                                                  

■6.886 

Home  team  s  divisional  standing 

15.055 

Visiting  team's  divisional  standing 

3.166 

1973 

'4.571 

1974 

.509 

1975 

.459 

1976* 

1977 

.03107 
.03060  .... 

2.163 

Constant 

Equation  3— Oependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R>  equals 
0.70292:  F(8.33)  equals  9.75997:  ' 

.05913 
-.05467 

. 03295 

.00839 
-.00897 

.00545 

.01380 

.149^8  .... 

17 

'7.316 

3.110 

1973 

2.781 

1974 

.168 

1975 

.207 

1976 

.077 

1977                                                                                                                      

.430 

See  footnotes  at  end  of  table. 
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RESULTS  OF  THE  REGRESSION  ANALYSES  OF  DETROIT  "NO  SHOWS"  1972-77 


Independent  variables 


Regression 
coefficients 


F  values 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.48094;  F(10,31)  equals  2.87329:1 

Televised  games. 

Temperature 

Precipitation 

Home  team's  win-loss  percentage.. 

Visiting  teams'  win-loss  percentage 

1973 


1974. 
1975. 
1976. 


1977 

Constant. 

Equation  2— Dependent  variable:  The  ratio  of 
0.47549;  F(9,  32)  equals  3.22330:  ■ 

Televised  games 

Temperature 

Preci  pitation 

Home  team's  divisional  standing 

Visiting  team's  divisional  standing. 

1973 


'no  shows"  to  total  tickets  sold  R- 


1974.. 
1975.. 
1976  *. 


-0.  00939 

-. 00041 

. 04854 

-.04779 

-.03120 

.01671 

.01058 

.07202 

. 00746 

-.00010 

.11164 


01033 
00046 
05086 
00391 
00663 
00911 
00664 
06948 


1977 

Constant 

Equation  3 — Dependent  variables:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.47126;  F(8,  33)  equals  3.67651: » 

Televised  games 

Temperature 

Precipitation 

Home  won-loss  percentage  times  visitor's  win-loss  percentage 

1973 


1974 

1975 

1976 

1977-'.... 
Constant. 


00251 
05247 


. 01000 
. 00040 
. 04889 
. 05657 
.01233 
.01145 
.07305 
00473 


0.191 
.774 

9.092 
.686 
.992 
.405 
.190 

8.861 
.037 

0. 


.257 
.953 

i  9.772 
.088 
1.294 
.159 
.059 

i  9.  390 


014 


.234 
.779 

i  9.  758 
1.038 
.365 
.314 

i  12.821 
.050 


08714 


RESULTS  OF  THE  REGRESSION  ANALYSIS  OF  GREEN  BAY  "NO  SHOWS":  1972-77 


Equation  1.— Dependent  variable:  The  ratio  of  "no  shows' 
0.47017;  F(9,32)  equals  3.15519:i 

Televised  games-... 

Temperature 

Precipitation 

Home  team's  win-loss  percentage 

Visiting  team's  win-loss  percentage 

1973... 


to  total  tickets  sold  R2  equals 


1974. 
1975. 
1976. 


1977... 

Constant 

Equation  2. — Dependent  variable:  The  ratio  of 
0.43028;  F(9,32)  equals  2.68529 :> 

Televised  games 

Temperature 

Precipitation 

Home  team's  divisional  standing. 

Visiting  team's  divisional  standing 

1973... 


'no  shows"  to  total  tickets  sold  R2  equals 


1974.. 
1975.. 
19762. 


-0.00159 

112.085 

. 00963 

.204 

-.03268 

.301 

-.05769 

2.421 

. 06055 

i  4. 890 

.03910 

1.650 

. 02582 

.740 

.01654 

.281 

. 03890 

2.074 

.13067  .... 

. 00491 

.025 

-.00164 

U2.112 

.01300 

.343 

-.00318 

.113 

. 00350 

.265 

.05285 

3.728 

.02016 

.480 

. 00638 

.047 

.03632 

1.694 

.09769  .  . 

-.00163 

i  12.349 

.01231 

.328 

-.05056 

.733 

.  052-6 

3.850 

. 03043 

1.014 

.01914 

.424 

. 00839 

.084 

.03 '62 

1.623 

.10850  .... 

1977 

Constant. 

Equation  3.— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.43529;  F(8,33)  equals  3.17964 :i 

Televised  games2 

Temperature.. 

Precipitation 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

1973 


1974 

1975 

1976    ... 

1977 

Constant. 


See  footnotes  at  end  of  table. 
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RESULTS  OF  THE  REGRESSION  ANALYSES  OF  HOUSTON  "NO  SHOWS'1:  1972-77 


Independent  variables 

•  '.sion 
coefficients 

F  values 

Equation  1— Dependent  variable:  The  ratio  ol  ' 
0.68149.  F(10.  31)  equals  6.63288    ' 
ed  games.. 

'no  shows "  to  total  tickets  sold  R>  equals 

0.01074 
-.00325 

-.04801 

-.02145 
-.05830 
-.11086 
-.08903 
-.14370 

-.0*22 

.56899   . 

-.03948 
-.00261 

0  097 

Tempeiature 

»  20  026 

Precipitil  mi 

1  969 

Home  teams's  win-loss  percentage 

>  17  500 

Visiting  teams's  win-loss  percentage 

267 

1973 

2  709 

1974 

»  7  495 

1975 

2  943 

i  9.  623 

1977 

1.742 

Constant 

-Dependent  va;iable:  The  ratio  of  ' 
0.5471                                      9526:  • 
Telewsed  games. 

'no  show                       ketl  sol  1  R*  equals 

1.481 

Temperature 

'  11.  112 

Precipitation  - 

Home  teams's  divisional  standm.- 

.  02081 

.00712 
-.07509 
-.03939 

.05010 
-. 03858 
-.02514 

.25078  .... 

2   157 

Visitmg  team's  divisional  standing. 

.553 

1973 

4   133 

1974 

963 

1975 

1.543 

1976 

900 

1977 

.418 

Constant  .   . 

Equation  3— Oependent  va< table:  The  ratio  of  ' 
0.55175:  T(8,  33)  equals  5.07756: 

'no  shows"  to  total  tickets  scld  R>  equals 

Temperature                      

-.00313 
-.02307 
-.17837 
-.05768 
-.03726 

. 03502 
-.04411 
-.02586 

.40457  . 

"  14.373 

.439 

Home  win-loss  percentage  times  visitor's  win-loss  oercentace 

•6.163 

1.990 

1974 

.921 

.699 
1.127 

1976 

.426 

Constant 

RFSULTS  OF  THE  REGRESSION  ANALYSES  OF  KANSAS  CITY  "NO  SHOWS":  1972  77 

Equation  1— Dependent  variable:  The  ratio  of 
0.59448;  F(10. 31)  equals  4  54446' ' 
Televised  games 

"no  shows"  to  total  tickets  sold  R- equals 

-0.22289 

-.00389 

.03122 

-.27606 

-.01315 

-.01820 

.09810 

.32847 

.05153 

-.00765 

.42812  . 

-.22461 

-.00401 

.  06580 

.  02686 

-.00914 

-.01368 

. 06963 

. 30483 

.02313 

3.630 

Temperature 

i  14.211 

Precipitation 

.322 

Home  team's  win-loss  percentage 

2.583 

Visiting  team's  win-loss  percent 

.042 

1973  .                                          

.106 

1974 

1.941 

1975    . 

•7.551 

1976 

.466 

1977      

.017 

Constant 

0.57143.  FC9.32)  equals  4.74073:  ' 

"no  shows"  to  total  tickets  sold  R-  equals 

3.523 

i  13.222 

1.464 

Home  team'-;  division  <\  standing 

.660 
.495 

1973 

.054 

1974 

.862 

1975 

t  6. 163 

1976 

.058 

1977  > 

Constant 

.2594 

-.225Q5 
-.00424 

.05558 
-.01591 
-.02460 

.04S88 

-.02630 
.  02799 
.34914   .... 

Equation  3     Dependent  van  >ble    The  ratio  of 
0  56019:  FC9.32)  equals  4  52883:' 

"no  shows"  to  totil  tickets  sold  R  equals 

1  16.785 

1.041 

Home  win-loss  percentile  t;mes  visitor  s 
1973 

win-loss 

.015 

.187 

1974 

.504 

1975 

•  5.  298 

197^ 

.183 

1977 

.249 

See  footnotes  at  end  of  table. 


RESULTS  OF  THE  REGRESSION  ANALYSES  OF  LOS  ANGELES  "NO  SHOWS":  1972-1977 


Independent  variables 


Regression 
coefficients 


F  values 


'11.469 
1.546 
2.302 
2.034 
3.702 
.191 
2.078 
16.752 
3.313 
2.473 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.60453:  F(10,  31)  equals  4.73878:  i 

Televised  games 0. 10674 

Temperature —.00104 

Precipitation .05343 

Home  team's  win-loss  percentage —.09818 

Visiting  team's  win-loss  percentage _.    ...     .  —.07040 

1973 -.01037 

1974 : -.03353 

1975 -.06105 

1976 -.04695 

1977 -.03813 

Constant .28454 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-'  equals 
0.56874;  F(10,  31)  equals  4.08832: ' 

Televised  games .09221 

Temperature —.00120 

Precipitation .05227 

Home  team's  divisional  standing .02140 

Visiting  team's  divisional  standing .01003 

1973 -.00421 

1974 -.01913 

1975 -.06955 

1976 -.04178 

1977 -.02090 

Constant .13395 

Lquation  3 — Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.58232;  F(9,  32)  equals  4.95704: 1 

Televised  games .  10793 

Temperature —.00107 

Precipitation .05011 

Home  win-loss  percentage  times  visitor's  win-loss  percentage —.09941 

1973 -.01330 

1974 -.03152 

1975 -.05265 

1976 -.04040 

1977 -.03274 

Constant .21463 


10.  046 

1.866 

2.075 

2.492 

2.335 

.030 

.586 

1  8.  297 

2.815 

.716 


1 13. 094 

1.597 

2.046 

1  5. 440 

.325 

1.824 

1  6.  949 

3.031 

1.847 


RESULTS  OF  THE  REGRESSION  ANALYSES  OF  MIAMI  "NO  SHOWS":  1972-77 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2 equals 
0.73024;  F(10,  31)  equals  8.39186: 1 

Televised  games 

Temperature... 

Precipitation 

Home  team's  win-loss  percentage 

Visiting  team's  win-loss  percentage 

1973 


1974. 
1975. 
1976. 


1977... 

Constant 

Equation  2— Deoendent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.65569 ;  F(10,  31)  equals  5.90361 : 1 

Televised  games 

Temperature. 

Precipitation 

Home  team's  divisional  standing 

Visiting  team's  divisional  standing 

1973 


1974. 
1975. 
1976. 


1977 

Constant. 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.70425:  F(8,  33)  equals  9.82273: 1 

Televised  g^mes - - - 

Temnerature 

Precipitation 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

1973 


1974-.. . 
1975.... 
1976.... 
1977.... 
Constant, 


0. 08382 

1 6.  608 

-.00364 

» 11.067 

.04763 

4.110 

. 02940 

.119 

-.16060 

U7.742 

-.05715 

2.981 

-.02598 

.565 

-.0C847 

.028 

-.  12450 

16.980 

-.04026 

1.600 

.47501  ... 

.05409 

2.149 

-.00337 

17.101 

.05147 

3.888 

-.01316 

.766 

.01896 

1  7.  068 

-.06981 

3.753 

-.00999 

.079 

. 02922 

.175 

-.11685 

19.403 

-.03831 

1.394 

.36719  ... 

.08322 

•  7.677 

-.00331 

19.229 

. 03966 

3.103 

-.18464 

U4.356 

-.C2764 

1.250 

.03515 

1.131 

-.06993 

17.751 

-.01425 

.362 

.43286  .... 

See  footnotes  at  end  of  table. 
35-9S9— 7S 5 


RESULTS  OF  THE  REGRESSION  ANALYSES  OF  MINNESOTA  "NO  SHOWS":  1972  77 


Independent  \  i 


coefficients 


F  values 


Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  Ri  equals 
Is  10.63659:' 


Equation  1 
0.74947; 

Honv-  -  <;s  percentage. 


1974... 


0.02193 


-.00792 


l]  F(8, 

mes. . . . 
Temper. stura 

Prec  . 

5  divisional  standing  . 
•is  divisional  stin  I  rig 




le:  The  ratio  of  "no  shows"  to  total  tickets  sold  R3  equals 
uals  12.07555:' 


.or*n 
.08959 


.02062 
00303 


1975.. 
1976 ». 
1977.. 


00708 

09977 


]  -Dependent  variat '  '  "no  shows"  to  total  tickets  sold  R?  equals 

0.74859:  F(7,34)  equals  14.46219:  > 

Televised  games 

Temperature .. 

Precipitat    n  -     

Home  win-loss  percentage  times  visitor's  win-loss  percentare. 
1973  ». 


,01003 
06367 


.02112 
.00116 

.02041 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R3  equals 
0.71278:  F(10.31)  equals  7.69311:  • 

Televised  games 

Temperature 

Precipitation 

Home  team's  win-loss  percentage 

loss  percentage 

1975 


1974. 
1965. 
1976. 


1977 

Constant. 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R»  equals 
0.65187:  FC9.32)  equals  6.65783:' 

Televised  games 

Temperature 

Precipitation 

team's  divisional  standing 

i  team's  divisional  standing 




1974.. 
1975  J. 
1976.. 


0.  0049? 

-.00039 
. 08496 

-. 06022 

-.02734 
.00162 
. 05805 

-.01134 
.02914 
. 00908 
.07312 


. 00340 

, 09009 
00550 

05533 


1977 

Constant 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R»  equals 
13)  equals  8.74213:' 

led  games 

Temperature 

Pre; ip i ' 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 


1973. 
Constant. 


.03543 
. 00570 
.01618 


.00349 


.C499 


•4.915 
141.388 

.420 
.587 


.753 


'4.356 

'47.594 

«  16.238 

.067 

1.206 


.623 
1.059 


1.213 


*  6. 660 

•45.353 
•  15.483 


1974 

""   8P0 

1975 



-.00875 

930 

1976  ^ 

1977 

. 00890 

1  026 

Constant 

.07927 

RESULTS  OF  THE  REGRESSION  ANALYSES  OF  NEW  ENGLAND 

"NO  SHOWS":  1972-77 

0.219 

1.963 

•31.101 

'6.604 

3.125 

.013 

•17.374 

.566 

•4.606 

.464 


.093 

?.  193 

29.  857 

.029 

.511 

17.023 


'8.043 
.197 


I 

•33.478 

i  4.  960 

•18.065 


•  8. 969 
.273 


See  footnotes  at  end  of  table. 


61 


RESULTS  OF  THE  REGRESSION  ANALYSES  OF  NEW  ORLEANS  "NO  SHOWS":  1972-77 


Independent  variables 

Regression 
coefficients 

F  values 

Equation  1— Dependent  variable;  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.41323;  F(7,  27)  equals  2.71638:  i 
Televised  games2 ,. 

Temperature _      . 

-0.00257 

16.251 

Precipitation2 ....                           ....          ...     . 

Home  team's  win-loss  percentage.  

-.22635 

2.551 

Visiting  team's  win-loss  percentage2 

1973 

. 06948 
.05234 
.02914 

2.899 

1974 

1.556 

1975 

.542 

1376  2 

1977 

-.01354 
.34335 

.125 

Constant               .  . 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.36904 ;  F(7,  27)  equals  2.25601 : » 
Televised  games2 

Temperature . 

-.00244 

•  5.111 

Precipitation2 

Home  team's  divisional  standing 

Visiting  team's  divisional  standing 

1973 

-.01016 
. 00864 
. 08338 
. 02202 
. 02527 

.227 

.447 

4.008 

1974 

.287 

1975 

.326 

1976 2 

1977 

-.02357 
.29697  

.301 

Constant.  ... 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.39051;  F(7,  27)  equals  2.47129:1 
Televised  games2 _.  .  ...               

Temperature . 

-.00230 
. 00941 

-.18873 
.07657 
.04557 
.02642 

M.959 

Precipitation  .... 

.028 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

1.449 

1973 

3.488 

1974 

1.156 

1975 

.431 

1976  2 

1977 

-.02424 
.29629  

.372 

Constant.      .      

RESULTS  OF  THE  REGRESSION  ANALYSES  OF  NEW  YORK  GIANTS  "NO  SHOWS":  1972-77 

Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.56094;  F(10,31)  equals  3.96059: « 
Televised  games 

0.  04994 
-. 00330 

.  15441 
-. 14973 
-.  10639 

.  19330 

.21375 

. 13265 

.  14469 

.  09483 

.21730  

.  02950 

-. 00341 

.  14039 

1.100 

Temperature... .  ...  .  .. 

i  10.  475 

Precipitation 

i  17.410 

Home  team's  win-loss  percentage 

Visiting  team's  win-loss  percentage 

1973 

1.198 
i  5.088 
•7.493 

1974 

18.992 

1975 

i  4. 162 

1976. 

2.428 

1977 

2.524 

Constant 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.52233:  F(9.32)  equals  3.88791:i 
Televised  games 

.380 

Temperature 

i  11.362 

Precipitation  ..     .  

i  14.372 

Home  team's  divisional  standing2 

Visiting  team's  divisional  standing 

.01931 
.  14451 
.  18548 
.  09200 
.  06623 
.  07049 
.12210 

.  04306 
-.00340 

.  16896 
-. 32824 

.20160 

.21854 

.  13083 

.15615 

.  10492 

.16773 

2.984 

1973 

15.912 

1974 

i  7.  181 

1975 

3.304 

1976 

.954 

1977 

1.996 

Constant.. ..  . 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-'  equals 
0.58005;  F(9,32)  equals  4.91105:  i 

.907 

Temperature 

i  13.242 

Precipitation...                                            .  

121.303 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

1973 

•7.793 
i  11.240 

1974 

i  10.  860 

1975 

'  6.  986 

1975 

i  4.  563 

1977 

i  4.  486 

Constant 

See  footnotes  at  end  of  table. 
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RESULTS  OF  THE  REGRESSION  ANALYSES  OF  NEW  YORK  JETS  "NO  SHOWS" 


Independent  variables 


Regression 
coefficients 


F  values 


0.709 

18.545 

•  7.267 

.072 

.556 
.746 

.478 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R3  equals 
..lis  3.17875: « 

Tele.ised  games 0.04161 

Te                                                          - 

Prev  

a  team's  win-loss  percentage — 

team's  win-loss  pe:                     —.00613 

1973.. -.04295 

-.04899 

-.08954 

1976.. 

1977 

Constant..                                                                     .40387 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows'"  to  total  tickets  sold  R-  equals 
0.52155:  FO0.30)  equals  3.. 

Televised  > .. .03258 

itura -.00571 

Precipitation .095^1 

Home  toam's  divisional  standing —.02417 

Visiting  team's  divisional  standing -.00249 

-.04958 

197 1 -.05218 

197^ 

-.14225 

1977 -.04914 

Constant..  .56053 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.51406;  F(9,31)  equals  3.64373: ' 

Televised  games .03922 

Temperature -.00571 

Precipitation .10081 

Hom6  win-loss  percentage  times  visitor's  win-loss  percentage —.03073 

1973 -.04641 

1974 -.04925 

1975 -.09040 

1976 -.08079 

1977 -.04264 

Constant .45363 


.517 

18.994 

I  6.  570 

.512 

.049 

.819 

.866 

2.542 

2.397 

.937 


.720 

19.481 

I  7. 626 

.057 

.731 

.797 

2.306 

2.054 

.735 


RESULTS  OF  THE  REGRESSION  ANALYSES  OF  OAKLAND  "NO  SHOWS":  1972-77 


Equaton  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R;  equals 
0.68179;  F(10.31)  equals  6.64214:  > 

Televsed  games... 

Temperature. - 

Precip  tation ..- 

Home  team's  win-loss  percentage 

Visiting  team's  win-loss  percentage 

1973 

1974 

1975 

1976 

1977 

Constant.. 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R- equals 
0.68479;  F(10,31)  equals  6.73482: ■ 

Televised  games 

Temperature - 

Precipitation 

Home  team's  divisional  standing 

,  team's  divisional  standing 



1974 

1975 

1976 

1977 

Constant 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.65353;  F(9,32)  equals  6.70658: ' 

Televised  games - 

Temperature _ 

Precipitation      

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

1973 

1974 

1975 

1976 

1977 

Constant 


0. 03395 

U.L67 

-.00133 

1.928 

.07763 

"  24.  883 

-.13181 

2.457 

-. 05266 

i  4.  938 

. 

1.78/ 

.04039 

'4.173 

. 00778 

.077 

-.00931 

.081 

.00636 

.122 

.22277  .... 

.03769 

1  5.  454 

-.  00094 

.923 

.  05900 

Ml.  812 

.02817 

4.026 

. 00968 

I  4.  454 

.04481 

'  5.  637 

.04444 

i  5. 480 

.02998 

2.416 

.02166 

.715 

-.00769 

.155 

.00423  .... 

.03789 

'5.178 

-.00150 

2.351 

.07726 

"23.541 

-.07040 

■6.231 

.04222 

'4.512 

. 04696 

'  5.  755 

. 03094 

2.455 

.01449 

.297 

.  00970 

.272 

.11784  .... 

See  footnotes  at  end  of  table. 
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RESULTS  OF  THE  REGRESSION  ANALYSES  OF  PHILADELPHIA  "NO  SHOWS":  1972-77 


Independent  variables 


Regression 
coefficients 


F  values 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.68858;  F(10,31)  equals  6.85442:  « 

Televised  games 

Temperature 

Precipitation. 

Home  team's  win-loss  percentage 

Visiting  team's  win-loss  percentage 

1973 

1974 

1975 

1976 

1977 

Constant 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.65725;  F(10,31)  equals  5.94438: » 

Televised  games 

Temperature 

Precipitation 

Home  team's  divisional  standing 

Visiting  team's  divisional  standing 

1973 

1974 

1975 

1976 

1977 

Constant. 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.66119;  F(9,32)  equals  6.93882:i 

Televised  games 

Temperature 

Precipitation 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

1973 

1974 

1975 

1976 

1977 

Constant 


-0.09530 

1.133 

-.00577 

i  25.578 

. 16956 

»  19.447 

-.12378 

.825 

-.17806 

i  6. 250 

.01892 

.124 

-.04616 

.670 

-. 04594 

.730 

-. 18455 

3.363 

-. 06054 

.575 

.64363  .... 

-. 14092 

2.324 

-.00571 

'22.295 

. 16805 

i  16.  937 

.01126 

.209 

.02157 

3.072 

. 02404 

.176 

-. 04090 

.494 

-. 02893 

.268 

-.20652 

3.605 

-.07172 

.709 

.43383  .... 

-.11607 

1.585 

-.00557 

i  23.  293 

. 17306 

U9.257 

-.35174 

3.585 

.00713 

.016 

-.03570 

.444 

-.03846 

.485 

-. 20696 

4.083 

-. 05708 

.484 

.57369  .... 

RESULTS  OF  THE  REGRESSION  ANALYSES  OF  PITTSBURGH  "NO  SHOWS":  1972-77 


Equation  1— Dependent  variable:  The  ratio  of  ;;no  shows"  to  total  tickets  sold  R2  equals 
0.60205;  F(10,  32)  equals  4.84119: » 

Televised  games. 

Temperature... 

Precipitation 

Home  team's  win-loss  percentage. 

Visiting  team's  win-loss  percentage 

1973 


1974 

1975 

1976... 

1977 

Constant 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.54615 ;  F(9,  33)  equals  4.41242 :  i 

Televised  games2.. _ 

Temperature 

Precipitation 

Home  team's  divisional  standing.. 

Visiting  team's  divisional  standing _. 

1973 


1974. 
1975. 
1976. 


1977 

Constant 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.57435;  F(9,  33)  equals  4.94759:1 

Televised  games 

Temperature 

Precipitation 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

1973 


1974 

1975 

1976.... 
1977.... 
Constant. 


0.01080 

0.074 

-.00121 

110.201 

. 04326 

18.991 

-.09475 

3.754 

-.07486 

17.886 

.04291 

2.423 

. 04624 

M.258 

.05379 

i  4. 730 

.01256 

.073 

.  02041 

.965 

.16702  

-.00137 

'12.136 

.  03802 

i  6.  499 

. 00405 

.227 

.01363 

16.095 

.01191 

.295 

. 03436 

2.433 

. 03080 

1.753 

-. 00364 

.024 

.01988 

.679 

. 05480 

. 00546 

.019 

-.00116 

19.073 

.  04004 

17.739 

-.10673 

18.861 

.02964 

1.583 

.03749 

3.403 

.04194 

3.973 

.00218 

.002 

.01611 

.592 

.11151  .... 

See  footnotes  at  end  of  table. 


RESULTS  OF  THE  REGRESSION  ANALYSES  OF  ST.  LOUIS  "NO  SHOWS":  1972-77 


Independent  I  i 


Regression 
coefficients 


F  values 


: endent  variable  The  ret'0  of 
0.65185.  F(9.32)  equals  6.65722:' 
ed  games. . 

"no  shows' 

'  to  total  tickets  sold  R- equals 

0.02388 
-. 00263 
.06458 
-.05929 
-.08062 

0.910 

1  32  786 

Preci  1  ll 

1.500 

Home  team                            •  -itase 

1.215 

Visiting  team's  wm-k>ss  percentage   . 
1973  ~ 

'  5.  407 

1974 

-.00266 
.00479 
.02164 
.00643 
.26071   .... 

.00847 
-.00254 
. 08483 
.00694 
.00961 
.01018 
.00437 
.01854 
.03545 
.02700 
.13240  .... 

.02655 
-.00265 

.06016 
-.12254 

.013 

1975 

.038 

1976 

.601 

1977 

.060 

Constant 

Equation  2— Dependent  variable :  The  ratio  of  ' 
0.62346:  F(10.31)  equals  5.13285:  > 
Televised  games. . 

'no  shows' 

to  total  tickets  sold  R?  equals 

.  141 

I  25.637 

Precip'tat'on 

2.367 

Home  team  s  divisional  standing 

.480 

Visiting  team's  divisional  standing. . . . 
1973                                                

2.366 
.  149 

1974 

.025 

1975 

.398 

1976                        

1.165 

1977            

.90* 

Constant  .. 

Equation  3— Dependent  variable:  The  ratio  of  ' 
0.64527:  F(8,33)  equals  7.50360:  ' 
Televised  games  

'no  shows" 

to  total  tickets  sold  R-  equals 

1.296 

I  34.  568 

Precipitation      .   .    

1.299 

Home  win-loss  percentage  times  visitor's  v 

centage. 

'  5.  103 

1973  J 

-.00286 
. 00493 
.02152 
.00318 
.22170  .... 

.016 

1975 

.046 

1976 

.726 

1977 

.016 

RESULTS  OF  THE  REGRESSION  ANALYSES  OF  SAN  DIEGO  "NO  SHOWS":  1972  77 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.81822:  F(9,  32)  equals  16.00393:' 
Televised  games. _ 

0.  02079 

1.002 

Temperature-' 

Precipitation  .                                

.17425 
-.04343 
-.05621 

. 00846 

.00149 
-.00987 
-.01078 
-.01327 

.09266  ... 

.02911 
-.00036 
.17173 
.00906 
.00881 
.01404 

'  77,463 

Home  team's  win-loss  percentage      

'  4.942 

Visiting  team's  win-loss  percentage 

'  16,  702 

1973.. 

.525 

1974 

.019 

1975 

.757 

1976 

1.087 

1977    

1.619 

Constant  .    . 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R-  equals 
0.78395:  F(9,  32)  equals  12.90155:' 
Televised  games... 

1.352 

Temperature                                 .   ... 

.258 

Precipitation                                     

'  56.859 

Home  team's  division?!  standing  

2.858 

Visiting  team's-  divisional  standing 

•  10.616 

1973 

2.041 

1974-        . 

1975 

-.01020 
-.00999 
-.01962 
.02196  ... 

. 02958 
-.00026 

.17312 
-.08735 

.01405 

.  00298 
-.00668 
-.01033 
-.01224 

.08067  .... 

.966 

1976 

.905 

1977 

'  4.218 

Constant  . 

Equation  3— Dependent  variable   The  ratio  of  "no  shows"  to  total  tickets  sold  R"  equals 
0.76110;  F(9,  32)  equals  11.32736:' 
Televised  games  

1.344 

Temperature 

.130 

Precipitation 

'  52.710 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

'  7.  264 

1973 

1.137 

1974 

.057 

1975 

.263 

1976.... 

.685 

1977    ...     . 

1.095 

Constant 

See  footnotes  at  end  of  table. 
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RESULTS  OF  THE  REGRESSION  ANALYSES  OF  SAN   FRANCISCO  "NO  SHOWS":  1972-77 


Independent  variables 


Regression 
coefficients 


F  values 


Equation  1— Dependent  variable:  The  ratio  of 
0.67243;  F(9,  32)  equals  7.29865:  ■ 

Televised  games  - 

Temperature 

Precipitation 

Home  team's  win-loss  percentage 

Visiting  team's  win-loss  percentage 

1973 


'no  shows"  to  total  tickets  sold  R2  equals 


1974 

1975 

1976 

1977 

Constant , 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.70601;  F(10,  31)  equals  7.44441:i 

Televised  games 

Temperature 

Precipitation 

Home  team's  divisional  standing 

Visiting  team's  divisional  standing 

1973 


1974. 
1975. 
1976. 


1977 

Constant 

Equation  3— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.60874;  F(9,  32)  equals  5.53186:  i 

Televised  games 

Temperature 

Precipitation 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

1973 


1974 

1975 

1976 

1977 

Constant. 


-0.00054 

0.53O 

. 07886 

18.356 

-.05586 

1.312 

-.10702 

114.604 

. 04426 

2.738 

.05500 

i  4.  283 

.06579 

i  7.081 

-.05370 

i  4.581 

. 08074 

18.055 

.17195  .... 

. 00992 

.190 

-.00103 

2.039 

.05910 

i  4.819 

.01151 

2.004 

.02636 

i  20.945 

. 06336 

i  7.443 

. 06431 

i  7.424 

.05553 

i  4.  549 

-.04788 

4.048 

. 08722 

i  13. 166 

.02471  .... 

-.00591 

.056 

-.00045 

.305 

. 07796 

i  6.833 

.15421 

i  9.016 

.04216 

2.873 

.04601 

2.563 

.06351 

i  5.847 

-.05085 

3.569 

.07416 

i  9. 035 

.12660  .... 

RESULTS  OF  THE  REGRESSION  ANALYSES  OF  WASHINGTON  "NO  SHOWS":  1972-77 


Equation  1— Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R2  equals 
0.84716:  F(9r32)  equals  19.70716:  i 

Televised  games 

Temperature 

Precipitation 

Home  team's  win-loss  percentage 

Visiting  team's  win-loss  percentage 

1973 


1974.. 
1975.. 
1976  J. 


0.  03037 
-.00056 
. 08479 
.02592 
-.01359 
-.02087 
-. 02382 
-.02378 


i  7.  426 

i  7. 900 

185.951 

.457 

1.911 

'5.128 

i  6.  436 

16.438 


1977 

Constant 

Equation  2— Dependent  variable:  The  ratio  of  "no  shows' 
0.84521 ;  F(9,32)  equals  19.41436:  > 

Televised  games 

Temperature 

Precipitation 

Home  team's  divisional  standing 

Visiting  team's  divisional  standing 

1973 


to  tctal  tickets  sold  R3  equals 


1974.. 
1975.. 
19763. 


, 02844 
02425 


, 03804 
. 00056 
.08781 
00726 
00089 
.02256 
.02754 
.03249 


1977 

Constant 

Equation  3 — Dependent  variable:  The  ratio  of  "no  shows"  to  total  tickets  sold  R*  equals 
0.84537;  F(8,33)  equals  22.55178:  i 

Televised  games 

Temperature 

Precipitation 

Home  win-loss  percentage  times  visitor's  win-loss  percentage 

1973 


1974..... 
1975..... 

19763 

1977 

Constant. 


,03272 
04464 


. 02487 
. 00057 
.08362 
01914 
. 02079 
. 02407 
,02199 


19.471 


18.427 

"  7.  848 

i  80.  748 

1.307 

.227 

16.097 

•  1.  861 

i  7.  424 


i  12.  924 


i  6.  665 
'8.325 
i  87.  937 
1.882 
'5.220 
i  6.  709 
'  5.  902 


. 02986 
, 04685 


111.016 


1  Indicates  the  equation  or  independent  variable  is  significant  at  the  0.05  level  of  confidence. 
*  The  independent  variable  was  not  fcrced  into  the  equation  due  to  an  exceedingly  low  F  value. 


APPENDIX  B 

Statistical  Analysis  of  NFL  Season  Ticket  Sales  1970-77 

The  purpose  of  the  following  analysis  is  to  assess  the  impact  of  Public  Law 
93-107  on  NFL  season  ticket  sales.  The  League  has  consistently  maintained  that 
locally  televised  home  games  adversely  influence  demand  for  season  tickets 
because  fans  become  less  inclined  to  purchase  tickets  and  attend  games  when  the 
contests  are  televised  locally.  The  NFL's  assertion  can  be  evaluated  empirically. 
The  empirical  approach  taken  here,  including  the  model  described  below,  basically 
follows  the  approach  developed  for  the  Fourth  Annual  Report. 

THE   MODEL 

Demand  for  season  tickets  may  be  subject  to  a  number  of  considerations,  many 
of  which  cannot  be  quantified.  However,  some  of  the  factors  which  may  influence 
season  ticket  sales  (i.e.,  the  team's  performance  or  local  telecasts)  can  be  empiri- 
cally examined.  For  the  purposes  of  this  analysis,  season  ticket  sales  are  assumed 
to  be  influenced  by  the  following  factors: 

(1)  Locally  televised  games:  This  particular  variable  is  expressed  in  terms  of  the 
number  of  home  games  which  a  team  locally  televised  during  the  previous  season. 
If  the  NFL's  assertion  that  Public  Law  93-107  has  adversely  influenced  gate 
receipts,  season  ticket  sales  should  be  inversely  related  to  the  number  of  games 
locally  televised  during  the  previous  season.  That  is,  if  more  games  are  sold  out 
and  locally  televised  then  season  ticket  sales  should  decline,  all  other  things  being 
equal. 

(2)  Expected  team  performance:  It  is  also  reasonable  to  assume  that  demand 
for  season  tickets  will  be  sensitive  to  the  expected  quality  of  a  team's  performance. 
If  fans  believe  their  club  will  have  a  good  year,  season  tickets  sales  should  increase. 
Conversely,  if  the  fans  expect  a  poor  season,  season  ticket  sales  should  decline.  For 
the  purpose  of  this  analysis,  fans'  expectations  are  assumed  to  be  directly  cor- 
related with  the  club's  won-loss  record  for  the  previous  season. 

(3)  Ticket  prices  and  effective  household  buying  income:  Demand  for  an  NFL 
season  ticket,  like  most  other  commodities,  may  differ  depending  on  its  price  and 
the  ability  of  the  consumer  to  purchase  the  item.  Accordingly,  average  ticket 
prices  and  median  effective  household  buying  income  were  incorporated  into  the 
analysis  in  order  to  estimate  the  effect  of  changes  in  price  or  household  income  on 
demand  for  tickets.  Both  variables  were  adjusted  by  the  Consumer  Price  Index 
for  the  franchise  city  and  are,  accordingly,  expressed  in  real  terms.  If  expectations 
hold,  demand  for  tickets  should  be  inversely  related  to  their  price,  but  directly 
related  to  changes  in  household  income.  That  is,  if  prices  increase  fewer  people 
should  be  willing  to  purchase  tickets.  Conversely,  if  household  income  increases 
then  larger  numbers  of  fans  should  be  able  to  afford  tickets  and  demand  should 
increase. 

(4)  Population  of  the  home  team  territory:  It  is  also  reasonable  to  suppose  that 
demand  for  NFL  season  tickets  should  be  stronger  in  very  large  cities  than  in 
smaller  markets  because  there  are  more  potential  purchasers  for  every  available 
seat  in  larger  markets.  The  population  variable  is  expressed  in  this  analysis  as  the 
ratio  of  total  persons  in  the  Standard  Metropolitan  Statistical  Area  in  which  a 
team  plays  to  the  number  of  available  seats  in  the  stadium. 

(5)  Seasonal  variations:  Seasonal  variations  in  NFL  season  ticket  sales  were 
accounted  for  by  incorporating  variables  which  reflect  the  season  or  year  in  which 
tickets  were  soid.  Specification  of  seasonal  variables  is  advantageous  in  that  it 
permits  the  estimation  of  trends  in  sales,  when  all  other  factors  incorporated  in 
the  model  are  taken  into  account.  In  this  instance,  the  seasonal  variables  allow  an 
assessment  of  trends  in  season  ticket  sales  before  and  after  the  enactment  of 
Public  Law  93-107. 

(6)  Market  variations:  A  series  of  variables  were  also  specified  to  account  for 
variations  in  ticket  sales  which  are  peculiar  to  individual  NFL  markets  and  inde- 
pendent of  other  factors  incorporated  in  the  model.  This  is  advantageous  in  that 
it  reduces  the  probability  of  obtaining  biased  or  incorrect  estimates  of  the  effects 
of  other  variables  on  season  ticket  sales. 

The  variables  specified  in  the  model  are  by  no  means  indicative  of  all  factors 
which  influence  demand  for  NFL  season  tickets.  It  is  likely,  however,  that  factors 
under  consideration  are  responsible  for  a  large  proportion  of  the  variation  in  season 
ticket  sales  experienced  by  NFL  teams  between  1970  and  1977. 

(67) 
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It  shoi  noted  that  demand  for  NFL  -  <  ■  i  - . .  n  tick.' 

ratio  of  total  a  Id  by  individual  teams  to  the  stadium  capacity.  This 

riate  measure  of  demand  relative  t"  the  numl 
avails  the  purpose  of  tin-  analysi  .  sectional  'lata  on  ticket 

V  individual  teams  was  pooled  over  a  Beven-year  poriod.  The  coefficients, 
primarily  reflect  average  team  r  of  ticket  Bales  to  the  factors 

Uy,  ten  teams  (Denver,  Green  Bay,  Mini  \         Giants,1  Phila- 

i.  Pittsburgh.  Oakland,  3  attic,1  an. I  VVashini  luded 

the  analysis.  These  teams,  with  the  exception  "f  the  Giant  .  and 

Seattle  generally  Bell  all  or  nearly  all  available  tick,  t-  an. I,  accordingly,  have  ttoi 

been  adversely  affected  by  Public  Law  Q  ;   pi;.  Bj  i  Liminating  the  i 

an  be  focused  on  th  pts  may  nave  been  influenced 

L07. 

THE    ST  LTXBTTC  \t.   Tl  CHNIQ1   I 

Multivariate  regression  analysis  was  employed  to  measure  tl  which 

F  these  factors  influenci  les.  The  technique  permits  one  to 

ain  whether  and  to  what  extent  variations  In  ticket  sales  arc  influenced  by 

•  ail  of  variables  listed  above.  The  results  of  this  analysis  arc  reported  below. 

tin;  results 

The  findings  reported  in  the  following  tables  indicate  thai  demand  :' 
tickets  i-  primarily  determined  by  the  team's  peformance  as  reflected  i\-  its  won- 
loss  record  for  the  previous  season.  As  expected,  season  ticket  Bales  inc 
following  an  improvement  in  the  team'-  performance.  Conversely,  sales  fall  off 
when  team-  do  not  play  well.  None  of  this  is  particularly  surprising.  A  team's 
won-loss  record  at  Beasons'  end  shapes  fan  expectation  of  how  well  the  club  will 
play  in  the  subsequent  season.  Given  that  season  tickets  are  sold  well  in  advance 
of  t he  season,  it  i-  understandable  that  fan-  would  weigh  the  expected  performance 
of  a  dub  before  purchasing  a  ticket. 

The  results  also  indicate  that  season  ticket  Bales  in  genera]  were  higher  in  1071. 
and  L973thanin  L 970.  The  coefficients  of  the  variables  for  L974,  1975,  and 
were  negative  but   not   significantly  different   from  the   1970  coefficient1 
However,  that  result  in  itself  implies  a  decrease  in  Beason  ticket  -ales  from  the 
1971   7:;  period.  The  coefficient  for  P.)77  was  significant  and  negative,  indicating 
sason  ticket  .-ale- in  L 977  were  significantly  lower  than  in  1970.  These  results 
general  trend  in  decreasing  s<  aeon  ticket  Bales  Been  in  t  he  League  totals. 
On  the  other  hand,  the  coefficient  on  the  number  of  televised  games  in  the 
DTeviot  i  i-  also  significant,  but  positive.  Tin-  i-  counter  to  expectations 

based  on  the  arguments  of  the  NfFL  and  suggests  that  as  more  home  games  are  sold 
out  and  televised  in  one  Beason,  -ale-  of  Beason  tickets  will  increase  in  the  next 
season.  Although  this  may  at  first  glance  seem  to  contradict  the  implicati 
tlv  trend  found  in  the  year  variables,  the  contradiction  may  he  more  ap] 
than  real. 

vised  games  may  increi  mre  of  the  sport  and  may  heighten  the  in- 

•     •  some  viewers  in  a  way  that  encourages  them  to  buy  Beason  tickets.  It  is 

more  likely,  however,  that  the  significant  positive  coefficient  on  the  TV  game  vari- 

oes  not  reflect  a  direct  causal  relationship.  More  locally  televised  games 

reflect  more  72  hour  sellouts  which,  in  turn,  reflect  a  Beason  with  more  popular 

;     <  ..ill-  mean  that  some  people  who  wanted  ticket-;  were  not  akle  to 

get  them.  That  fact,  coupled  with  the  popularity  of  the  team  which  fan-  might 
expect  to  cany  over  to  next  Beason,  will  induce  more  people  to  buy  season  tickets. 
Thus,  i he  TV  variable  really  captures  the  effects  of  team  popularity  and  number  of 
sold  out  game-  on  subsequent  fan  behavior. 

Tlii-  argument    can   be   reconciled  with  the  genera]   downward   trend   in   - 

tie!;.. i  sales  following  tlte  1973  Beason.  The  number  of  additional  people  indu 

buy  Beason  ticket-  following  a  -•  a   on  with  more  TV  games  may  be  fewer  than  the 

number  who  decide  not  to  purchase  a  Beason  ticket.  This  effed  can  be  demonstrated 
by  the  coefficients  of  the  variables.  The  coefficient  for  P.)77  indicates  that  the 

expected  ratio  of  Beason  tickd   Bales  to  -tadium  Capacity,  other  factors  he1 
Btant,  would  he  8.3  percentage  points  below  what  it  was  in  1970.  <  'n  1 1 t  her  hand, 


laded  ixvauso  the  team  baa  played  Hums  ovei  the  period  of 

analysis:  New  York;  Now  Haven,  Conn.;  and  th  .ham  at  Meadowlands.  v 

would  Inject  unusual  "nolae"  Into  the  general  pattern  of  season  ticket  sales  over  time  and  make  the  analysis 
impaand  Seattle  were  expansion  teams  In  1976 and  therefore  able  for  only 

• 
j  la  the  logarithmic  version  of  th.'  model,  the  variable  representing  1978  was  just  significant. 
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each  locally  televised  home  game  in  the  previous  season  adds  1.5  percentage  points 
to  the  ratio  of  season  ticket  sales  to  stadium  capacity  above  what  the  ratio  would 
have  been  without  those  televised  games.  Therefore,  televised  games  in  1976  would 
only  offset  the  general  downward  trend  in  1977  if  at  least  six  more  games  were 
telecast  in  1976  than  in  1975.  Furthermore,  some  teams  that  televise  very  few 
games  may  be  losing  season  ticket  sales  faster  than  those  teams  that  gain  season 
ticket  sales  and  therefore  are  contributing  to  the  overall  downward  trend  reflected 
in  the  League  totals. 

A  variable  which  did  not  appear  to  be  significant  in  this  analysis  is  the  ratio  of 
population  to  stadium  capacity.  This  result  may  reflect  a  lack  of  independence 
between  variables.  Since  the  ratio  of  population  .to  stadium  capacity  seems  to  be 
associated  with  some  of  the  individual  team  variables.3  In  the  logarithmic 
version  of  the  model,  the  coefficient  on  this  variable  is  significant  and  positive,  a 
result  that  conforms  to  prior  expectations. 

Ticket  prices  and  consumers'  buying  income,  after  adjustment  for  inflation, 
do  not  appear  to  have  any  influence  on  season  ticket  sales.  This  suggests  that 
money  is  not,  in  general,  important  when  fans  make  decisions  to  purchase  season 
tickets  after  all  of  the  other  influencing  factors  are  considered. 

These  results  are  essentially  the  same  as  those  found  in  a  revised  analysis  for 
the  1970-76  period  and  reported  in  attachment  B  of  this  appendix.  Appendix  B 
of  the  Fourth  Annual  Report  contained  slightly  different  results  because  the  data 
for  the  N.  Y.  Giants,  believed  to  have  been  excluded,  was  inadvertantly  included. 
The  revised  results  reported  here  do  not  change  the  conclusions  regarding  the 
impact  of  Public  Law  93-107  on  season  ticket  sales  that  were  reached  in  the 
Fourth  Annual  Report. 

In  summary,  it  appears  that  Public  Law  93-107  has  had  some  negative  effect 
on  season  ticket  sales  for  those  teams  that  do  not  typically  sell  all  or  nearly  all 
of  their  available  tickets.  The  effect  is  mitigated  somewhat  when  the  teams  have 
a  good  year  and  sell  out  most  of  their  games. 

ATTACHMENT  A 
RESULTS  OF  SEASON  TICKETS  SALES  ANALYSIS 


Multiple  linear  regression 


Equation  1— Without  natural  Equation  2— With  natural  log 
log  on  selected  independent       on  selected  independent 
variables:  R=  =  .862;  variables:  R2=.864; 

F(29,H4)=24.570  «  F(29,114)=25.017  ' 


Regression 

Regression 

Functional  form 

coefficients 

F  value 

coefficients 

F  value 

Population  to  stadium  capacity 

0.00161 

3.226  . 

Ln  (population  to  stadium  capacity) 

0.10131 

i  5. 126 

Real  effective  household  buying  income. 

.00001 

.425  .. 

Ln  (real  effective  household  buying 

income) 

. 18050 

.778 

Real  weighted  average  ticket  prices     . . 

.02135 

1.673  . 

Ln  (real  weighted  average  ticket  pri 

ces) 

.11016 

1.615 

Won-loss  percent  in  previous  season   . 

.26815 

i  54.  294 
i  10.716 

.27390 
. 01495 

i  57.112 

Number  of  TV  home  games  in  previous  season 

.01534 

i  10.291 

1971. 

.05496 

17.555 

.  06258 

■7.157 

1972. 

.11661 

i  24.  459 

.11269 

i  23.  645 

1973. 

.13784 

129.770 

. 13452 

i  29.  569 

1974. 

.04266 

2.265 

. 04035 

2.134 

1975 

-.03016 

1.312 

-.03137 

1.463 

1976 

-.04461 

3.159 

-.04853 

13.962 

1977. 

-.08317 

i  9.  782 

-. 03874 

i  11.852 

Atlanta.. 

.03834 

.673 

-. 02023 

.157 

Baltimore 

-.08125 

2.161 
121.336 

-. 12502 
-. 19806 

U.871 

Buffalo. 

-.16811 

i  24.  756 

Chicago.  _ 

-.02265 

.043 
19.541 
i  10. 156 

-. 07399 
-. 19925 

.451 

Cincinnati. 

.12527 

3.128 

Cleveland 

-.14919 

i  14.  574 

Dallas 

-.29359 

M1.994 

-. 36393 

i  37.  627 

Detroit 

-.13097 

3. 425 

-.21289 

i  5.  844 

Houston,.. 

-.13507 

i?;6U 

-. 20887 

i  10.527 

Kansas  City       

. 03647 

:772 
i  15.604 

. 00805 
-. 35980 

.034 

Los  Angeles 

-.28501 

U6.410 

Miami.   ...  

-.08314 

15.603 

-. 10933 

17.905 

New  England 

-.07114 

1.514 
.041 
.003 

-. 14944 
-. 03464 
-.07103 

3.699 

New  York  Jets 

-.02898 

.085 

St.  Louis 

.00426 

1.114 

San  Diego... 

-.11349 

i  8.  692 

-. 16622 

i  11.133 

San  Francisco 

-.05582 
.26051  .. 

.953 

-. 13642 
-1.57697  .... 

3.182 

Constant 

1  Indicates  the  regression  coefficient  is 

significant  at  the  0.05  leval  of  conf 

fence. 

3  When  two  or  more  individual  independent  varh  ited  in  some  w  the  estimation 

procedure  may  not  be  able  to  sort  out  the  individual  effects.  The  r  ie  insignificant  coefficients 

when,  in  reality,  the  variables  do  have  a  significant  effect  on  the  dependent  variable. 
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ATTACHMENT  B 
REVISED  RESULTS  OF  SEASON  TICKETS  SALES  ANALYSIS  FROM  THE  4TH  REPORT 


Multiple  linear  regression 


I  natural  Equation  2— With  nat 

log  on  selected  mdenendent  on  selected  indepe* 
variables:  R'-.860; 

F(2c5.97)    21.385  »  •')-21.706« 


Regression 

Regression 

Functional  lorm 

coefficients 

F  value 

coefficients 

F  valua 

Population  to  stadium 

capacity 
stadium  caoacit.) 

0.  00092 

0.801  . 

>;>ul.ition  to 

0.06805 

1.919 

.  ug  income 

.00002 

.819  . 

household  buying  income) 

. 25298 

1.201 

■ 

. 00936 

.223 

Ln  (real  weighted 

average  ticket  : 

.01972 

Won-loss  percentage  i 

n  previous  season 

.27015 

'  48.  680 

.27469 

i  50  444 

Number  of  TV  home  games  in  Drevious  season. . . 

.01082 

•  4.551 

01063 

>  4  441 

1971  .. 

.06398 

1  7.193 

.06242 

'  7.014 

19'     .. 

.11572 

'23.761 

.11339 

'23.672 

.13553 

'  27.  275 

.13375 

'  28.  144 

.01875 

2.747 

.01815 

2.876 

1975... 

-.02159 

.657 

-.02145 

.662 

-.04367 

2.875 

-.01518 

3.376 

Atlanta.     . 

.05553 

1.430 

.01421 

.061 

Baltimore 

-.03960 

.727 

-. 08825 

1  907 

Buffalo 

-.15302 

•  14.280 

-.17823 

'  15.111 

Chicago  . 

.04143 

.121 

-.01308 

.012 

Cincinnati 

.  1755 

'9.977 
'  8.  934 

. 10978 
-.  19094 

'  4  243 

CKeLnd 

-.15288 

'  11.359 

Dallas 

-.30138 

'  35.  944 

-.35070 

'  28.  322 

Detroit 

-.09538 

1.529 

-.16221 

2.760 

Houston  ... 

-.12996 

'  6.  686 

-. 18654 

'  6.  840 

Kansas  C:ty..    . 

.04775 

1.096 

.02437 

.250 

Los  Angeles.. 

-.  26 185 

'  11.755 

-.32970 

•  11.737 

Miami 

-.08042 

3.864 
.305 

-.09628 
-.09917 

'  4  922 

New  England 

-.03633 

1.272 

New  York  Jets 

.07750 

.215 
.161 

.01575 
-. 03666 

115 

St.  Louis 

.02182 

.233 

San  Diego... 

-.09350 

1  4.  754 

-.13287 

'  5.625 

San  Francisco 

-.03044 

.229 

-.09133 

1.204 

Constant 

.25357  ... 

-2.05306  ... 

i  Indicates  the  regression  coefficient  is  significant  at  the  0.05  level  cf  confidence. 

ATTACHMENT  C 
SEASON  TICKET  SALES 


Team 


1970 


1971 


1972 


1973 


1974 


1975 


1976 


1977 


Atlanta 

Baltimore 

Buffalo 

Chicago.. 

Cincinnati 

40,110 

35,606 

33,308 

47,116 

50,130 

43,  771 

49,  367 
21.671 
48,  883 
54,  000 
48,  450 
31,000 
47,813 
42, 565 
54,  260 
46,  320 
27,214 
41,986 
45,246 
44,834 
41,578 
40.  493 

58,  502 

58,137 

50.  164 

25.076 
40.  379 
30,  045 
41,230 
52,008 

49,  872 
48,315 
24,700 

49,  124 
53,634 
48.901 

35,  256 
48,  000 
44,742 
54,155 
46,  699 
27,460 
72,885 

50,  037 
69,  303 
41,984 
55.007 
53,319 
57,214 

58.  226 
50,  793 
64,  106 
28,  159 
41,332 

36,  310 
53,876 
51,076 

53,037 
47,233 

52,  474 

48,  996 
53,610 

49,  670 

48,  000 

45,  560 
54,129 

46,  694 
30,  325 
70,  555 
45,917 

41,500 
47,938 

50,  005 

55,  682 
49, 690 

56,  500 

44,  844 
40.672 
39.681 

51,969 

53.278 
32,  593 
54,  182 
51,525 

53,  424 

48.  542 
32.297 

49,  000 
40.019 

54,  144 
45,  374 
21,435 
65,561 
46,251 
67,  322 
41,500 
44.  319 

49,  252 
40.  007 

50.  840 
64.  361 
44.531 
39,006 
29,  595 
47,649 
52,  049 

38,  426 
27,377 
43,181 
47,070 
51,310 
42,252 
29,  000 

49,  000 

50,  000 
54,  200 
47,  748 
26,  179 
47,870 
47,413 
50,  000 
41,500 
46,  967 
46,  000 
54,  294 

53,  500 
51.107 

44.902 
37.516 
22,  280 
41,409 
52,  400 

40.110 
35.  606 
33,  308 
47,116 
50,130 
37,986 
36.814 
61,287 
'.5,  107 
54,241 
52.  900 
32,135 

48,235 
44,494 
40,831 

40,  0°3 
73.511 

52.828 
52,  529 

31,740 
36,010 
20,624 
49,  534 
48,  048 

Cleveland 

Dallas 

Denver 

37,986 

36,814 

61,287 

37,  387 
39,  039 
73,089 

Detroit 

Green  Bay 

45,307 

51,  196 

40.  320 
54,  160 

Milwaukee 

41,301 

52.  322 

Houston 

Kansas  City... 

27.931 

42,031 

29. 607 
40.  500 

Los  Angeles 

Miami 

Minnesota 

45,000 

28,235 

38,919 

45.  500 
34,  838 
40,  987 

New  England... 
New  Orleans. . . 

21.572 

52.050 

43.  302 
33,  600 

New  York  Giants    . 

....      57,930 

73,488 

New  York  Jets. 

58.133 

47,000 

Oakland 

Philadelphia... 

• 
San  Diego... 

50,  584 

49,457 

22,812 

37,712 
27,940 

51,657 
59,  452 
45,813 
41,667 
21,847 

San  Francisco... 

....     r 

38, 904 

Washington 

49,530 

52, 660 
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ATTACHMENT  D 
STADIUM  CAPACITY' 


Team 


1970 


1971 


1972 


1973 


1974 


1975 


197S 


1977 


Atlanta 58,  850 

Baltimore 60,  020 

Buffalo 46,206 

Chicago 52,  500 

Cincinnati 56,  200 

Cleveland 79,  282 

Dallas 72,  500 

Denver 50,  500 

Detroit 54,082 

Green  Bay 56,263 

Milwaukee 57,823 

Houston 50,000 

Kansas  City 49,002 

Los  Angeles 76,  000 

Miami 75,  385 

Minnesota 47,900 

New  England 42,500 

New  Orleans 80,997 

New  York  Giants 62,892 

New  York  Jets 60,000 

Oakland 53,825 

Philadelphia 65, 000 

Pittsburgh 50,000 

St.  Louis 50,492 

San  Diego 52,000 

San  Francisco 45,000 

Washington 50,  366 


58,850 

58,  850 

58,  850 

58,  850 

58,  850 

60,  489 

60,  489 

60,  240 

60,  020 

60, 020 

60,  020 

60, 020 

60, 020 

60, 020 

46,  206 

46,231 

80,  020 

80,  020 

80,  020 

80,  020 

80,  020 

52,  500 

55,701 

55,  701 

55,701 

55,701 

55, 753 

57,  359 

56,  200 

59,  509 

59,754 

59,754 

59,754 

56,  200 

56,  200 

79,  282 

79, 282 

79,282 

79,282 

80, 165 

80, 165 

79,891 

65,000 

65,111 

65,111 

65,101 

65, 101 

65,  101 

65, 101 

50,  500 

51,  656 

51,706 

51,706 

52,217 

63,  500 

75,087 

54,  082 

54,118 

54,118 

54, 118 

80,  343 

80,  638 

80,  638 

56,  263 

56,  317 

56,  267 

56,  267 

56,  823 

56,  823 

56,  267 

57,823 

47,  826 

47, 826 

47,  826 

52,  583 

55,963 

55,  896 

50,  000 

50, 254 

47,754 

47,754 

47,754 

50,  000 

50,  000 

49, 002 

79,033 

78,097 

78,097 

78,099 

78,000 

78,  198 

76, 000 

80, 089 

79,281 

91,040 

91,038 

91,038 

71,432 

75,  385 

73,952 

79,968 

79,968 

80, 045 

80,  045 

75,  449 

47,  900 

48,  503 

48,  503 

48,  503 

48,  446 

48,  446 

48,  446 

62,  000 

61,114 

61,279 

61,279 

61,279 

61,279 

61,279 

80,  997 

89,  023 

80,  958 

80, 958 

74,203 

72, 000 

71,330 

62,  892 

63,  350 

70,  874 
63,  350 
60,  418 

70,  874 

60,416 

76,050 

76,  500 

60,  000 

60,  405 

60,  416 

60,  415 

60,  000 

60,  000 

53,  825 

54,041 

54,  037 

54, 037 

54,  037 

54,  037 

54,615 

65,  000 

66,011 

65,954 

66,052 

66,  026 

66, 052 

66,052 

50,  000 

54,041 

50,112 

50, 112 

50,112 

50,  350 

50,  350 

50,  492 

50,  696 

51,456 

51,392 

51,  392 

51,  392 

51,392 

52,  000 

53, 222 

49, 422 

49,  462 

49,  462 

52,  568 

52,  568 

45,  000 

61,245 

61,  247 

61,252 

61,252 

61,000 

61,246 

50,  366 

53,041 

54,  381 

54,  395 

54,  754 

54,  398 

55,004 

1  These  figures  for  stadium  capacity  were  taken  from  ticket  sales  information  provided  by  the  NFL.  Variations  between 
these  figures  and  the  individual  team  tables  occur  due  to  different  sources  used  for  team  tables  (i.e.,  2d  Annual  FCC  Report, 
NFL  weekly  reporting  forms). 

ATTACHMENT  E 
RATIO  OF  SEASON  TICKET  SALES  TO  STADIUM  CAPACITY 


Team 


1970  1971 


1972 


1973 


1974 


1975 


1976 


1977 


Atlanta" 0.744 

Baltimore.. 831 

Buffalo 488 

Chicago 692 

Cincinnati .869 

Cleveland.. 631 

Dallas 428 

Denver 863 

Detroit 718 

Green  Bay.. 963 

Milwaukee 743 

Houston 559 

Kansas  City 858 

Los  Angeles 592 

Miami 375 

Minnesota .823 

New  England 508 

New  Orleans .643 

New  York  Giants 921 

New  York  Jets. 969 

Oakland 940 

Philadelphia. 761 

Pittsburgh .456 

St.  Louis 747 

San  Diego.... .537 

San  Francisco 432 

Washington. .983 


0.744 

0.847 

0.901 

0.905 

0.653 

0.663 

0.524 

.820 

.805 

.787 

.543 

.456 

.593 

.600 

.469 

.534 

.656 

.677 

.540 

.416 

.258 

.931 

.882 

.880 

.925 

.845 

.845 

.864 

.961 

.901 

.897 

.894 

.859 

.892 

.855 

.611 

.617 

.626 

.612 

.527 

.474 

.468 

.477 

.542 

.554 

.496 

.446 

.565 

.600 

.947 

.929 

.928 

.948 

.938 

.965 

.973 

.787 

.827 

.837 

.735 

.622 

.562 

.500 

.964 

.962 

.962 

.962 

.963 

.964 

.963 

.801 

.977 

.976 

.949 

.908 

.945 

.936 

.544 

.546 

.635 

.512 

.548 

.643 

.592 

.857 

.922 

.903 

.840 

.613 

.580 

.518 

.595 

.625 

.579 

.508 

.521 

.530 

.637 

.595 

.878 

.937 

.841 

.625 

.556 

.462 

.868 

.866 

.855 

.855 

.857 

.843 

.846 

.653 

.900 

.782 

.723 

.766 

.512 

.708 

.639 

.658 

.617 

.608 

.616 

.557 

.471 

.930 

.903 

.735 

.564 

.899 

.967 

.961 

.969 

.964 

.935 

.935 

.886 

.881 

.783 

.940 

.940 

.940 

.940 

.946 

.9,6 

.946 

.871 

.971 

.970 

.974 

.896 

.948 

.900 

.502 

.521 

.894 

.889 

.974 

.905 

.910 

.800 

.815 

.789 

.758 

.730 

.754 

.811 

.578 

.682 

.802 

.598 

.450 

.375 

.416 

.916 

.880 

.906 

.778 

.676 

.624 

.635 

1.000 

.963 

.956 

.957 

.957 

.966 

.957 

35-9S9— 78- 
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DATA  SOURCES  FOR  FOOTBALL  SEASON  TICKFT  SALES  ANALYSIS 


able  Description  Source 

Stadium  capaot,  Number  of  seats  available  NFl. 

Average  ticket  price Average  ot  all  ticket  prices  weighed  by  number    Calculated  trom  data  provided  by 

of  tickets  available  at  each  price.  NFL. 

Won-loss  percent Won-loss   percentage  of  home  team  at  end  of    Washington  Post.  New  York  Times, 

previous  season.  Sporting  News,  and  NFL. 

Number  of  televised  home  games.  Number  of  home  games  televised  locally  in  the    NFL. 

rrevious  season, 
ue  of  1  if  team  made  playoffs,  zero  other-    Washington  Post.  New  York  Times, 
wise.  Sporting  News,  and  NFL. 

Metropolitan  area  population Est  mated  population  for  relevant  SMSA Survey    of    Buying    Power,    Sales 

Management,  Inc. 

Household  income Average   effective   household    buying   income.  Do. 

Personal  income  less  taxes. 

Consumer  Price  Index Average  annual  CPI  for  relevant  SMSA Statistical  Abstract  of  the  Un  ted 

States. 

Real  average  ticket  price Average  ticket  price  divided  by  relevant  CPI Computed. 

Real  per  capita  income Per  capita  income  divided  by  relevant  CPI Do. 

Population  to  capacity Population  of  metropolitan  area  divided  by  rele-  Do. 

vant  stadium  capacity. 

Year  dummy  "i " Value  of  1  if  relevant  year  (is  1971,  1972.  1973,  Do. 

1974,  1975,  1976,  or  1977).  zero  otherwise. 
Team  dummy  "i" Value  of  1  if  team  '  i. "  zero  otherwise Do. 
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APPENDIX  D 

A  Week-by-Week  Summary  of  NFL  Televised  Games  for  1977 

A  SUMMARY  OF  NFL  GAMES  TELEVISED  DURING  THE  1977  SEASON 


Week 

Team 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

Total 

Atlanta. 

X 

.   X 

.  TV 

X 

X 

-  X 

-  X 

1 

Baltimore. 

-  X 

X 

.  TV 

TV 

-  X 

-  X 

TV 

3 

Buffalo 

x 

x 

x 

x 

x 

x 

x 

0 

Chicago 

TV 

,  TV 

TV 

.  TV 

.  TV 

TV 

.  TV 

7 

Cincinnati 

TV 

X 

.    X 

X 

.  TV 

X 

.   IV 

3 

Cleveland 

X 

TV 

X 

.  X 

X 

.   X 

X 

1 

Dallas 

X 

X 

.   TV 

TV 

.  TV 

.  TV 

_  TV 

S 

Denver 

TV 

TV 

TV 

TV 

TV 

TV 

.  TV 

7 

Detroit. 

-   X 

X 

.  X 

.  X 

-  X 

X 

_  TV 

1 

Green  Bay 

.  TV 

.  TV 

.   IV 

.   IV 

.   IV 

IV 

.  TV 

7 

Houston 

X 

-  X 

X 

.  X 

.  X 

IV 

.  X 

1 

Kansas  City 

-  X 

X 

-  X 

.  X 

-  X 

-  X 

X 

0 

Los  Angeles 

-  X 

X 

-  X 

IV 

-  X 

.  TV 

X 

2 

Miami   

.   X 

.   X 

X 

X 

.  X 

.  TV 

_  X 

1 

Minnesota 

.  TV 
-  X 

.  TV 

TV 
-  X 

TV 

_'tv" 

______ 

_  TV 
TV 

TV 

_"x" 

.  TV 

7 

New  England 

.  TV 

3 

New  Orleans... 

.  X 

.  X 

.  X 

.   X 

X 

-  X 

X 

0 

New  York  Giants. 

.    IV 

.    IV 

IV 

.   IV 

.  X 

.    IV 

_  TV 

6 

New  York  Jets... 

.  X 

X 

-  X 

.  X 

X 

.  X 

.  X 

0 

Oakland 

IV 

TV 

TV 

TV 

TV 

IV 

TV 

7 

Philadelphia 

X 

-   X 

TV 

.   X 

TV 

.  X 

X 

2 

Pittsburgh 

TV 

TV 

TV 

TV 

TV 

TV 

TV 

7 

St.  Louis 

.  TV 

.  TV 

.  TV 

X 

.   TV 

TV 

.  TV 

6 

San  Diego 

.   X 

.  X 

X 

X 

X 

X 

-  X 

0 

San  Francisco 

.   X 

.   X 

.    X 

X 

TV 

X 

.   X 

1 

Seattle 

.  X 

-  X 

-  X 

_  TV 

.  X 

X 

-  X 

1 

Tampa  Bay... 

.  X 

.  X 

.  X 

.  X 

.   X 

X 

.  X 

0 

Washington 

IV 

IV 

IV 

TV 

TV 

TV 

_  TV 

7 

Weekly  totals  of 

televised 

games 

7 

5 

4 

6 

s 

7 

7 

6 

7 

6 

5 

8 

6 

7 

86 

Note:  TV— local  blackout  lifted;  X— blackout. 
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APPENDIX  F 

Television  Stations  Subject  to  the  NFL's   Home   Territory 

Blackout  Policy 

tv  stations  subject  to  league  home  territory  blackout  policy 


Home  city 


In  city  stations 


Others 


1.  Atlanta... 

2.  Baltimore. 


3.  Buffalo. 


4.  Chicago. 


5.  Cincinnati. 


6.  Cleveland 

7.  Denver... 

8.  Dallas.... 


9.  Detroit. 


10.  Green  Bay. 


11.  Houston. 


ABC— WOXI None. 

NCB— WSB 

CBS— WAGA 

ABC— WJZ NBC— Washington,  D.C.— WRC. 

NBC— WBAL „  CBS— Washington,  D.C.— WTOP. 

CBS— WMAR ABC— Washington,  D.C.— WMAL, 

NBC— Hagerstown— WHAG. 

NBC— Harrisbarg— WGAL. 

CBS— Harrisburg— WHP. 

CSS— York— WSBA. 

ABC— York— WT  PA. 

CBS— Lancaster— WLYH. 

ABC— WKBW ABC— Rochester— WOKR. 

NBC— WGR NBC— Rochester— WROC. 

CBS-WBEN CBS— Rochester— WHEC. 

ABC— Erie— WJET. 

NBC— Erie— WICU. 

CBS— Erie— WSEE. 

CBC— Toronto,  Canada— CFTC 

CBC— Toronto,  Canada— CBLT. 

CTV— Hamilton,  Canada— CHC. 
ABC— WLS South      Bend  -   Rockford   proviso- 
NBC— WMAQ  "Bears  shall   retain    right  to   re- 
CBS— WBBM                   examine  the  South  Bend-Rockford 
situation  in  the  event  that  Bears 
attendance    should    show    a    sig- 
nificant drop  below  capacity." 

ABC— WKRC. ABC— Dayton— WKEF. 

NBC— WLW NBC— Dayton— WLWD. 

CBS— WCPO CBS— Dayton— WHIO. 

ABC— Lexington— WBLG. 

NBC— Lexington— WLEX. 

CBS— Lexington— WKYT. 

IND— Springfield. 

ABC-WEWS ABC— Youngstown— WYTV. 

NBC— WKYC NBC— Youogstown— WFMJ. 

CBS— WJW CBS— Youngstown-WKBN. 

ABC— Akron/Canton— WAKR. 

ABC— KBTV ABC— Pueblo— KRDO. 

NBC— KOA NBC— Pueblo— KOAA. 

CBS— KMGH CBS— Pueblo— KKTV. 

ABC— WFAA ABC'CBS— Waco— KWTS. 

NBC— WBAP ABC/NBC— Tyler— KLTV. 

CBS— KDFW ABC/NBC/CBS— Sherman— KXII. 

CBS— Wichita  Falls— KAUZ. 

NBC— Wichita  Falls— KFDZ. 

ABC— WXYZ NBC— Lansing— WILX. 

NBC— WWJ CBS-Lansmg-WJIM. 

CBS— WJBK ABC— Toledo— WDHO. 

NBC— Toledo— WSPD. 

CBS— Toledo— WTOL 

ABC— Flint— WJRT. 

CBS— Saginaw— WEYI. 

NBC— Bay  City— WNEH. 

CBC— Windsor,  Ontario. 

ABC— WLUK  ' _.  ABC— Wausau— WAOW.i 

NBC— WFRV  i CBS— Wausau— WSAU.' 

CBS— WBAY  ' ABC— Milwaukee— WIUM 

NBC— Milwaukee— WTHJ.J 

CBS— Milwaukee— WIN.-' 

ABC— KTRK ABC/NBC— Lufkin— KTRE. 

NBC-KPRC ABC  CBS— Bryan— K6TX. 

CBS— KHOU ABC— Beaumont— KBMT. 

NBC— Beaumont— KJAC. 

CBS— Beaumont— KFDI. 


See  footnotes  at  end  of  table. 
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TV  STATIONS  SUBJECT  TO  LEAGUE  HOME  TERRITORY  BLACKOUT  POLICY  -Continued 
Home  city  In  city  stations  Others 

12.  Kansas  City. ABC— KMBC  NBC— Topeka— KTSB 

NBC— WOAF  CBS-Topeka-WIBW. 

CiS-KCMO ABC-St.  Joseph-KQTV. 

NBC— Pittsburgh— kOAM. 

13.  Los  Angeles ABC— KABC   ABC-San  Die^o— KCST. 

NBC— KNBC  NBC-San  Diego— KOGO. 

CBS-KNXT  CBS-San  Diego— KFMB. 

M.Miami .  ABC-WPLG ABC-West  Palm  Beach-WEAT. 

NBC-WCKT    NBC-West  Palm  Beach-WPTV 

CBS—  WTVJ...  NBC— Fori  f.ve.s-WBBH. 

CBS— Fort  Myers— WINK. 

ABC— Naples— WEVA—Ch.  6. 

15.  Minneapolis/St.  Paul ABC— KMSP  CBS—  Mankato—  KEYC 

NBC-KSTP..         .     CBS-Mason  City-KGLO. 
CBS— WCCO NBC-Alexandna— KCMT. 

NBC— Rochester— KROC. 

ABC— Austin— KAUS. 

IS.  New  England CBS— WNAC ABC— Providence— WEV. 

NBC-WBZ       NBC-Prcvidence— WCAR. 

ABC— WCVB CBS— Providence— WPRI. 

ABC— Manchester.  N.H.— WMUR. 

17.  New  Orleans.... ABC— WVUE ABC  CBS— Baton  Rouge— WAFB. 

NBC— WDSU NBC— Baton  Rouge—  WBRZ. 

CBS— WWL IND— Baton  Rouge— WRDT. 

18.  New  York ABC-WABC  ..   None. 

NBC— WNBC 

CBS— WCBS 

19.  Oakland ABC— KGO ABC— Sacramento— KOVR. 

NEC— KRON NBC— Sacremento— KCRA. 

CBS— KPIX CBS— Sacramento—  KXTV. 

NBC  CBS— Sacramento— KTXL. 

NBC— Salinas  Monterey—  KSBW. 

CBS— Salinas  Monterey— KMST. 

ABC— San  Jose-  KNTV. 

20.  Philadelphia ABC— WPVI Harrisburg  Lancaster  Lebanon. 

NBC— KYW ABC— WTPA. 

CBS— WCAU NBC-WGAL. 

CBS— WLYH. 

Seantcn-Wilkes  Barre. 

ABC—  WNEP. 

NBC— WBRE. 

CBS— WDAU. 

21.  Pittsburgh. ABC— WTAE NBC— Altoona— WJAC. 

NBC— WIIC CBS— Altoona— WFBG. 

CBS— KDKA CPS— Jchnstnwn— WARD. 

ABC  CBS— Wheeling— WSTV. 

NBC— Steubemille— WTRF. 

Youngstov.n. 

ABC— WYTV. 

NBC-WFMJ. 

CBS— WKBN. 

Clarksburg  Weston. 

NBC— WBOY. 

CBS— WDTV. 

22.  San  Francisco Same  as  Cakland. 

23.  St.  Louis ABC-KTVI None. 

NBC— KSD 
CBS— KMOX 

24.  San  Diego ABC— KGTV ABC— Los  Angel's— KABC. 

NBC— KCST NBC— Los  Angeles— KNBC. 

CBS-KFMB CBS-Los  Angeles— KNXT. 

25.  Seattle ABC— KOMO CBS— Bellmgham— KVOS. 

NBC— KING 

Q DC kl  DQ 

2S.  Tampa ABC— WLCY ABC— Orlando— WFTV. 

NBC— WFLA NBC— Winter  Pa'k— WESH. 

CBS— WTVT CBS— Orlando— WDBO. 

27.  Washington ABC— WJLA ABC— Baltimore— WJ7. 

NBC— WRC NBC— Baltimore— WBAL. 

CBS— WTOP ...    ....  CBS— Baltimore— WMAR. 

'  Not  blocked  out  when  Green  Bay  plays  in  Milwaukee. 
J  Not  Llacked  out  when  Green  Bay  plays  at  home. 


APPENDIX  G 

Summary  of  NFL  Clubs  Which  Share  Revenues  Earned  From 
the  Sale  of  Concessions  and  Parking 

club  revenue  sharing  from  concessions! 


Club 


None 


Food 
(percent) 


Yes 


Beverage 
(percent) 


Parking 
(percent) 


AFC: 

Baltimore  Colts 

Buffalo  Bills 

Cincinnati  Bengals 

Cleveland  Browns  * 

Denver  Broncos X 

Houston  Oilers X 

Kansas  City  Chiefs 

Miami  Dolphins 

New  England  Patriots 

New  York  Jets X 

Oakland  Raiders X 

Pittsburgh  Steelers X 

San  Diego  Chargers 

Seattle  Seahawks X 

NFC: 

Atlanta  Falcons X 

Chicago  Bears X 

Dallas  Ccwboys 

Detroit  Lions X 

Green  Bay  Packers X 

Los  Angeles  Rams 

Minnesota  Vikings X 

New  Orleans  Saints X 

New  York  Giants  ' X 

Philadelphia  Eagles. 

St.  Louis  Cardinals X 

San  Francisco  49ers X 

Tampa  Bay  Buccaneers* 

Washington  Redskins X 


20 
13H 


5  20 


16% 


16% 


2  20  .. 
13H 


42 

(8) 
123^ 


16% 


16% 


100 
No 
No 


No 


16% 


No 


1  All  figures  are  taken  from  the  commission's  3d  annual  report  on  the  effects  of  Public  Law  93-107.  According  to  the 
NFL,  concession  revenue  sharing  arrangements  did  not  change  in  1976  or  1977 

1  May  be  30  percent  if  lease  negotiation  makes  this  retroactive  to  1975. 

»  33.2  percent  of  gross  receipts  on  sale  of  food  and  Devei ages;  33.6  percent  of  gross  receipts  on  sale  of  alcoholic  beverages ; 
13.2  percent  of  gioss  receipts  on  tobacco  sales  and  \  ending  machine  sales;  32.2  percent  of  gross  receipts  on  sales  or  rental 
of  all  other  products;  less  10  percent  this  total  amount  retained  by  city  of  Cincinnati. 

*  Cleveland  Browns,  Inc.  does  not  have  any  ownership  interest  in  the  concession  operation.  Concessions,  however,  are 
operated  by  Cleveland  Stadium  Corp.,  which  is  owned  and  controlled  by  Arthur  B.  Modell  who  also  owns  Cleveland  Browns, 
Inc. 

*  Approximate. 

*  City  of  Miami  receives  30.5  percent  of  the  gross  revenues  from  concessions.  The  concessionaire,  Restaurant  Associates, 
participates  in  50  percent  of  the  profit  after  payment  to  the  city  of  Miami  and  amortization  of  equipment.  The  Dolphins 
keep  the  remainder. 

1  The  Giants  currently  retain   H  of  all  concession  receipts. 

»  The  Bucs  receive  50  percent  of  concessions  and  parking  after  a  certain  minimum  amount  for  the  year  has  been  received 
by  the  stadium  authority. 

(87) 


35-9S9— 7S- 


APPENDIX  H 

Correspondence  From  and  to  the  FCC  Regarding  Public  Law 

93-107 

U.S.  Senate, 
Committee  on  Commerce,  Science,  and  Transportation, 

Washington,  D.C,  September  28,  1977. 
Hon.  Richard  E.  Wiley, 

Chairman,  Federal  Communications  Commission, 
Washington,  D.C. 

Dear  Chairman  Wiley:  As  you  are  aware,  the  professional  sports  anti-black- 
out law  (Public  Law  93-107)  expired  on  December  31,  1975,  and  the  94th  Con- 
gress adjourned  before  renewing  legislation  was  finally  acted  upon.  It  appears 
certain,  however,  that  the  Committee  will  again  consider  such  legislation  in  this 
Congress. 

It  is,  therefore,  requested  that  the  Commission  continue  its  monitoring  and 
study  of  the  television  blackout  policies  and  practices  of  professional  football, 
baseball,  basketball,  and  hockey  so  that  the  information  and  data  necessary  for 
appropriate  legislative  action  will  be  available.  In  this  regard,  it  is  further  re- 
quested that  the  Commission  transmit  a  report  on  such  monitoring  and  study 
by  April  15,  1978.  Should  the  Commission  encounter  any  difficulties  in  complying 
with  this  request,  the  committee  should  be  so  advised. 

The  Commission's  assistance  in  this  matter  is  appreciated. 
Sincerely  yours, 

Warren  G.  Magnuson, 

Chairman. 
Ernest  F.  Hollings, 
Chairman,  Communications  Subcommittee. 


Federal  Communications  Commission, 

Washington,  D.C,  February  9,  1978. 
Hon.  Howard  W.  Cannon, 
Chairman,  Committee  on  Commerce, 
U.S.  Senate,  Washington,  D.C. 

Dear  Senator  Cannon:  I  am  writing  in  regard  to  the  Commission's  fifth 
annual  report  on  the  effects  of  sports  anti-blackout  legislation.  As  you  may  know 
this  year's  report  is  being  done  at  the  committee's  request  since  the  enabling 
legislation,  Public  Law  93-107,  expired  on  December  31,  1975. 1  While  the  Com- 
mission is  pleased  to  provide  assistance  in  this  matter,  we  believe  it  would  be 
advantageous  to  defer  delivery  of  the  report  until  June  15,  1978. 

Unfortunately,  data  needed  to  analyze  the  effects  of  locally  televised  games 
on  NFL  season  ticket  sales  will  not  be  available  until  the  latter  part  of  April. 
Consequently,  if  the  Report  is  to  be  delivered  on  April  15,  1978.  as  initially  re- 
quested, it  will  not  address  this  particular  issue.  Additionally,  the  professional 
basketball  and  hockey  seasons  run  through  the  end  of  May.  A  thorough  review 
of  current  television  blackout  policies  regarding  regular  and  post-season  basketball 
and  hockey  games  will  necessitate  a  June  15  submission  date.  If  this  do(  s  not  meet 
with  your  satisfaction,  the  Commission  will  deliver  the  Report  on  April  15,  1978. 


1  See  attached  letter  from  Senator  Warren  G.  Magnuson  and  Senator  Ernest  F.  Hrili  .gs  to  Richard  E. 
Wiley. 
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Time  permitting,  thii  study  will  provide  ••>  complete  update  of  th»> 

fourth  annual  report.  Specifically,  we  intend  to  analyse  the  Unpad   of  local 
televised  games  on  ML  "no  shows,"  season  ticket  sales,  and  local  U 
audience  ratings.  We  further  hope  t<>  provide  Congn  ba  with  an  assessment  of  the 

effect    «>f    Public    Law    93    1"7    on    the    financial    value   of    NFL    tele\  iflion    right-. 

We  believe  all  this  Information  to  be  pertinent   to  the  sports  anti-blackout 
issue  and  to  those  Legislative  proposals  Congress  may  wish  t<>  consider.  If  tl 
are  any  other  issues  or  questions  you  believe  Bhould  be  addressed  in  the  EL  ; 

please  fe«  1  free  to  raise  them.  We  will  do  our  best  to  provide  a  thorough  i 
Best  persona]  regards. 

CHABLES  lb   PbBBXB,  Oiii'rmuri. 

Attachment. 

Federal  Communications  Commission, 
R  i  hington,  D.C.,  April  a,  \ 
Thou  ke  C.  w  [lliams,  Esq., 

O     I     hlll'jtnu,    DA    . 

Di  \h  Mb,  Williams:  The  Commission  is  currently  preparing  tin-  fifth  annual 

report  on  the  effects  of  television  blackout   policies  and  practices  on  professional 

football,  baseball,  basketball,  ami  hockey.  The  NFL  has  graciously  provided  most 

of  tlie  information  needed  to  compli  te  this  year's  Study.  Once  again  we  ask  your 
assistance  in  obtaining  the  following  additional  data: 

(1)  The  number  mid  dollar  value  of  season  tickets  offered  for  sale  by  each 
member  ciuo  and   the   number  of  season   tickets   -old   during   the    1(J77   footl 

ii  'ii. 

(2)  Concession  revenues  earned  by  individual  NFL  teams  during  H»77  n  [ 

•n  games.  Please  list  revenues  earned  from  the  sale  of  "Pro"  magazine  sepa- 
rately. Also  designate  any  changes  in  the  percentage  of  cono  -  which 

accrued  to  individual  teams  during  the  1077  season  as  Opposed  to  the  1976  -•  ;i-on. 

(3)  Paiking  revenues  earned  by  individual  NFL  teams  during  the  1077  Beason'. 
A  so  li-t  the  percentage  of  total  parking  revenues  which  accrued  to  each  team 
during  the  1 U77  Beason. 

Revenues  earned  by  individual  clul  s  from  the  sale  of  television  exhibition 
right-  to  preseason,  regular,  and  postseason  games  during  the  1  *. » 7 7  season. 

(5)    Revenues  earned   by  individual  clubs  from  the  sale  of  radio  right-  to  pre- 
K)n,   regular,  and  postseason  games  during  the   1(J77  Beason.  Abo  include  any 

rebates  paid  to  stations  during  those  years. 

Pro  forma  combined  income  statements  for  NFL  teams  for  1978   77. 

7      National  TV  ratings  from  Nielsen  of  all  televised  NFL  games  for  l'.)77-78. 

Since  this  year's  study  must  be  transmitted  on  or  before  June  15,  1978,  we  hope 

that  the  requested  data  can  be  submitted  as  BOOH  a>  conveniently  possible  or  by 
.May  10,  1978,  at  the  latest,  to  ensure  time  for  analysis  and  inclusion  in  the 
report. 

As  in  the  past,  you  are  welcome  to  forward  other  information  which  the  XII. 
may  consider  relevant  to  the  Commission's  study  regarding  the  effect  of  locally 
televised  games  on  professional  football. 

Should  you  have  any  questions  concerning  this  request,  please  contact  Mr. 
Larry  Eada  or  Mr.  Scott   Roberta  <>f  the  Commission's  Br«  I    I  u      u    202) 

632  6302.  Thank  vou  for  your  continuing  assistance  to  the  Commission  on  behalf 
of  the  NFL. 

Sincerely, 

ChaRLI  B    1  '.    F]  RRIS,  (  Jaiirmaii. 


1  •;   <     mmimcations  Commission, 

Washington,  D.C.,  April  6t  1978. 

J  \M!  s  F.   FlTEPATRlCK,    I 

An, oil  and  PorU  r, 
Washington,  D.C. 

DEAR  Mb.  FiTZPATRICK:  The  Coin  mission  is  currently  preparing  it-  fifth  annual 

report  to  I  >n  the  effects  of  locally  televised  game-  on  professional  base- 

ball, basketball,  football,  and  hockey  teams.  As  you  know,  our  statutory  reporting 
requirements  pursuant  to  Public  Law  93  107  expired  December  31,  1975.  How- 
ever, Senator.-  Magnuson  and  Hollinga  have  asked  the  Commission  to  Bubmit  s 
fifth  study  to  Congress.  We  shall  comply  with  this  request  on  the  condition  that 
the  various  professional  sports  leagues  submit  the  necessary  information.  Con- 
sequently the  Commission  must  again  request   your  assistance  as  counsel  foi 
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Major  League  Baseball  in  providing  the  following  data  for  the  1977  baseball 
son: 

U)  The  total  number  of  games  played  during  the  1977  season  (breakdown  by 
preseason,  regular,  postseason,  all  star,  etc.); 

(2)  The  number  of  games  in  the  1977  season  which  were  scheduled  for  telecast 
pursuant  to  a  league  television  contract  and  the  number  of  games  which  were  in 
fact  so  telecast  (breakdown  by  preseason,  regular,  postseason,  all  star,  etc.). 
Please  indicate  the  home  and  visiting  team  and  date  for  each  game,  and  the  name 
of  party  with  which  Major  League  Baseball  contracted  for  telecast.  If  any  games 
scheduled  for  telecast  pursuant  to  league  contract  were  not  in  fact  televised,  please 
indicate  the  reasons  therefore; 

(3)  Of  the  games  specified  in  (2)  above,  the  games  for  which  a  local  blackout 
was  lifted.  Also  indicate  the  number  of  locally  televised  games  which  were  sold 
out  72  hours  in  advance  of  game  time. 

(4)  The  seating  capacity  figure  for  the  home  stadium  of  each  Major  League  Base- 
ball team.  If  the  stadium  capacity  figure  differs  from  the  base  number  of  tickets  of 
admission  employed  in  determining  seating  ticket  availabilities  120  hours  before 
game  time,  please  also  provide  the  latter  figure.  If  any  of  the  games  specified  in  (2) 
above  were  pla}red  in  other  than  a  Major  League  Baseball  team's  home  stadium, 
please  provide  similar  information  for  that  stadium; 

I  5)  The  means  used  by  the  respective  teams  to  inform  the  public  of  the  number 
of  tickets  available  during  the  120  to  72  hour  pregame  period; 

(6)  The  number  of  "no  shows"  at  those  regular  and  postseason  games  which 
were  locally  televised  and  those  which  were  blacked  out  in  the  home  team's  terri- 
tory; 

(7)  Club  revenues  from  television  for  game  rights  (preseason  regular,  and  post 
season) ; 

(8)  Club  revenues  from  radio  for  game  rights  (preseason,  regular  and  postseason) 
including  any  rebates  paid  for  1977  season. 

Since  the  Commission  has  committed  itself  to  deliver  the  report  by  June  15, 
1978,  I  hope  that  the  requested  information  can  be  provided  as  soon  as  convenient- 
ly possible,  or  by  May  10,  1978,  at  the  latest,  to  insure  time  for  analysis  and  inclu- 
sion in  the  report.  You  are,  of  course,  welcome  to  provide  any  other  information 
which  Major  League  Baseball  may  consider  relevent  to  the  Commission's  study  of 
the  effect  of  locally  televised  games  on  professional  baseball. 

Should  you  have  anv  questions  concerning  this  request,  please  contact  Mr.  Larrv 
Eads  or  Mr.  Scott  Roberts  of  the  Commission's  Broadcast  Bureau  (202)  632-6302. 
1  our  cooperation  and  assistance  on  behalf  of  Major  League  Baseball  will  be  greatly 
appreciated. 

Sincerely, 

Charles  D.  Ferris,  Chairman. 


Federal  Communications  Commission, 

Washington,  D.C.,  April  6,  1978. 
Russell  Granik,  Esq., 
XBA  Legal  Counsel, 
New  York,  N.Y. 

Dear  Mr.  Granik:  The  Commission  is  currently  preparing  its  fifth  annual 
report  to  Congress  on  the  effect  of  locally  televised  games  on  professional  baseball, 
basketball,  football,  and  hockey  teams.  As  you  know,  our  statutory  reporting  re- 
quirements pursuant  to  Public'Law  93-107  expired  on  December  31,  1975.  How- 
ever, Senator  Warren  G.  Magnuson  and  Senator  Ernest  F.  Hollings  have  asked 
the  Commission  to  submit  a  fifth  study  to  Congress.  We  shall  comply  with  this 
request  on  the  condition  that  the  various  professional  sports  leagues  supply  the 
necessary  information.  Consequently  we  must  again  request  vour  assistance  in 
obtaining  the  following  data  for  the  National  Basketball  Association's  1977-7S 
season: 

(1)  The  total  number  of  games  played  during  the  1977-78  season  (breakdown 
by  regular  season,  playoff,  and  all  star) ; 

(2)  The  number  of  games  in  the  1977-78  season  which  were  scheduled  for  tele- 
cast pursuant  to  a  league  television  contract  and  the  number  of  games  which  in 
fact  were  so  telecast  (breakdown  by  regular  season,  playoff  and  all  star).  Please 
indicate  the  home  and  visiting  team,  the  date  for  each  game,  and  the  name  of 
party  with  which  the  league  contracted  for  telecast.  If  any  games  scheduled  for 
telecast  pursuant  to  league  contract  were  not  in  fact  televised,  please  indicate  the 
reasons  therefore; 
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Of  the  name-  specified  in  (2)  above,  those  which  were  locally  televised  ami 
those  which  were  blacked  out  in  the  home  t.  am's  territory.  With  regard  to  games 
the  blackout  was  not  lifted,  please  indicate  whether  any  <-f  ti. 
Bold  "in  72  hours  in  advan 

(4)  The  Beating  capacity  figure  for  the  home  arena  of  each  league  team.  If  the 
arena  capacity  figure  differs  from  the  base  number  of  tickets  of  admission  emp 
in  determining  seating  ticket  availabilities  120  hours  prior  to  game  time,  please 
also  provide  the  latter  figure.  If  any  of  the  games  specified  in  (2)  abovi 

plajed  at  other  than  a  league  team'-  home  arena,  please  provide  Bimilar  informa- 
tion for  that  arena. 

each  NBA  tram,  the  total  number  of  "no  shows"  at  preseason  and 
-.'!i  games.   If  possible,  also  designate  the  average  number  of  "no 
show-'"  at  locally  televised  and  blackout  home  games; 

The  means  used  by  the  respective  teams  to  inform  the  public  of  the  number 

of  tickets  available  during  the  120  to  72  hour  preuame  period; 

7  Club  revenues  earned  from  the  -ale  of  radio  rijzht -  to  preseason,  regular, 
ami  postseason  NBA  games; 

8  Club  revenues  earned  from  the  sale  of  radio  rights  to  preseason,  regular, 
and  postseason  NBA  games. 

Please  feel  free  to  provide  any  other  information  that  you  believe  to  be  relevant 
regarding  the  effect  of  locally  televised  games  on  member  club-  of  the  NBA. 

Since  the  Commission  ha-  committed  itself  to  provide  the  report   by  Jui 
1975.  we  would  appreciate  receiving  this  information  from  you  by  May  10,  1978. 
We  hope  that   you  will  -end  a-  much  of  the  necessary  available  data  as  possible 
to  the  Commission  to  allow  time  for  analysis  and  inclusion  in  this  report. 

Should  you  have  any  quest  ion-  concerning  this  request,  please  contact  Mr.  Larry 
Eadsor  Mr.Scott  Roberts  of  the  Commission's  Broadcast  Bureau  (202 
Your  continued  cooperation  and  assistance  on  behalf  of  the  National  Basketball 
A     tciation  will  be  greatly  appreciated. 
Sincerely, 

CHABLM   D.  FERRIS,  Chairman. 


Federal  Communications  Commis 

Washington,  D.C.,  April  t;,  i 

Mr.  Howard  B  \u>\\  i\, 

/' •  \  World  Hockey  Association, 

Hartford,  Conn, 

I)i  m  Mil  Baldwin:  The  Commission  is  currently  preparing  its  fifth  annual 
report  on  the  effects  of  locally  televised  games  on  professional  baseball,  basketball, 
football,  and  hockey  teams.  As  you  may  know,  our  statutory  reporting  require- 
ments pursuant  to  Public  Law  93-107  expired  on  December  31,  1975.  However, 
Senators  Magnuson  and  Boilings  have  asked  the  Commission  to  Bubmit  a  fifth 
study  to  (  We  shall  comply  with  their  request  on  the  condition  th-it  the 

various  ional   Bports   leagues  supply  the  necessary   information.    I 

quentb  -t  again  request  your  office's  assistance  in  obtaining  the  following 

data  for  the  World  Hockey    \  '■'•■  >n's  1977  7s  se  Bon: 

!'ii"  t  ital  number  of  games  to  be  played  during  the  1977  7^  -•    -  m 

ilar,  posl  'I  -i .n".  ei   . 

The  number  of  gan  «  in  the  1977  78 seas  >n  which  are  scheduled  r 
pursuant   to  League  television  contract  and  the  number  of  games  which  are  in 
akdown  by  pr<  regular,  postseason,  all  star,  etc. 

e  and  visiting  teams  and  date  for  each  game,  and  the 
rty  with  which  WHA  contracted  for  telecast.  If  any  \ 
for  teli  raant  to  a  league  contract  are  not  in  fact  televised,  plei  se  in 

the  reasons  1 1 

•died  in  (2  those  for  which  a  local  blackout  was 

lifted  arid  explain  why  these  gan  televised  locally; 

1  pacity  for  the  home  arena  of  each  WHA  team.  Tf  the  arena 

differs  from  the  base  number  of  tickets  of  admissi  jred  in 

determining  seating  ticket  availabilities  120  hours  before  game  time,  pleasi 
[f  any  of  the  pecified  in  (2)  above  are  plaj 

ether  than  a  WHA  team's  arena,  please  provide  Bimilar  information  for  that 

(5)  The  means  used  by  the  respective  teams  to  inform  the  public  of  the  number 
of  tickets  available  during  the  past  four  seasons; 
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(6)  The  number  of  season  tickets  sold  by  each  WHA  team  and  the  average 
attendance  at  each  team's  games  during  the  past  four  seasons; 

(7)  The  total  number  of  "no  shows"  experienced  by  individual  WHA  teams 
during  the  past  four  seasons.  Also  designate  the  average  number  of  "no  shows" 
for  those  games  which  were  and  were  not  televised  in  the  home  team's  territory; 

(8)  The  extent  to  which  the  WHA  plans  to  comply  with  the  intent  of  Public 
Law  93-107  through  the  remainder  of  the  1977-78  season; 

(9)  Gross  concession  and  parking  revenues  earned  by  individual  WHA  teams 
through  the  remainder  of  the  1977-78  season; 

(10)  Annual  gross  receipts  earned  from  the  sale  of  radio  and  television  rights 
to  WHA  games  between  1972  and  1978. 

Please  feel  free  to  provide  any  other  information  that  you  believe  to  be  relevant 
regarding  the  effect  of  locally  televised  games  on  the  member  clubs  of  the  WHA. 

Since  the  Commission's  report  to  Congress  is  due  on  June  15,  1978,  we  would 
appreciate  receiving  this  information  from  you  by  May  10,  1978.  We  realize  that 
the  World  Hockey  Association's  full  season  of  play  will  not  be  completed  by  this 
time,  but  we  hope  that  you  will  supply  as  much  of  the  necessary  available  data 
as  possible  to  the  Commission  in  time  for  analysis  and  inclusion  in  this  year's 
report. 

Should  you  have  any  questions  concerning  this  request,  please  contact  Mr. 
Larry  Eads  or  Mr.  Scott  Roberts  of  the  Commission's  Broadcast  Bureau  (202) 
632-6302.   Your  continued  cooperation  and  assistance  on  behalf  of  the  World 
Hockey  Association  will  be  greatly  appreciated. 
Sincerely, 

Charles  D.  Ferris,  Chairman. 


Federal  Communications  Commission, 

Washington,  D.C.,  April  6,  1978. 
Philip  R.  Hochberg,  Esq., 
O'Connor  and  Hannan, 
Washington,  D.C. 

Dear  Mr.  Hochberg:  The  Commission  is  currently  preparing  its  fifth  annual 
report  to  Congress  on  the  effects  of  locally  televised  games  on  professional  foot- 
ball, baseball,  basketball,  and  hockey  franchises.  As  5Tou  know,  our  statutory 
reporting  requirements  pursuant  to  Public  Law  93-107  expired  on  December  31, 
1975.  However,  Senators  Magnuson  and  Hollings  have  requested  that  the  Com- 
mission submit  a  fifth  report  to  Congress.  We  intend  to  comply  with  their  request, 
on  the  condition  that  the  various  professional  sports  leagues  make  the  necessary 
information  available  in  a  timely  manner. 

Consequently,  we  must  again  request  your  assistance,  a^  counsel  for  the  Na- 
tional Hockey  League,  in  providing  information  relevant  to  this  year's  stud}'. 
Specifically,  I  hope  that  the  following  data  will  be  provided  for  the  National 
Hockey  League's  1977-78  season: 

(1)  The  total  number  of  games  to  be  played  during  the  1977-78  season  with 
breakdowns  in  regular  season,  playoff  and  all  star  categories; 

(2)  The  schedule  of  the  1977-78  National  Hockey  League  games  to  be  telecast 
pursuant  to  a  league  contract; 

(3)  A  list  of  National  Hockey  League  games  televised  pursuant  to  a  L< 
contract  as  of  March  1,  1978.  Please  designate  which  of  these  games  were  sold  out 
72  hours  in  advance  and  specify  those  which  were  and  were  not  locally  televised; 

(4)  The  extent  to  which  the  NHL  plans  to  comply  with  the  intent  of  Public 
Law  93-107  through  the  remainder  of  the  1977-78  season; 

(5)  The  seating  capacities  for  all  NHL  arenas; 

(6)  The  extent  that  the  seating  capacity  figures,  sought  in  subparagraph  5 
above,  exceed  the  number  of  tickets  available  120  hours  before  game  ti;;,    : 

(7)  The  means  by  which  the  respective  teams  inform  the  public  of  the  number 
of  tickets  available  during  the  120-  to  72-hour  pregame  period; 

(8)  For  each  NHL  team,  the  total  number  of  "no  shows"  at  regular  season 
games,  the  average  number  of  "no  shows"  at  locally  televised  games,  and  the 
average  number  of  "no  shows"  at  games  which  were  not  locally  televised: 

(9)  Gross  concession  and  parking  revenues  earned  by  individual  NHL  teams 
through  May  1,  1978; 

(10)  Annual  gross  receipts  earned  from  the  sale  of  radio  and  television  rights 
to  NHL  games  between  1972  and  1978; 

(11)  The  number  of  season  tickets  sold  by  each  NHL  team  and  the  average 
attendance  at  each  team's  games  during  the  past  four  seasons. 


ay  other  infonnation  that  you  believe  to  be  relevant 
Una  the  effect  of  locally  televised  games  on  member  chine  of  thi 

. 

committed  Keel!  to  deliver  the  report  by  June  i">, 
ire  ffould  appreciate  receiving  this  information  by  May   10,   1978,  at  the 
latest.  I  hone  that  you  will  provide  as  much  of  the  ne  i  mailable  «;. 

le  ana  thai  it  will  be  transmitted  to  the  Commission  m  time  for  analysis 
and  inclusion  in  this  year's  report. 
Should  vou  have  any  questions  concerning  this  request,  please  contact    Mr. 
Is  or  Mr.  Scott  Roberta  of  the  Commissi  least  Bui 

Vtuir  continued  cooperation  and  assistance  on  behalf  of  the  National 
Hockey  League  will  be  greatly  appreciated. 
Sincen  ly, 

Charles  D.  1  'hairman 


Federal  Communications  Commission, 

Washington,  D.C.,  April  17,  1978. 
Commissioner  Pete  Rosslle, 

ill  League, 
)    r*.  X.Y. 

Deab  Mr,  Rozelle:  Enclosed  is  a  copy  of  my  April  6,  1978,  letter  to  Thomas 

C.   Williams,    Esq.,    NFL   Washington  counsel  requesting  additional  information 
relevant  to  the  Commission's  fifth  annual  study  of  the  effect  of  locally  tel< 

-  on  the  member  clubs  of  that  National  Football  League.  As  you  know,  the 
Commission's  statutory  authority  to  request   this  information  expired  on   De- 
cember 31,  1975.  However  Senators  Magnuson and  Boilings  have  asked  the  Com- 
n  to  submit  a  fifth  study  to  uongress.  We  shall  comply  with  their  request 
on  the  condition  That  the  necessary  data  is  voluntarily  made  available. 

.Mr.   Williams'  assistance  and  your  office's  cooperation  is  greatly  appreciated. 
B<  Bt  persona]  regards. 
Sincerely, 

Charlks  D.  Ferris,  Chairman. 


Federal  Communications  Commission, 

Washington,  D.C.,  April  17,  1978. 
Mr.    Bowil   Kihv, 
Commissioner  of  Baseball, 
Sew  York,  X.Y. 

Dear  Mr.  Kuhn:  Enclosed  is  a  copy  of  my  April  6,  1978,  letter  to  James  P. 
Fitzpatrick,  Esq.,  Washington  counsel  for  Major  League  Baseball,  requesting 
information  relevant  to  the  Commission's  fifth  annual  study  of  the  effect  of  locally 
televised  games  <>n  professional  baseball.  As  you  know,  the  Commission's  statutory 
authority  to  request  this  information  expired  on  December  31,  1975.  However 
Senators  Magnuson  and  Rollings  have  asked  the  Commission  to  submit  a  fifth 
study  to  Congress.  We  shall  comply  with  their  request  on  the  condition  that  the 
tv  data  is  made  available. 

Mr.  Fitapatrick's  assistance  and  your  office's  cooperation  is  greatly  appreciated. 

Best  personal  regards. 

Sincerely, 

Charlks  D.  FERRIS,  Chairman. 


National  Basketball  Association, 

New  York,  X.Y.,  May  5,  1978. 
Mr.  T,  IRRT  EjADS. 

Chief  Policy  Analysis  Branch, 

d  Communicationt  Commission, 
W    \ington,  D.C. 

DEAR  Mr,   Eads:  This  is  to  confirm  our  phone  conversation  of  May  2,   1978. 
wherein  I  advised  vou  that,  due  to  the  fact  that  wo  are  in  the  midst  of  out  annual 

playoffs,  it  will  not  he  possible  to  fully  comply  with  Chairman  Ferris1  requi 

information  by  May  10. 
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However,  as  we  discussed,  we  will  make  every  effort  to  provide  all  possible  data 
regarding  our  regular  season  games  by  May  17  and,  immediately  following  the 
conclusion  of  our  playoffs  in  June,  we  will  forward  a  supplemental  report  covering 
all  playoff  games. 

Thank  you  for  your  cooperation  in  this  matter. 
Sincerely, 

Russell  T.  Granik,  Counsel. 


National  Basketball  Association, 

New  York,  N.Y.,  May  10,  1978. 
Hon.  Charles  D.  Ferris, 
Chairman,  Federal  Communications  Commission, 
Washington,  D.C. 

Dear  Chairman  Ferris:  The  attached  report  is  provided  in  accordance  with 
a  request  contained  in  your  letter  of  April  6,  1978,  addressed  to  Mr.  Russell  T. 
Granik,  NBA  legal  counsel. 

We  are  herewith  providing  you  with  the  requested  information  for  our  regular 
playing  season,  which  ended  on  Sunday,  April  9,  1978.  Inasmuch  as  our  champion- 
ship playoffs  are  still  in  progress  and  will  not  end  until  probably  early  in  June,  we 
did  not  attempt  to  provide  you  with  information  on  them. 

References  are  made  below  to  your  numbered  paragraphs  with  explanations  and 
comments  appropriate  thereto: 

1.  The  total  number  of  games  possible  to  be  played  during  the  1977-78  season 
by  all  22  member  clubs  of  the  NBA  will  be  as  follows: 

Maximum : 

Regular  season 902 

Playoffs 61 

All-star  game 1 

Total 964 

Minimum : 

Regular  season 902 

Playoffs 36 

All-star  game 1 

Total 939 

2.  The  number  of  games  in  the  1977-78  season  scheduled  for  telecast  pursuant 
to  a  league  contract  with  the  CBS  Television  Network,  a  Division  of  CBS,  Inc., 
is  as  follows: 

Regular  season  (including  all-star  game) 17 

Playoffs 22 

Total 39 

Note. — A  single  national  "Game"  may  be  made  up  of  two  to  six  regional  games  as  indicated  on  the 
attached  chart. 

There  is  a  provision  in  our  agreement  with  the  CBS  Television  Nework  for 
some  variation  in  these  components.  Our  regular  season  has  already  resulted  in 
19  games  being  telecast  by  the  network  and  current  projections  indicate  that  at 
least  20  playoff  games  (possibly  21  or  22  maximum)  will  be  telecast.  The  attached 
log  sheet  indicates  the  other  factors,  such  as  home  and  visiting  team,  dates,  etc. 

3.  The  attached  log  indicates  all  factors  requested  in  this  paragraph. 

4.  The  attached  log  indicates  all  factors  requested  in  this  paragraph.  Arena 
capacity  and  base  number  of  tickets  employed  in  determining  the  number  of 
tickets  available  for  sale  are  identical  and  all  games  shown  were  played  in  the 
home  arenas  of  those  teams  so  designated. 

5.  The  information  requested  in  this  paragraph  is  also  contained  on  the  attached 
log.  Please  note  that  this  information  is  provided  only  for  those  regular  season 
games  televised  over  the  facilities  of  the  CBS  Television  Network  pursuant  to 
our  current  agreement  with  them. 

6.  The  attached  log  indicates  all  factors  requested  in  this  paragraph. 


7.  Club  revei  Je  of  television  right*  contained  In  agree- 

ad  executed  by  the  league  cannot  be  determined  until  the 
Playoffs  and  World  Championship  Series  have  concluded. 
v  Club  revenues  earned  from  the  sale  "f  radio  rights  contained  In  agreements 
:uted  l>y  the  League  cannot  be  determined  until  the  1'. 
.  l  Championship  Series  have  concludi 
mould  again  be  noted  that  all  <>f  the  information  contained  in  this  Letter 
and  the  attached  Log  applies  to  those  games  o!  the  National  Basketball  A 
tion  televised  through  tne  end  * >f  <>ur  regular  1977     ^  d  <>n  April  «♦,  L978, 

pursuant  to  our  current  agreement  with  the  CBS  Television  Network.  Similar 
data  for  television  and  radio  broadcast  agreements  between  member  clubs  of  the 
NBA  and  their  local  stations  for  preseason,  regular  season,  and  playoff  gai 
•  •  'it  of  the  League  office. 
We  will  supplement  thi^  report  at  the  conclusion  of  the  World  Championship 
Playoffs  and  tne  World  Championship  Scries  for  network  games  telecast,  if  you 
Please  advise  on  this  point. 

It    that    you    will    find    this   information   self-explanatory    and    helpful, 
but   in  the  event  that  you   or   your  staff  have  any  questions,  please  contact  the 
signed, 
sincerely, 

Gf.org f.  W,   Faust, 
Director  <>f  Broadcasting  and  Operations. 
Attachment. 
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O'Connor  &  Hannan, 

Attorneys  at  Law, 
Washington,  D.C.,  May  10,  1978. 
Hon.  Charles  D.  Ferris, 

(  hairman,  Federal  Communications  Commission, 
Washington,  D.C. 

Dear  Mr.  Chairman:  Thank  you  for  your  letter  of  April  16,  1978.  The  National 
Hockey  League  desires  to  cooperate  with  the  Commission  in  the  Commission's 
fulfillment  of  its  congressional  obligation. 

Initially,  however,  please  note  that  the  NHL  did  not  have  a  contract  with  a 
national  network  this  season.  Instead,  selected  games  again  have  been  televised 
on  an  ad  hoc  network  basis,  packaged  by  the  league  itself.  This  is  further  true 
with  the  Stanley  Cup  Playoffs. 

Answers  to  specific  inquiries 

(1)  During  the  1977-78  season,  each  member  of  the  National  Hockey  League 
was  scheduled  to  play  80  games,  a  total  of  1,440  regular  season  games;  the  1,440 
games  obviously  were  720  separate  contests  (since  each  game  required  two  teams). 
Of  these  720  regular  season  contests,  600  were  played  in  the  United  States. 

As  of  this  date,  a  total  of  36  Stanley  Cup  Playoff  games  have  taken  place.  Of 
these  contests,  26  were  played  in  the  United  States. 

(2)  and  (3)  The  following  is  a  list  of  the  National  Hockey  League  Games 
played  in  the  United  States  and  televised  pursuant  to  its  league  contract  as  of 
March  1,  1977.  (Games  played  in  Canadian  cities  were  not  subject  to  the  provi- 
sions of  now-expired  Public  Law  93-107  and  no  information  is  provided  herein 
for  them.) 

Sold-out  72  hr  Telecast 

in  advance  locally 

Jan.  9,  1978 Philadelphia  at  Montreal Not  available ._  Not  available. 

Jan.  16,  1978 Atlanta  at  Philadelphia Yes Yes. 

Jan.  21,  1978 Detroit  at  Boston No Yes. 

Jan.  24,  1978 All-Star  game  at  Buffalo Yes Yes. 

J3n.  28,  1978 Buffalo  at  Pittsburgh No No. 

Jan.  30,  1978 New  York  Islanders  at  Buffalo Yes Yes. 

Feb.  4,  1978 Buffalo  at  Minnesota No No. 

Feb.  6,  1978 St.  Louis  at  Philadelphia Yes  » Yes. 

Feb.  11,  1978 Washington  at  Cleveland  * No No. 

Feb.  13,  1978 Toronto  at  Buffalo Yes Yes. 

Feb.  18,  1978 Atlanta  at  New  York  Islanders Yes3 Yes. 

Feb.  20,  1978 Buffalo  at  Montreal Not  available Not  available. 

Feb.  25,  1978 Colorado  at  St.  Louis No .....  No. 

Feb.  27,  1978 Atlanta  at  New  York  Rangers Yes Yes. 

M3r.  4,  1978 Buffalo  at  Boston No Yes. 

Mar.  6,  1978 Montreal  at  Buffalo I Yes Yes. 

Mar.  11,  1978 Boston  at  Philadelphia Yes Yes. 

Mar.  13,  1973 Montreal  at  Minnesota No No. 

Mar.  18,  1978 Boston  at  New  York  Rangers Yes Yes. 

Mar.  20,  1978 New  York  Islanders  at  Philadelphia Yes Yes. 

Mar.  25,  1978 Washington  at  Montreal Not  available Not  available. 

Apr.  1,  1978 New  York  Rangers  at  A'lanta No No. 

Apr.  8,  1978 New  York  Rangers  at  New  York  Islanders Yes* res. 

Playoffs: 

Apr.  15,  1978 New  York  Rangers  at  Buffalo Yes Yes. 

Apr.  22,  1978 Buffalo  at  Philadelphia Yes Yes. 

Apr.  29,  1978 Toronto  at  New  York  Islanders Yes< Yes. 

May  6,  1978 Montreal  at  Toronto Not  available Not  available. 

May  7,  1978 Boston  at  Philadelphia Yes Yes. 

1  Although  sold-out,  only  5,148  attended,  due  to  snowstorm. 

»  Delayed  telecast  of  Feb.  10,  1978.  Originally  scheduled  game  of  Philadelphia  at  Boston  postponed  due  to  snow  storm. 

s  Based  on  tickets  available  for  sale  120  hours  before  game  time  actually  sold  72  hours  before  game  time. 

Mbid. 

(In  addition,  further  Stanley  Cup  Playoff  Game  telecasts  are  scheduled  for  the 
month  of  May,  but  the  dates  and  participating  teams  are  not  yet  known.) 

(4)  The  National  Hockey  League  has  not  adopted  any  change  in  its  blackout 
policy.  As  has  been  stated  in  the  past,  in  recent  seasons  the  National  Hockey 
League  has  lifted  the  home  market  blackout  in  the  majority  of  its  network 
telecasts.  In  this  regard,  see  testimony  of  National  Hockey  League,  on  July  31, 
1973,  Hearings  before  the  Subcommittee  on  Communications  and  Power  of  the 
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Committee  on  I  U.S.  Souse  of  R 

and  my  lettei 

Mowing  .  eating  capaciti  '     tional  Hockej  !.• 

in  t  !.• 

1 

lina  ...   

Buffalo  -  1 

Chicago  Black  Hawka ; 

CleveJ  a?        

I  :  

Detroit  Red  Wings _. 

1    -   tngelee  Bongs  L< 

North  Stars 15,  1M 

N'\\   York  [slan       -        1  ~> .  :  5 1 T 

Now  York  Rangers 17 

Philadelphia  Flyers i: 

Pittsburgh  Penguins   U 

St.  L  l 

Washington  Capitals 18,  L30 

The  above  Beating  capacity  figures  do  not  exceed  the  number  of  tickets 
available  120  hours  before  game  time,  except  in  the  case  of  the  New  York  Islai 

7    The  National  Hockey  League  and  the  member  clubs  use  the  normal  com- 
munications media  to  inform  the  public  of  all  ticket  Bal< 

B    Generally,  no  record  has  been  kept  of  the  number  of  "no-shows"  at  NHL 
regular  ^':h"!i  games.   H   wever,  in  one  NHL  Network  pm<'  thia  seasoi 
Louis  a1  Philadelphia  on  February  6,  1972 — no-shows  totaled  1 1,92!)  of  the  17,077 
.  snow  storm. 
10     an  :      11)   In   these  three   items,   the   Commission   has  soimht   revenue 
fi_rup'<  for  gross  concession   and   parking  revenues  and  other  gross  broi 
receipts  going  i>:ick  as  far  as  1972;  the  Commission  i-  also  seeking  individual  olui> 
•i  ticket  and  attendance  information  covering  the  past  four  years. 
The  National  Hockey  League  again  finds  that  it  cannot  provide  this  information. 
The  reasons  continue  to  lie  those  indicated  in  my  letter  to  Chairman   Wiley  of 
April  1,  197-"). 

Tl       National    Hockey    League   continually   has   attempted   to   be   cooperative 
on  this  issue.  I  trust  you  will  find  the  foregoing  to  he  satisfactory  explanation  of 
our  position  in  this  matter. 
With  kindest  regards,  I  am, 
Sincerely, 

Philip  R.  Hochberg. 


Baseball, 
Office  of  the  Commissioner, 
New  York,  X.Y.,  April  2J,,  1978. 
Mr.  Charles  1).  Ferris, 
Chairman,  Federal  Conununications  Commissioyi,  Washington,  D.C. 

Dear  Mb.  Chairman:  This  will  acknowledge  your  letter  regarding  information 
relative  to  the  Commission's  study  of  the  effect  of  locally  televised  games  on  pro- 
11.  You  may  be  sure  that  yon  will  have  our  full  cooperation  in  pro- 
viding whatever  data  you  may  need.  I  note  that  you  have  written  to  Mr.  1 
rick  and  he  will  handle  VOUI  request  a-  he  has  in  the  past. 

Kind  pera  >nal  regards. 
Sincerely  y<   . 

Bowie  K.  KUHN,  Commissioner. 
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Arnold  &  Porter, 
Washington,  D.C.,  May  12,  1978. 
Hon.  Charles  D.  Ferris, 
Chairman,  Federal  Communications  Commission,  Washington,  D.C. 

Dear  Chairman  Ferris:  This  is  in  response  to  your  letter  of  April  6,  1978 
requesting  baseball's  cooperation  in  providing  information  in  conjunction  with 
the  now-expired  Public  Law  93-107,  the  Professionsl  Sports  Anti-Blackout  Law. 

The  Office  of  the  Commissioner  of  Baseball  has  informed  us  that  only  2  of 
the  93  1977  regular  season  network  baseball  telecasts — the  Saturday  Games  of 
the  Week  and  the  Monday  Night  Games — were  sold  out  72  hours  in  advance. 
Furthermore,  there  is  a  long  standing  policy  of  permitting  baseball's  showcase 
events — which  in  1977  consisted  of  six  World  Series  games,  nine  League  Champi.  m- 
ship  Series  games,  and  the  All-Star  game — to  be  televised  in  the  home  team's 
territory  whether  or  not  they  are  sold  out  far  enough  in  advance  to  trigger  the 
Anti-Blackout  Law.  These  were  the  only  baseball  network  telecasts  in  1977. 

Sellouts  of  baseball  games,  not  to  speak  of  those  occurring  72  hours  prior  to 
game  time,  are  extremely  infrequent.  Traditionally,  many  fans  purchase  their 
tickets  at  the  gate  just  prior  to  game  time.  Additionally,  by  comparison  to  other 
sports,  there  are  relatively  few  season  tickets  sold  by  baseball  clubs.  Consequently, 
the  Commissioner's  Office  maintains  no  records  regarding  advance  sales,  no-shows, 
or  related  information. 

We  plan  continued  cooperation  with  you  and  your  office  in  providing  data. 
Please  do  not  hesitate  to  contact  us  if  you  require  any  further  assistance. 
Sincerely  yours, 

James  F.  Fitzpatrick. 


Thomas  C.  Williams, 
Washington,  D.C,  May  31,  1978. 
Mr.  Scott  Roberts, 

Policy  and  Rules  Division,  Policy  Analysis  Branch, 
Federal  Communications  Commission, 
Washington,  D.C. 

Dear  Mr.  Roberts:  Attached  is  a  listing  of  those  television  stations  which 
the  Seattle  Seahawks  and  Tampa  Bay  Buccaneers  have  requested  not  be  provided 
their  non-sold-out  home  games. 

Should  you  have  any  questions,  I  would  be  pleased  to  respond. 
Cordially, 

Thomas  C.  Williams, 

Attorney  for  the 
National  Football  League. 
Attachment. 

TV  STATIONS  SUBJECT  TO  SEATTLE  SEAHAWKS  AND  TAMPA  BAY  BUCCANEERS  HOME  TERRITORY  BLACKOUTS 


Home  city  In  city  stations  Others 

Seattle ABC— K0M0 CBS— Bellingham. 

NBC— KING KVOS. 

CBS— KIRO 

Tampa ABC— WLCY ABC— Orlando,  WFTV. 

NBC— WFLA NBC— Winter  Park,  WESH, 

CBS— WTVT CBS— Oilando,  WDBO. 
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